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“Serenity Economics, Your Path to Peace and Prosperity is one of those 
rare works that actually makes a page turner out of economics. As 
a stand-alone or as a supplement to a traditional economics text, 
Serenity Economics is one of a kind . . . I highly recommend this 
guide, not only for my students, but for anyone who is ready to 
stop continuing with what doesn’t work and switch to a quick and 
manageable plan for financial independence.”

—Carl Raupe, Instructor,
Advanced Placement—Economics, US Government,

Southwest High School, Fort Worth, TX

“A must read for everyone interested in bettering themselves. 
Do not resist! Embrace Frenkel’s Serenity Economics and you 
are on your way to greater economic success, happiness, better 
health, and a more positive outlook. Economics texts and self 
improvement guides are plentiful, but Frenkel is the first to bring 
these two together. His guide to individual success and well-being 
wonderfully connects the main features of market economics with 
the principles of self-improvement.”

—Albert Goltz, Senior
Economist and Manager Human Resources,
International Monetary Fund, Washington, D.C.

“With its infectious positive attitude, Serenity Economics illustrates 
not only how the individual can never be lost in the economic system, 
but also how anyone can improve themselves in the system reaching 
personal fulfillment while providing social enrichment. Dr. Emanuel 
A. Frenkel combines responsibility and heart to encourage the kind 
of personal and financial success that goes way beyond money.”

—Todd S. Criter, Senior Vice President,
Bank of America Investment Services
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“The vast sea of self-help texts in print today fall into two broad 
categories: abstract spirituality and get-rich-quick schemes. 
Thankfully, Serenity Economics Your Path to Peace and Prosperity 
is neither of these. Writing with a concise clarity and a reliance 
on illustrative examples, Dr. Emanuel A. Frenkel has managed to 
extract the “moral” of the story of economics and in so doing has 
crafted an essential and truly accessible guidebook for personal 
growth and success in the modern economy.”

—Ilya Spivak, Foreign Exchange Strategist,
Forex Capital Markets

“In all the years I have helped train and mentor people on the job, 
I have never encountered a finer teaching tool. . . . Dr. Frenkel 
encourages us to value ourselves and invest in self-development 
so that we may make our work an endeavor of significance and 
personal reward. I recommend this remarkable book to everyone 
with whom I work as the best investment they will ever make.”

—Dana Kane, Job Trainer/Mentor
Townsend, Townsend, and Crew, LLP
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An important source of happiness comes from  
a feeling of belonging to this world.
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Are you satisfied with your economic status? Do you truly enjoy your 
work? Do you feel you are achieving the economic well-being you had 
hoped for? Do you realize that you have an important role to play in 
today’s economy? Do you know that the economy can be your friend and 
partner?

If you answered “No” to any of these questions, be patient. Once you 
enter the world of Serenity Economics, you will be able to say “Yes” with 
confidence to all of them.

Serenity Economics is an action plan for your economic success, a plan 
that combines easy-to-grasp principles of economics with the key ele-
ments of self-improvement. It is a guide to attitudes and actions that will 
put you on the road to personal economic well-being, and to a deep, satis-
fying connectedness with your community. Use this book as a motivational 
road map for your navigation, a road map that will help you reap the 
benefits of the infinite opportunities awaiting you. But be prepared. Your 
beliefs about yourself as a player in the economy will change dramatically 
as you read on.

We all live in an economy. Here, each one of us must answer the same 
question—how do we earn our daily bread and feel happy about it at 
the same time? Every day, the economy calls upon us to create personal 
value for other people in our efforts at work or school, in the expression 
of our skills and personalities, and in the products we sell. As we create 
personal value, we become useful to others with whom we interact daily; 
friends, colleagues, co-workers, and businesses. Usually this “usefulness” 
ultimately translates into money and income that gives us the ability 
to acquire the goods and services that define a lifestyle and allows the 

PREFACE

Serenity Economics: Your 
Path to Peace and Prosperity
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x PREFACE

realization of our individuality expressing our unique tastes and desires. 
All of this is good. All of this is what makes an economy function as a 
community of producers and consumers in search of well-being.

