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Introduction

For as long as I can remember, | loved to color—crayons, pencils, paint, it really
didn’t matter. I loved it all and | was good at it. | remember distinctly being
praised for my ability to “stay inside the lines,” no small feat for a five-year-old,
and a huge compliment since it was usually older people offering the praise.
Looking back, it's no wonder | became a makeup artist; this coloring thing just
kind of stuck.

My road to makeup artistry was a winding one, without a direct path
and with lots of twists and turns, but | am exactly where | belong, and happy
to inspire you on your road to becoming a makeup artist. It's enjoyable and
rewarding, every day is different, and | can’t think of anything else I'd rather
be doing. Quite simply, it doesn’t feel like work—it’s just plain fun.

I've always been creative. | often joke that only one side of my brain
works, and that’s the creative side; it just comes naturally to me. My winding,
twisty road to makeup artistry started in college, where | was studying for a
degree in studio art. When | decided | wouldn’t be able to make a living as an
“artist,” | changed direction and moved to a fashion design program. There
was a small stint as a visual merchandiser, dressing windows for depart-
ment stores, and a brief foray into garment manufacturing. | was willing to
try anything so long as it was creative and | was collecting a paycheck. | was
searching for the perfect fit. And like many of you, | was looking for the one
thing that | could be passionate about, excel at, and make money doing—the
holy grail of jobs.

I stumbled on my first job in makeup quite by accident. | was working at
the cosmetics counter in the local mall, and although | didn’t have any par-
ticular interest in doing makeup, per se, | thought that making a commission

on the products | sold sounded like a good deal. I'd worked other retail jobs
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before, and none had offered me the opportunity to make a little extra money. It sure
sounded like a win-win. | had no idea that this first job in cosmetics and the contacts
I made there would lead to a career filled with colorful people, places, and things. It
looks like the universe was in charge.

My journey truly began with a move to New York City—the Big Apple—a
momentous decision for a girl from the South, with the intention of becoming . ..
well, not a makeup artist. | made the move to attend New York University with the
hopes of eventually becoming an occupational therapist, a far cry from where I'd
been and where | would end up. Soon after arriving, | met a renowned makeup artist
through a friend. He offered me a part-time job working at his newly formed cosmet-
ics company, and what started as a part-time job while | was still a student, eventu-
ally led to a long-term position after graduation, working all facets of his business.
I wore every hat imaginable as a makeup artist, from national makeup artist and
account coordinator to director of training, teaching makeup artists in high-profile
cosmetics stores across the country. | also started assisting him on various sets with
his celebrity clientele, and the rest is history. A career was born. | learned the ins and
outs of beauty, both the creative and the business side.

Once | left the retail environment and started freelancing on commercial jobs in
New York, my career took off. Working behind the scenes of photoshoots and TV sets,
instead of on a department store floor, showed me a completely different side of the
business of makeup artistry. | honed and perfected my craft as a makeup artist, and
people took notice. | started booking jobs of my own, and after a decade of working
on everything from television and Broadway to runways and red carpets, | was ready
to create something of my own, something over which I would have total control. |
was tired of waiting for the phone to ring, tired of wondering when the next call for
a job would come.

Like many of you, | was looking for a way to supplement my income and have
more control over my schedule and my earnings. My intention in the beginning was
to start offering lessons to women—strictly on a part-time basis, in between doing
commercial jobs—but as the interest in my services grew, so did my commitment to
making this adventure more than part-time.

Everything I've learned along the way has led to where | am today: the owner
of my own makeup artist business. I'll share all of the knowledge I've acquired
with you in the pages to follow, and walk you through the steps to opening your

own business.
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| opened my makeup studio in the fall of 2006, and since then, it has grown to
become my full-time job. | offer customized lessons, bridal services, and a signature
line of makeup. Sure, | still do commercial work—I love it, and never want to stop
doing it—but opening my own makeup business has allowed me the freedom to
choose the projects | want to work on and has provided more income than | had
anticipated in the beginning. | have control over my schedule, my income potential,
and my personal life. Most of all, 'm happy; | love what | do every day. | hope that this

book will inspire you to fulfill your own dream of becoming a makeup artist.

Makeup may not change the world or even your life, but it can be a
first step in learning things about yourself you may never have dis-

covered otherwise.

—Kevyn Aucoin
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So You Think You Want to be
a Makeup Artist

So, now you’ve heard my story. The big question is, do you have what it takes?
Becoming a makeup artist takes a combination of many things, but the most
important requirements are artistic talent, personality, and persistence. You
just won't find success in this field without possessing all of these qualities
in equal measure. Artistic talent is somewhat self-explanatory, but the most
successful makeup artists are artists first, and consider the face their canvas,
and makeup, their paints. We use brushes as many of the great masters have
done, and consider cosmetics to be our palette. You have to have the critical
eye to see someone as they are along with the creative vision to see what they
can become. You must understand and appreciate color, have an objective eye,
and be of a visual nature. Beauty is subjective, as is any art form, and your job
is to create beauty through your medium, which is makeup. No two faces are
ever the same, and you have to see the beauty in every one. Possessing these
qualities in perfect combination is what separates the forgettable makeup art-
ists from the great ones.

Because the face is your canvas, and you’re working one on one with some-
one in an intimate way, personality is a critical element to success. | would say
it’s just as important, if not more so, than talent. Most people will hire you the
first time based on your portfolio of work, or referrals, but they will only hire
you a second time if you have the personality to match. To be a successful
makeup artist, you have to be a good listener; you have to be able to hear what
the client wants, and be able to create a look that makes her feel comfortable
and better about herself. You have to be a sleuth, a beauty detective, in order
to figure out what she is looking for—what makes her feel good about herself,
and what she’d like to change. Sometimes you’re a friend, sometimes a thera-

pist, sometimes a confidante. You have to be accessible, approachable, and
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accommodating. Remember: It’s her face, not yours, and you want her to be happy. In
short, you have to enjoy working closely with someone, learning all of their insecuri-
ties, and you have to want to make their day a little brighter. It's about much more
than just painting.

The last quality is persistence. You have to have the guts to follow your dream
and realize that your journey as a makeup artist will be unique. You have to create
your own opportunities. They won't find you; you have to find them. It’s what | call
the hustle. And when an opportunity does come your way, you have to be willing to
do whatever it takes to get the job done and make the client happy. You have to say
yes to every opportunity that comes your way, because every door that opens leads to
the next one. | can trace back almost all of the jobs I've had in the last decade or more
to some of those first connections | made, as far back as that first job at the cosmetics
counter in the mall. Remember, there is no job too big or too small. There is no room

for ego. There’s only room for hard work and persistence. The rest will follow.

Does It Pay to Go to Makeup or Beauty School?

Do you need to go to school to be a makeup artist? That’s certainly a personal choice.
| never formally studied makeup, nor did many of the working makeup artists that |
know. Sure, | have a few formal degrees in other things, just not in makeup artistry, or
even in business, for that matter, which I'm still learning as | go. With that said, there
is no direct path to becoming a makeup artist. The good news about this is the fact
that you get to choose whether or not you go to school. Many of the great makeup
artists are self-taught visual artists, like me, who found makeup to be their ideal
medium; others knew they wanted to become makeup artists from an early age, and
studied at a makeup or cosmetology school. Either way, a passion for color, art, and
people is a prerequisite; whether you decide to study in your own way or seek out a
structured program, that’s up to you. You may even decide to do both.

Let’s begin by taking a look at the pros and cons of both avenues, self-taught and
formal schooling.

If you're interested in learning in a structured, formal setting, then a makeup
course, program, or school may be the right move for you. Almost every area of the
country will have a cosmetology program that offers a makeup course. You may even
find other established makeup artists in your area that offer seminars or workshops
for aspiring artists. Since formal schooling is a big expense up front, be sure to ask

about what type of makeup techniques the program will cover, the credentials of

So You Think You Want to be a Makeup Artist



the instructor, and the tools and supplies that will be provided. For example, if you're
interested in learning bridal makeup techniques and the course is geared toward
another type of makeup artistry, you'll want to know that before you sign up. Choose
your classes according to the types of makeup techniques you'd like to learn. Also,
some courses may require that you already have a full makeup kit, while others may
provide you with some makeup and tools, so ask what products and tools are needed
beforehand. The point is, ask questions before you enroll in any course or program.
It's an expense, and you want to make sure you're getting your money’s worth.