Certainly, the economic environment can be tough. Yet, the economy 
is a system. It is a system made up of you and everyone else in the com-
munity. It is the only system available in which we can find opportunity 
for our collective desire to succeed in building rewarding lifestyles for 
ourselves and our families.

The message in Serenity Economics is based on two core principles. 
The first is that the economy and the community in which we live are 
human achievements of enormous value. These achievements, including 
the material and the spiritual worlds, are resources and partners in the 
drive for personal well-being. The second principle is to impose upon this 
potentially beneficial world the precepts of economic self-betterment: the 
judicious use of time; the ordering of goals; the discovery, appreciation, 
and use of deep, constructive, and natural impulses we all share; the mas-
tering of the “Continuous Learning Loop” as we invest in our bodies and 
minds; and the art of seeing the community as a market of opportunity 
for skills and talents. The economy and our need for its products will 
always exist.

The Intention of This Book

Serenity Economics is a short book. Yet, its message is important. As you 
learn to apply Serenity Economics to your life, you will:

•	 Find	purposeful	meaning	as	a	player	in	the	economy.
•	 Develop	a	positive	mental	attitude	about	your	role	in	the	

community and what your community can do for you.
•	 Strengthen	your	desire	to	improve	your	economic  

well-being—not only your material wealth, but also  
your physical and emotional wealth.

•	 Sharpen	your	ability	to	sell	your	skills,	work,	and	creations	to	
others.

•	 Define	your	lifestyle	with	the	things	you	desire	without	
feeling guilty about being materialistic.
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•	 View	the	world	of	goods	and	services	as	a	reflection	of	our	
true,	natural	selves,	a	reflection	of	our	deepest	needs.

•	 Meet	periods	of	economic	pessimism	head-on	and	win!
•	 See	your	personal	advancement	in	a	way	that	benefits	both	

you and others.
•	 Treat	everyone	with	courtesy	and	respect	along	the	way.

In Part One, Finding Serenity Economics, you will see how to 
increase your well-being based on the way you participate in your 
community.

In Part Two, Living Serenity Economics, you will discover how to 
look at your consumption and use of things in a new and positive way. 
You will see the power you gain by investing in yourself, and you will 
learn how to maximize the benefits of selling your skills and talents—the 
products of all your hard work. You will also develop a positive feeling 
toward your own economic potential and toward the larger community 
that rewards it.

Throughout this book, short activities build your skills to increase 
your personal economic satisfaction. Action checklists remind you of the 
main ideas. As you read, you will see how to strengthen your economic 
progress in a way that brings you a feeling of solidarity with the world at 
large.

Now, let’s get on with the adventure. After a foray into ice cream tast-
ing, we will explore your role in the economy with you in the drivers seat. 
Then we’ll turn to the attitudes and actions necessary to make Serenity 
Economics an enduring part of your life.
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PART 1

Understanding Your 
Community
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Imagine yourself in Paris. It is almost midnight on a warm summer eve-
ning. You are strolling down the broad and well-lit Avenue des Champs-
Elysées in the city’s center. Scores of cafés and shops are filled with 
customers. The vitality of the people on this vast Parisian artery sharpens 
your senses to the sights, sounds, and smells of the French capital.

You face a glass-walled façade with the letters “Häagen-Dazs” embla-
zoned	 upon	 it.	The	 façade	 rises	 several	 floors	 to	 an	 impressive	 height.	
Through its glass, you see crowds of people who seem to be enjoying 
themselves. You hesitate for a moment, and then decide to enter Häagen-
Dazs in the expectation that, once inside, you will experience a similar joy.

Inside, you look at the sea of people sitting at small tables. Indeed, 
there is no question: this is a place of pleasurable experiences. Some peo-
ple seem to be in reverie. Most talk with their tablemates. All eat ice 
cream. Waiters, scurrying across a wide seating area, deliver ice cream in a 
medley	of	sizes,	textures,	flavors,	and	toppings.	The	available	choices	cre-
ate combinations of ice cream dishes numbering in the hundreds.