Another benefit to enrolling in a makeup class or program is the opportunity to
make connections and meet other makeup artists. Even today, not only do I learn
new tips and tricks from my makeup artist friends, but we also recommend each
other for jobs. Making those connections is a great way to get your business started.
For example, if I'm fully booked already when someone requests my services, | will
recommend another artist for the job, passing his contact information along to the
potential client. Building a relationship with a program instructor is also beneficial.
If you have a highly qualified instructor, he may be able to guide you well after the
course is over, becoming your beauty ally. In short, this business is all about meeting
people and making connections; what better way to do that than by starting with
your peers and other like-minded professionals.

So, how do you go about learning on your own?

Well, if you already have an artistic eye, you may find this method will work for
you. There are many resources online, like video tutorials and beauty blogs. You can
find books by famous and established makeup artists that illustrate their techniques.
And of course, there is inspiration in all of the fashion and beauty magazines. There
is instruction and inspiration everywhere if you’re willing to practice. You can choose
to pick up books on specific techniques or styles of makeup, or you may want to
experiment with a little bit of everything until you find your own particular style.
Practice what you learn on your friends and family until you feel confident and their
feedback is positive. Ask for honest critique and feedback from every person you
touch. The downside to going it alone is that you won’t make those connections
and relationships with other makeup artists, and you may not have someone with a
more experienced eye to guide your technique. Sometimes it’s hard to be objective
about your own shortcomings, and you can’t always see where you may have room

for improvement.

So You Think You Want to be a Makeup Artist
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There are pros and cons to both approaches. Either way, let’s review:

Makeup or Beauty School
Pros:
You learn in a formal, structured setting.

You get to meet other like-minded people and make connections.

You have an instructor or other experienced artists to help guide your
technique.

You receive objective critique and feedback about your work.

Cons:
There are monetary obligations such as tuition and/or school loans.

You are limited to the class schedule, which may be difficult to commit to if
you already have a part- or full-time job.

The quality of the education and the techniques you learn are limited to the
instruction offered at the school.

The school’s main focus may not be makeup. If it’s a school that offers
instruction in other services, check the credentials of the instructors who
teach the makeup courses to ensure they are experienced makeup artists.

Self-Taught
Pros:
There are no monetary obligations, like tuition or school loans.

You can learn on your own time and at your own pace.

Cons:
There is no feedback or critique on your work, so it's harder to compare your
work to others.

You may not be able to make as many valuable connections within the indus-
fry right away.



Artists and Their Paths to Success

As you already know, my path was a winding one, and I'm not alone. Many of the
artists you're familiar with today took very different paths and run their businesses
in very different ways. Let’s look at the inspirational stories of a few of these art-
ists, some who received a formal education in makeup artistry, and some who were

self-taught.

Kevyn Aucoin was an iconic, revered makeup artist, and even after his death in 2002,
his mastery of technique and beauty philosophy lives on through his many books
and his product line. Kevyn'’s career started after he dropped out of high school and
enrolled in beauty school in his hometown of Lafayette, Louisiana. There he discov-
ered his passion for makeup, and he was so good at it, he actually ended up teaching
the class. He soon found a small corner of a women'’s boutique where he could prac-
tice his makeup skills. The women of Lafayette felt uncomfortable having a man do
their makeup, so Kevyn moved to Baton Rouge, Louisiana, a larger city, in an attempt
to realize his dream of becoming a makeup artist.

In the early 1980s, Kevyn decided to move to New York City with his then-boyfriend,
Jed Root, who often acted as his manager. He started his career doing free test shoots
on models, and was soon discovered by famed photographer, Steven Meisel. Numer-
ous Vogue and Cosmopolitan covers followed, and soon A-list celebrities were request-
ing Kevyn’s talent for photo shoots and award shows. His celebrity clients included
Cher, Janet Jackson, Lisa Marie Presley, and Gwyneth Paltrow, among others.

Kevyn’s best-selling books are still available for purchase (see appendix for
details). Part inspiration, part instruction, they should be a part of every makeup
artist’s collection. He was one of the masters of our time, and we can all learn from
his impeccable technique and dynamic career. You can purchase his makeup line at

www.kevynaucoin.com.

It is by celebrating the differences in others that we can begin to

accept our own individuality.

—Kevyn Aucoin

So You Think You Want to be a Makeup Artist
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Vincent Longo, born in Australia to Italian parents, spent his childhood surrounded by
natural beauty, the foundation of his keen eye for color. As a teen, his family moved
back to Italy, where Vincent started his career as a makeup artist by enrolling in a pres-
tigious makeup school in Milan. After graduating, he began working with Italy’s top
designers—Gianni Versace, Dolce & Gabbana, Giorgio Armani, and Gianfranco Ferré.
Known for his skills in editorial and runway, Vincent’s career soon took him to New York
City, where he worked with countless supermodels and celebrities, creating looks for
high-profile fashion and beauty magazines like ELLE, Vogue, Glamour, and Vanity Fair.
In 1994, frustrated with the range of color available on the market, Vincent
began mixing his own colors in his Manhattan apartment, and soon had requests
from celebrity friends and clients for the unique shades. His makeup line was born
and soon included a revolutionary product called “Water Canvas,” a foundation that
sparked a new industry standard. His use of color and eye for transformation has gar-
nered Vincent Longo a cult following among those in the fashion and beauty indus-
try. You can find out more about Vincent Longo products at www.vincentlongo.com.
I'm proud to say that Vincent Longo is my mentor. He’s a generous artist with
enormous creative vision, and is a remarkably open teacher. Everything | know about
makeup, technique, color, retail, and business | can attribute to Vincent and his will-
ingness to take me along on his journey. Without question, my career is what it is

today because of his direction, and because he saw potential in me.

Bobbi Brown has created a beauty and cosmetics empire—all from a small line of ten
lipsticks called Bobbi Brown Essentials, launched at Bergdorf Goodman in 1991. She
sold 100 lipsticks that first day, and the rest is history. Her cosmetics can be found in
almost every mall across the United States and internationally.

Her journey in makeup started with a degree in theatrical makeup at Emerson
College in Boston. Soon after, she moved to New York City to pursue a career as a pro-
fessional makeup artist. After pounding the pavement and showing her portfolio to
anyone who would take a look, Bobbi finally got a break and started working with top
magazines, models, and photographers. Opportunities to work with American Vogue,
Cosmopolitan, and Self came along, and Bobbi’s career as a makeup artist took off.

In addition, Bobbi has authored five books (see appendix for details). Both instruc-

tional and inspirational, her books are must-haves for aspiring makeup artists. They
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are particularly helpful for beginners, and include how-tos and unprecedented
advice. Also a supporter of the Dress for Success nonprofit organization, Bobbi
donates products and time to making underprivileged women feel more beautiful
and confident as they search for new jobs.

You can learn more about Bobbi Brown at www.bobbibrowncosmetics.com.

A strong brow, bedroom eyes, a bump on the nose—these are the
features that inspire me. Beauty isn’t about looking perfect. It's about

celebrating your individuality.

—Bobbi Brown

Pat McGrath was raised in Northampton, England, and credits her mother for her love
and interest in fashion and makeup. Pat began her career as a makeup artist with no
formal training in 1990, after completing an art foundation course at Northampton
College. She’s often been quoted as saying, “I really love being a makeup artist. It
never gets mundane or predictable, and every shoot and show is different.”

Since then, she’s worked with top photographers and publications around the
world, including Vogue and Harper’s Bazaar. She’s credited with creating looks for
Prada and Miu Miu, and in 1999, designed the cosmetics line for Armani. In 2004, she
was named global cosmetics creative-design director for Procter & Gamble, whose
product lines include Max Factor, COVERGIRL, and Dolce & Gabbana. With countless
editorial and runway credits and a high-profile celebrity clientele, Pat McGrath con-

tinues to be one of the most influential makeup artists of our day.

I'm influenced a lot by the fabrics that | see, the colours that are in
the collections, and the girls’ faces. It's always a challenge but that’s

the key—to make it different every time.

—~Pat McGrath

So You Think You Want to be a Makeup Artist
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Best known for creating glamorous looks for African-American women, Sam Fine has
a celebrity roster that includes Vanessa L. Williams and Halle Berry, along with super-
models Tyra Banks, Veronica Webb, Iman, and Naomi Campbell.