Already familiar with life on the Champs-Elysées, you know that, 
on many nights, the available seating space inside Häagen-Dazs can-
not accommodate the enormous number of people who desire to eat ice 
cream. Even on this night, when sufficient warmth allows for more than 
fifty tables to be added to the outside patio, people must still wait in long 
lines for service.

You notice the diversity of the customers and how their tastes are just 
as diverse. Each person appears to arrive with an intensely personal notion 
of what kind of ice cream is best. A child enters dreaming of a single 
vanilla scoop. A woman in her thirties, orders three scoops of different 
flavors	 in	a	glass	dish,	 topped	off	with	caramel	 sauce	and	nuts.	A	man	

CHAPTER 1

Ice Cream in Paris
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4 COMMUNITY ECONOMICS

of respectable years expresses a desire for low-fat frozen yogurt with two 
candy toppings sprinkled on top. The preferences go on and on.

If you pay close attention to the conversations at Häagen-Dazs, you 
will recognize that the diversity of the crowd extends beyond ice cream 
preferences. There is an array of attitudes as well. Side-by-side with 
would-be philosophers, musing on the meaning of life, stock market 
investors scan the newspaper, intent on making millions. Social revolu-
tionaries debate on how to change the world. Earnest students take notes 
from their textbooks, while the idle rich discuss their evening plans. Fac-
tory workers arrive, as do tourists, academics, and diplomats. The young 
and the old alike come to Häagen-Dazs: planning birthdays, discussing 
politics, arranging business affairs, making lists, watching, and thinking 
in a world of ice cream sweets. Even the most solitary of souls is calmed 
by being there. Eating ice cream personally selected from an abundance 
of	flavors,	fat	contents,	and	serving	sizes	causes	an	extraordinary	leveling	
effect, where everyone, no matter their age, class, race, background, or 
interest can enjoy the experience of Häagen-Dazs.

In response to the craving for sweet treats, enterprising people, like 
those who founded Häagen-Dazs, offer a valuable service: the production 
of ice cream and the construction of a pleasant atmosphere for eating it. 
The existence of Häagen-Dazs and our efforts to consume its ice cream 
come from our essential desire to create and consume material things.

This scene in Paris exists. Similar scenes and experiences are taking 
place right now and are repeated over and over in boutiques, shops, res-
taurants, and cafes in thousands of villages, towns, and cities throughout 
the world.

Häagen-Dazs	flavored	ice	creams	and	millions	of	other	products	and	
services exist because of:

•	 Our	need	to	gain	satisfaction	by	acquiring	things.
•	 Our	relentless	urge	to	know	contentment	in	our	personal	

economy—our own personal financial “world” in which we 
earn, spend, and save our money.

•	 Our	daily	drive	for	both	material	survival	and	a	feeling	of	
well-being.

•	 Our	intuitive	desire	for	pleasure,	novelty,	and	entertainment.
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 ICE CREAM IN PARIS 5

So why is Häaagen-Dazs important?

•	 If	you	can	remember	that	places	like	Häagen-Dazs	exist	to	
satisfy our needs and that these needs are why people create 
and sell products and services in the first place, you can be 
reassured, even excited, that you are not alone in your desire to 
acquire material goods or benefit from the services of others.

•	 Knowing	that	others	have	similar	desires	to	acquire	new	items	
and services, you can tap into them, just as the creators of 
Häagen-Dazs ice cream did, and create a product, service, or 
skill that will satisfy these desires and needs of others.

•	 When	you	create	a	useful	product	or	service,	or	act	in	ways	
that others appreciate, you contribute to their sense of well-
being while contributing to your own.

Keep	these	points	in	mind	as	you	continue	along	your	quest	to	make	
Serenity Economics a daily adventure.

Activity

•	 Go	to	a	local	ice	cream	or	coffee	shop.	Go	to	the	mall	or	
a bookstore. Look at the products these shops offer. What 
desires are being satisfied by these stores and their products? 
What desires could be fulfilled by the shops, but are not? 
Think of two desires that have been fulfilled and two desires 
that remain unfulfilled.

When you begin to think of what other people need, you can find ways 
to satisfy others and benefit yourself simultaneously. This is called a 
synergistic relationship with your community, and it is part of Serenity 
Economics.

Serenity Economics Checklist

You have begun to view the world about you through “economic eyes.” 
Everywhere people are producing and consuming things. Everywhere there 
is an economy at work.
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6 COMMUNITY ECONOMICS

What’s Next?

Straight ahead you will learn the basics of any economy. These basics 
will help you take advantage of the economic opportunities awaiting you. 
With this knowledge, you’ll be one step closer to acquiring deeper personal 
economic satisfaction and success, the essence of Serenity Economics.
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CHAPTER 2

Making Your Personal 
Economy Work

To better understand how your economy works, let’s go out to an island. 
In this simple description of an economy, you will see what essential 
desires and actions propel us to create a material world. Exploration of 
the simple life on this island will reveal basic truths about any economy, 
and about ourselves. Although you may feel you have already learned the 
basics, a quick look at this economy will help you understand the central 
motivation behind very natural human interactions.

Making and Effort and Getting “Things”

Let’s pretend you are stranded alone on the island. You have just arrived. 
You might begin by waiting for a miraculous delivery of food and the 
magical appearance of shelter. Of course, this type of activity can only go 
on for so long. You will speedily discover that this method of acquiring 
necessities does not work. After waiting fails, you will determine that you 
must work to acquire what you want. You will have to use your imagi-
nation, time, skills, and effort to obtain what you desire. Without your 
acceptance of the direct relationship between making an effort and acquiring 
necessities, you cannot be happy on the island. In fact, you might not survive 
without that acceptance. The discomfort of cold and the threat of starva-
tion are your motivations to work.

Building Your Own Economy

Off to work you go! First, you look for shelter—a hole in the ground, a 
thicket of leaves, anything. After searching awhile, you decide that you 
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8 COMMUNITY ECONOMICS

cannot find anything suitable. You must figure out a way to build a shelter 
yourself. All of this time, you are getting hungry, so you take a break to 
search for food. You forage through shrubs, maybe even devise a spear and 
a slingshot for capturing meat.

In time, you successfully build your shelter and obtain food. You now 
attack the next wish: warmer clothing for the cold night. While hunting 
animals for food, you discover that some of them offer raw materials for 
clothing in the form of firs. You decide to specialize in catching animals 
with thick coats until you satisfy your immediate clothing needs. Once 
you have food, shelter, and suitable attire taken care of, you find yourself 
experimenting with the construction of simple fishing boats, a new tree 
house for rodent-free sleep, and even a game or two to enhance the enjoy-
ment of your free time.

What you are doing on this island, without thinking much about it, 
is building your own economy. You are the only person on the island. You 
and your island are the entire economy. You hold every role—inventor, 
producer, seller, and buyer. You control all the goods and services on the 
island. As you consume, you undoubtedly become bored with the basic, 
essential items you produce for yourself, so you begin to produce different 
things that satisfy new desires. You hunt for new fruits and build boats 
that are more seaworthy. You celebrate your one-year anniversary on the 
island with a party, complete with bonfire, seafood, and an intoxicating 
beverage made by combining water with the seeds of island plants.

Always Wanting More

Naturally, you will try to improve your lot. Even without a social struc-
ture	influencing	you,	you	will	still	work	toward	the	deep-seated	goal	of	
material well-being. Even if you reach the point where you believe you 
have all of the food, shelter, clothing, boats, and toys you need, you will 
still discover some new want that can add to your feeling of wellbeing. 
This new want could be as simple as the discovery of a painkilling plant 
oil to relieve an ache or as complex as the construction of a small hang 
glider with which to soar over the treetops. How about a hammock on 
the top of a hill? No matter how well-off you become, you will always want 
something else to improve your well-being.
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 MAkINg YOUR PERSONAL ECONOMY WORk 9

Specialization Occurs

What will happen if, instead, you find yourself on the island with other 
people? You will learn to share tasks. You and the islanders will follow 
your own inclinations and talents as you begin to work for a better life. 
In time, some of you will make shelters, some will produce food, and 
others will fashion garments. You and the islanders will develop skills 
and become proficient in your own specific occupations. This is called 
specialization of work.