Sam Fine started his makeup career in his hometown of Chicago, selling cosmet-
ics at the makeup counter in his local department store. He refers to his early experi-
ence as “the real school of beauty,” and took the skills he learned while instructing
and demonstrating on the women of Chicago to the covers of popular beauty and
fashion magazines, including Cosmopolitan, Harper’s Bazaar, Essence, Vibe, and Marie
Claire. He was honored to be selected as the first African-American spokesperson for
Revlon and COVERGIRL Cosmetics, and has penned a beauty guide designed specifi-
cally for women of color (see appendix for details).

His work and rise to the top of the industry is inspirational for every makeup artist
who aspires to reach beyond the basics. You can learn more about Sam Fine and his
work at www.samfine.com.

e

Now that you've weighed the pros and cons and heard real-life stories of makeup
artists who have made it to the top, both in retail and professional freelance artistry,
the decision to move forward is yours. Whichever route you decide to go, know that
success can be yours either way. With passion, persistence, and hard work, you'll have

the foundation you’ll need to start your own makeup artist business.

Assisting: Learning by Doing

So, you've probably made a decision on whether or not to pursue formal training
and are looking forward to what lies ahead as a makeup artist—but you'd like some
more experience first. What's the next step? Well, there are other ways to learn and
get your feet wet in addition to the ways we've already discussed; in the industry,
we call it “assisting.” Assisting another makeup artist is one of the best ways you
can learn—and not only about the art of makeup, but also the art of interacting
with clients. You get to see how that particular makeup artist relates to his clients,
how he listens and handles objections, how he interprets each client’s needs, and
how he creates a look that’s suitable for them. You get to learn what his process for
application is, and even his little tips, tricks, and product suggestions. This is hands
down one of the best ways to learn—from another already-successful makeup art-

ist. It's what I did, and it’s what propelled my career forward. The knowledge | gained

So You Think You Want to be a Makeup Artist



was invaluable, both in artistry and client relations, and if there’s one thing | think
every aspiring makeup artist should do, it’s serve as an assistant. You may find that
assisting one artist is what you'd like to do, or you might like to get the perspective
and experience from several different artists. There’s no right or wrong way, but the
more artists you assist, the more opportunity you’ll have to learn what works for you

and what doesn’t.

The best thing to do is find an artist or artists in your area whose work and busi-
ness you admire and ask to meet with them. | receive e-mails all the time from
new and aspiring artists interested in assisting me. You may decide to send them
an e-mail or give them a call; however you choose to make contact, if there's a
personal connection, make sure the artists know that you’re interested in volun-
teering your time to help them out in exchange for the opportunity to shadow
them and learn in the process. Some artists may offer you money in exchange for
your help, but assisting is generally unpaid work. Consider assisting an appren-
ticeship or internship, and an integral part of your education. Who doesn’t want

a free education?

Well, that will vary depending on the artist. You may just be shadowing her, which
means coming along with her just to observe, or she may want you to actually help
out. I've had other artists assist me on everything from weddings to fashion shows,
or I've just agreed to meet with them, one on one, to share my story and experiences
and offer advice. When you're assisting, it's important to be flexible and accommo-
dating; no task should be too big or too small. Whatever it is, be there, be attentive,

and be ready for whatever comes your way.

m Does the artist need you to find a product in his kit?
m Does he need water or coffee?

m Oris he running behind and need you to jump in and help with makeup?

You could offer to clean brushes, sharpen pencils, or tidy up his kit or workstation.
Be there on call for him, and if you have time, make sure to watch him do makeup.

Take notes and study the artist’s steps.

So You Think You Want to be a Makeup Artist
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What products is she using?
In what order is she applying products?
What colors has she chosen for the client, and why?

What questions is she asking the client?

What is her communication style?

Predict the artist’s next move and watch over her shoulder as she does someone’s
makeup. Study the artist’s technique and how she interacts with her clients, always
remembering that you are there to learn.

Assisting another makeup artist also has other benefits, including networking.
We'll talk more in depth about that later, but it’s important to remember that net-
working and referrals are the backbone of this business. If the makeup artist you are
assisting likes your work and the way you interact with a client, he will be more likely
to recommend you if he is busy or already booked. Making a good impression on an

already-successful artist is one of the best ways to get your own business started.