Barter Appears

A form of trade called barter will then arise on the island. Barter works 
as follows:

You determine that you have perfected a method of fashioning shel-
ters from native leaves, grasses, and mud. You decide to specialize in the 
production of shelters while your compatriots engage in other occupa-
tions, such as hunting or making clothes.

In this situation, let’s say you feel the need for warm blankets. Now 
you must find a blanket-maker who makes blankets to your liking. Then 
you must offer to trade a shelter for an agreed-upon number of blankets. 
You are successful in your search and find a blanket-maker who wants one 
of your shelters. You strike an exchange deal. The agreement might be one 
blanket in exchange for one shelter. This deal is called barter trade, and 
the exchange establishes the price of a shelter on the island at one blanket.

For the moment, you are the only shelter-producer on the island. If 
many people want your structures, you may find another blanket-maker 
willing to offer you two blankets for your shelter. You may find food pre-
parers offering you increasing amounts of food for one of your shelters. 
The more people willing to offer an increasing quantity of products in 
exchange for one of your shelters, the more valuable your brand of shel-
ters becomes.

Competition Drives Quality and Innovation

If the value of your shelters continues to rise, inevitably someone else will 
attempt to enter the shelter business to take advantage of the growing 
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10 COMMUNITY ECONOMICS

desire for new island dwellings. The desire to gain wealth and the ability 
to acquire what others produce drives the new entrant into your line of 
business. The price of a single shelter may be the equivalent of four blan-
kets by this time.

Now you face competition. In this case, you must make some produc-
tion decisions in order to see your shelter business prosper. Quite likely, 
new shelter producers will establish a lower shelter price to steal away 
your	existing	customers	and	ensure	a	steady	flow	of	clients	for	themselves.

In order for you to keep your customers and acquire new ones, you 
may consider offering new, improved shelter features, such as multiple 
entrances or thicker walls. With these changes to your product, you 
increase the usefulness of your shelters without asking for more products 
in exchange.

You also try alternative strategies. You consider lowering your shelter 
prices to attract buyers for your existing shelter styles. But as soon as you 
encourage sales by lowering prices, you must follow up on this decision by 
determining ways to construct shelters with less time and effort in order 
to keep your profits high at the lower price. Justifying the lower prices will 
motivate you to become more efficient at shelter production.

Barter Makes Way for Money

Up until now, the island economy has depended on barter exchange; 
however, this arrangement will not last for long. After your first sale of a 
shelter for the price of one blanket, you may feel that you have enough 
blankets. But what if the only people interested in acquiring shelters are 
blanket-makers? What if the food-gatherers prefer to sleep under the 
stars or, during bad weather, in a cave? How will you obtain the things 
you want?

Exchange by barter breaks down because it becomes impossible to match 
the personal needs of each islander with what each produces. At the present 
time, you may want one blanket, one spear, one hammer, and a three-
day supply of intoxicating plant-based beverage. In addition, you crave 
that hill hammock. For shelter, the hammock-maker uses a bag made of 
animal skin tied between two trees and, for the moment, is content with 
this structure.
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 MAkINg YOUR PERSONAL ECONOMY WORk 11

You determine that for the cold nights on the island, the hammock-
maker wants the latest portable heater—beeswax in a conch shell. You 
decide to build such a heater, which you intend to trade for a hammock. 
But you quickly discover that you don’t know the first thing about obtain-
ing beeswax nor can you find the right type of shell. Also, you cannot 
compete with the regular makers of portable heaters whose work quality 
and cost efficiency far surpass your own.

Furthermore, as the essential needs for food, shelter, and clothing are 
met on the island, you and the islanders demand both improvements to 
existing products and the creation of new products. In response to the 
demand, you and the islanders will want to produce more interesting 
products. The islanders’ demand for improvements and new products will 
drive efforts to supply such products.

Now the islanders want to consume shelter, food, and clothing in 
styles that none could have dreamed of before. Barter trade can no longer 
support the diverse desires of the islanders. To help the expansion of this 
economy, a uniquely human invention appears: money.

Over thousands of years, money has been described in many ways, 
some positive, some negative. But one thing about money is certain: it is an 
absolute necessity for economic prosperity. With money measuring the value 
of traded commodities, islanders will be able to invent, make, buy, sell, 
and use products in varieties and styles that would be impossible with 
barter exchange.

Money and Institutions Allow for Prosperity

On the island, money first appears as special leaves with numeric nota-
tions scratched upon them. As the island becomes more sophisticated, 
and you and the other islanders accept the usefulness of money, the com-
munity establishes an authority, or government, vested with the power 
to control the number of special leaves on the island and to ensure the 
difficulty of counterfeiting them.

The authority will eventually learn how to control the number of 
money-leaves in circulation on the island so that the amount of these 
leaves expands with the increasing number of commodities (material 
goods and services). When this happens, a remarkable thing occurs. You 
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12 COMMUNITY ECONOMICS

and the islanders will respect money values and the value of goods and 
services	that	money	buys.	Goods	and	services	will	be	bought	and	sold	in	
accordance with the rules of money, following the numeric values placed 
on each leaf. Islanders will also respect money payments they receive in 
exchange for their ability to produce valuable work or products. Money 
will become the accepted measure of value for all the goods and services, 
and work effort, sold on the island.

Money has become the standard measurement of wealth and a symbol 
of value. These qualities of money will push the islanders to desire enough 
money so they feel that they have a specific, if not growing, amount of 
wealth. You will also feel this desire.

Money Drives Diversity

What is your wealth on the island? Your wealth is your money and all 
your material possessions, self-made or purchased. Since all things on the 
island exchange for a current value of money, the items you possess have 
a value equal to the current prices for them. If people covet new shelters 
more than older versions, the new shelters will be worth more than older 
models. If people think the older shelters are of a higher quality, then 
older shelters may command a greater money value than many of the 
more recent arrivals.

You and the islanders have invented money to help the island econ-
omy expand, an expansion caused by a kaleidoscope of desires for more 
diverse products and services. Seen in this light, money is a basic expression 
of improvement for the individual and for the community. With money in 
the economy, you can sell your shelters to customers without needing 
their goods. You can take money from your shelter sale and buy the new 
hammock you want from the hammock-maker who sleeps between the 
trees. Money furthers a more diverse, efficient, and growth-oriented economy; 
it drives innovation.

To Get More Money, You Must Be More Productive

The more money you have in your hand, the greater command you’ll have 
over goods and services, should you want to acquire them. What becomes 
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 MAkINg YOUR PERSONAL ECONOMY WORk 13

increasingly important is your realization that money will buy the work 
and services of your fellow islanders. With money, you can either buy the 
work of other people indirectly, by buying their products, or you can hire 
people directly to do things for you. People will give you a full-body mas-
sage,	the	chance	to	fly	in	a	hang	glider,	or	serve	you	a	prepared	meal	for	
money. People will help you build your shelters for money. They will even 
be glad to serve you intoxicating plant-based beverages.

In addition, there will be some people who will like you, be attracted 
to you, appeal to you for advice, and grant you favors simply because you 
have money. When the full realization of this essential fact hits most of us, 
the reaction is very normal: we want more money. So how can we get it?

If you look at human history, you will see that the only way to consis-
tently get more money is to be useful to others in the community.

You have no choice in this matter. The island economy will grow. 
This will occur because there are always people who will use their minds 
creatively to be of service to others. For example, it will not be long before 
one of the shelter-makers adds novel features to new shelters, command-
ing higher prices. Or this shelter-maker may determine that it is possible 
to sell more shelters with newer features at the existing price. Either way, 
the shelter-maker tries to be more useful to the buyers of shelters. More 
shelters sold with novel features means more money for the shelter-maker.