Learning and Practicing in a Retail Environment
There is another way to learn by doing, and that’s by working in a retail environment,
like the cosmetics counter of your local department store. Many of the cosmetics
companies that you're familiar with hire what are called promotional or freelance
makeup artists. This position is usually freelance, meaning it has flexible hours and
offers a reasonable part-time income. It's a great training ground for aspiring artists,
and one | would recommend exploring to see if it’s a good fit for you. Most compa-
nies offer some basic training, primarily about their products and sometimes about
general technique, so that is another benefit. They will generally give you samples at
these trainings so you can start to build a kit of products that you love and have been
trained to work with. They will also typically book appointments for you so you'll have
lots of faces to practice on, and plenty of time to perfect your technique; in addition,
you can often work for more than one company at a time so you'll have the benefit
of learning about many different lines of makeup and have the chance to make those
much-needed connections we talked about.

| know you're thinking you want to open up your own business, but the great
news is, because these positions are freelance—meaning you can choose the days
you work—you will still have enough time to start your own makeup business. You'll

find that you will meet other makeup artists, make connections within the industry,
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build up clientele, learn about the products and how they perform, and make some
part-time income—which is especially helpful if you are concerned about making
the leap from the security of a full-time job to your own business as an independent
makeup artist. This is a great way to explore makeup artistry without making a full-
time commitment.

If this sounds like a good fit for you, the best place to start is by contacting the
counter manager or account executive of your favorite makeup line in your local
department store. Each manager or account executive should be able to give you
more information about how their company’s program works, who to contact, and
how to apply for the position. You may also check the websites of each company for

more information.

Practice, Practice, Practice

I really can’t stress this enough; there’s simply no replacement for it. Even after you've
been to school, assisted other artists, and researched and read every book there is on
makeup, practice is still the key to perfection. Every artist has to hone her craft, and
makeup artistry is no different. The more opportunities you have to apply makeup,
on women of a variety of ages and ethnicities, the more confident you'll be. The good
news is that roughly half of the population is made up of women. There are faces
everywhere. You can even practice on yourself.

| think that one of the biggest obstacles new artists face is trying to make every-
one truly look like themselves. We've all applied our own makeup, but even if this
look is flattering and comfortable for us, don’t assume that it will be the right look
on someone else. Their features and likes and dislikes will be different from yours, so
practice a variety of looks on a variety of people. And don’t be afraid to experiment or
step outside of your comfort zone. We are thankfully not tattoo artists, just makeup
artists, and makeup washes right off. If you don’t like something you've applied,
remove it and start again.

No one wants to be a one-trick pony, as this will be apparent in your work and
your portfolio. You need to have vision and techniques for every person you encoun-
ter, and the only way to do this is to practice. Find women of all shapes, sizes, and
shades to serve as your canvas. Ask if you can do their makeup for a special event, or
even just a girls’ night out. Find women in your circle who may just need a lift or a
pick-me-up. Volunteer your services at women'’s groups or shelters. Bribe your friends
and family. Do what you have to do to find faces to practice on.

So You Think You Want to be a Makeup Artist
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Always have a collection of aspirational looks to practice. Collect photos from
fashion, beauty, and women’s magazines that suit a variety of people, and keep them
in a folder as reference so you have some ideas and looks to practice when the time
comes. Watch makeup tutorials on the Internet, find beauty blogs online with looks
you like, or mimic your favorite celebrity looks. The point is practice, practice, and

practice some more.

Self-Employment versus the Security of a Full-Time Job

Are you ready to make the leap from a full-time job to being self-employed as a
makeup artist? You may or may not be, but here’s the great news: You can decide!
Depending on your financial needs, makeup artistry can be a full-time career choice
or a part-time way to make some extra money. When | started my business, | was still
working on a lot of commercial jobs in New York City. The commute was tiresome
and the days on set were long. | wanted to open a business, near my home in Con-
necticut, where | would have control over my schedule and could have something to
rely on when there were droughts in the commercial arena. In other words, | wanted
to create a job and a lifestyle that | could control and that would support me. | wanted
my makeup artist business to come first and the commercial work to be extra. And
thankfully, that’s just what I've achieved. Your goals and desire to be a makeup art-
ist may not match mine, but you can and should structure your business any way
you like, to meet both your financial needs and your personal goals as an artist. My
business model works for me and yours will work for you. No two makeup artist busi-
nesses have to be the same. Like anything, the more you put into it, the more you'll
get out of it.

Starting a business out of your love of makeup artistry requires patience, persis-
tence, and hard work, just like any business. This is true whether you're a seasoned
professional with a long history in the makeup industry or if you're just getting
started. Most businesses don’t open their doors and thrive overnight. You have to put
in the work to reap the rewards, and it may take years before you see a profit. Unfor-
tunately, you can’t expect a large salary to start rolling in the minute you declare
yourself a makeup artist. | know that sounds harsh, but that is the reality. If your
goal is to make some extra money on the weekends, and you aren’t trying to replace
a full-time salary, then you may be happier with the progression of your business in
the beginning than someone who is relying solely on income as a makeup artist to

survive. Just be realistic with yourself. Are you someone whose happiness depends
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on the security of a regular paycheck? If so, you may not want to jump in headfirst;
you may prefer to ease your way into this, and the great news is that you can. You
can take baby steps and start your makeup artist business as a part-time venture, and
decide later on where you'd like it to go from there.

Since the majority of the work you'll do as a makeup artist can be scheduled on
weekends, it makes it much easier to start your own business on a part-time basis.
Most women book their beauty services for the weekend, including brides, so if you're
uncomfortable taking a big leap, you can start your business part-time on the week-
ends and still have the security of a full-time job during the week. You can also start
at your own pace and control the amount of work you accept. You'll know when the

time is right to move forward and grow your business, or not.

Seasonality in Your Region and Other Considerations

So you've decided to take the plunge. You've decided to go for it. What do you have
to lose? Honestly, nothing. You have everything to gain. But before you get too
excited and start announcing that you’re a makeup artist, there are a few things to
consider, like:

Where do you live?
What type of makeup work will be available to you?

Do you live in a rural area or a bustling city?

Do you live in an area where the majority of the women wear makeup on a
regular basis, or in an area where makeup is saved for special occasions?

B Is your community a resort town?

As you can see, there are lots of things to consider before you get started. Your
opportunities as a makeup artist will be based on where you live. That’s just a cold,
hard fact.

If your goal is to be a high-profile makeup artist in the world of beauty, fashion,
and celebrity, then you have to live in areas where those opportunities exist, like
New York City or Los Angeles. But if your goal and interest in makeup artistry is to
help real women look and feel their best, then you can do that anywhere! Roughly
55 percent of the nation’s population is made up of women over the age of eighteen.
That’s 150 million women who most likely want to look and feel their best, and that
doesn’t even include the teen population. Now, quite obviously, all of those women

don’t live in your city or town, and they all won’t be your clients, but you get the idea.
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There’s no shortage of potential. I've had clients as young as age twelve for birthday
parties and women as mature as eighty, looking for advice and real answers to their
makeup questions. Women never stop wanting to look their best. Whether you're
giving introductory makeup lessons or handling brides and bridal parties, all women
love a little expert advice when it comes to beauty. So when you're thinking about
your new business as a makeup artist, take some time to think about who your client
is and what types of services she might like.

Another consideration is also seasonality. Your income and opportunities may
also be limited by, quite simply, the weather. For example, in the Northeast, the
majority of brides get married between April and October, which leaves five months
of the year without that income to rely on. If you’re lucky enough to live in milder cli-
mates, you may enjoy the benefit of having more bridal clients on a year-round basis.
| also offer makeup lessons, which seem to be the most popular in the spring and the
fall when women are changing their look with the seasons. So you can see, you have
to consider how your business will look throughout the year.

Do you live in a resort town? Is your potential clientele only there during the high
seasons? Are you in an area known for destination weddings, or do you live in a rural
community where women wear minimal makeup? The point is, do your research.
Find out who your client base is and when they will most be in need of your services,

and then tailor your business to suit those parameters.
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Cetting Started

You've thought about it, and thought about it some more, and you've finally
decided to make the leap. You're ready to get started in your new career as a
makeup artist. But before you can start any kind of business, you need a place
to work out of and the right tools and equipment to work with. You need an
office. And where’s the easiest, most convenient place to set up shop? Right in
your own home. Let’s walk through the steps and equipment you’ll need to put
together a productive home office.

Setting Up a Home Office

Everyone needs a space to call her own, even if you're a freelance makeup
artist. You'll need to set up a space where you can handle all of your busi-
ness matters outside of the makeup artistry itself. Tracking sales, fielding
inquiries, answering e-mails, and returning phone calls, your home office
will be your business “storefront.” For a makeup artist business, this is easy
and doesn’t require much more equipment than you probably already own.
Outside of the usual items like pens, paper, paper clips, file folders, and a
stapler, | chose to use my already-existing equipment, like my existing land-
line and computer. It's economical, and cuts back on out-of-pocket expenses
in the beginning.

You'll want to set up your home office in an area where you can work,
undisturbed by spouses, children, pets, and the blare of the television, pref-
erably someplace where you can shut the door behind you and “close your
business” when the end of the day comes. What will you need in your home
office? Let’s take a look at some of the required equipment for a productive,

organized workspace.



16

Most people already have a computer, if not more than one, in their household.
If you don’t, you'll need to invest in one. | do all of my non-makeup artistry work
on the computer, including marketing, accounting, and more. Depending on your
household, you may be sharing a computer with a spouse, children, or friends, and
don’t have a computer that can be dedicated just for business use. If that’s the case,
you may consider negotiating specific hours that you can use the computer uninter-
rupted. Create computer “business hours,” so to speak.

And if you're still living in the dark ages and don’t have high-speed Internet of
some kind, you'll need to get that as soon as possible. It will be impossible to surf
the Internet, do your market research, download photos and upload them to your
website or blog, and operate efficiently without it. If you need to upgrade, I'd sug-
gest purchasing the highest speed connection you can afford. All of your marketing
efforts will originate from your computer, so make sure that your connection is
strong and fast. You can obtain high-speed Internet through your cable company or
phone-service provider. If you're in a rural area, you can often get high-speed service
through a satellite dish. Do a Google search for “high-speed Internet” in your area
and the providers and options available to you will pop right up. Find a plan that suits

your budget and needs.

You should also have an all-in-one printer, which means it does everything from
copying and printing to scanning and faxing. You'll need the copy feature to make
copies of contracts and invoices. It has a printing feature, including color, which
allows you to print your marketing materials, directions to locations, and contracts. It
also allows you to scan, which comes in handy if you want to scan photos of makeup
work that you've done or other materials to upload to a blog. You can even receive
faxes on it. It's a handy all-in-one tool. They are reasonably priced, can be purchased
online or at your local office supply store, and will make your work more centralized

and much easier to manage.

Most computers come with some sort of basic word processing program. Believe it
or not, several simple programs on your computer are all you will need to get started;

you can add more-advanced programs as your business grows.
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Word Processing and Spreadsheets

I've purchased two computers in the last several years, one a desktop and one a
laptop. Both have come with some sort of word processing program that allows
you to write documents and has basic programs like simple spreadsheets and
calendars, which will be helpful in scheduling and tracking clients. Most of the
advanced programs, like Microsoft Word, offer more, but you also have to pay
extra to install it onto your computer. If you're already using something like
Microsoft Word, you should have all you need to get started. If you don’t have
Microsoft Word or something similar already installed on your computer, and you
don’t want to invest in more software, consider looking into OpenOffice. For many
moons, | was using Microsoft Works, which was already installed on my computer,
but I was having trouble opening files and editing them. OpenOffice offers the
same basic programs offered on Microsoft Word, and | am now able to open any
document without a problem. Plus, the download and installation are free. You
can find out more about it at www.openoffice.org. You might need to upgrade
to a more-comprehensive accounting software, like QuickBooks, as your business
grows, but these basic programs will get you started. You can get more informa-

tion and pricing at www.quickbooks.intuit.com.

Google Docs

Google Docs is another option if you're considering a word processing program. It's
similar to other office suites in that your documents can be saved directly onto your
computer, but your documents will also be automatically saved to Google’s server.
The benefit is that you always have access to your files online, even with an app on
your phone, and you won’t have the worry of losing your documents. They'll always
be backed up. You can even import existing documents that you already have. The
basic package is free, but you can upgrade at minimal cost. You can learn more at

www.docs.google.com.

PhotoScape

I've also found the PhotoScape program to be very useful, especially in building my
online portfolio, and I highly recommend installing it on your computer. PhotoScape
is another free program that lets you edit and alter photographs, much 