Thus, no matter in what occupation you find yourself, you will meet 
people in your profession who strive to improve their wealth by making 
themselves more useful, by acquiring new and better skills, and by being 
of service to others in the community. If you want to increase your own 
wealth and thus protect your own ability to acquire and consume goods and 
services on the island—and in the “real world”—you must do the same.

Stored Wisdom and Learning

Throughout this story, an important process had occurred: the accumu-
lation, or gathering of wisdom and experience. As the island economy 
grows, this vast store of knowledge occupies the collective mind and 
passes with increasing efficiency from person to person. In fact, whole 
industries develop in order to pass on this information. Schools, occupa-
tional organizations, and teachers become the storehouse of knowledge 
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on the island. This knowledge will never be lost. From it springs new 
ideas, concepts, and inventions. This knowledge manifests itself in the 
medicine, business practices, methods of education, and learned coopera-
tion on the island.

At every stage of this island story, energetic people seize this stored 
knowledge daily to create new and improved products and services. These 
people utilize knowledge to gain a profitable advantage. They continu-
ally transform know-how into useful technology. The technology in turn 
becomes embodied in the products and services on the island, from 
shelter-making to medical procedures. In this way, knowledge shapes the 
products the islanders create.

With time, new products become old products, and you and the 
islanders	become	restless.	Very basic to your makeup, you and the islanders, 
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desire novelty. To invent the new, you and the others draw on the “storehouse” 
of knowledge to produce new goods and services for the island community. A 
variety of innovative products appears: cups and saucers to handle bev-
erages, spring-loaded crossbows, games combining cards and dice, new 
plant mixtures to ease aches and pains, long boards fashioned from fallen 
trees for something called surfing.

In the context of our own “real world,” the yearning for knowledge 
and our ability to use that knowledge to our advantage has paid off over 
centuries, and it will continue to pay off in the future. We see the use of 
knowledge in how we have increased our physical comfort and in our 
ceaseless attempts to overcome challenges as they arise. Our knowledge 
has led to advances as simple as cooking a meal and as complex as creating 
vaccines against disease.

Today our island has become a huge global economy. In the global 
economy, challenges abound. These range from increasing food output in 
barren soil to the need for nonpolluting transportation. Later, we will see 
the implications of our drive to overcome such problems as well as your 
own role in solving them.

From this island economy, you have learned the basic motivations 
of our quest for material well-being and personal economic satisfaction:

•	 On	the	island,	you	accept	that	there	is	a	direct	relationship	
between making an effort and acquiring necessities. The 
discomfort of cold and the threat of starvation motivate you 
to work.

•	 You	build	your	own	economy	when	you	are	alone	on	the	
island. You hold every role—inventor, producer, seller, and 
buyer.

•	 Even	without	a	social	structure	to	influence	you,	you	will	
still work toward the deep-seated goal of material well-being, 
and no matter how well-off you are, you will always want 
something else.

•	 With	others	on	the	island,	specialization	of	work	occurs.
•	 Then,	barter	exchange	appears.
•	 With	competition,	you	improve	your	product,	service,	or	

work to stay profitable.
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•	 Exchange	by	barter	breaks	down	because	it	becomes	
impossible to match the personal needs of the individual 
islanders with what is produced.

•	 Money	is	invented.
•	 Money	facilitates	a	more	growth-oriented	economy;	money	

drives innovation.
•	 To	accumulate	more	money,	you	must	become	more	useful	to	

other people in your community.
•	 Wisdom	accumulates,	allowing	for	a	growing	economy.

Activities

•	 How	is	your	community	similar	to	the	island	scenario?
•	 Look	at	your	daily	routine.	When	and	how	do	you	act	as	a	

producer? As a consumer?
•	 In	what	ways	are	your	skills	and	work	efforts	useful	to	others?
•	 Can	you	think	of	ways	to	increase	your	usefulness	to	others?
•	 Can	you	think	of	ways	that	the	accumulated	knowledge	and	

wisdom of your community help you in your work?
•	 Using	the	commercial	jetliner	and	the	appendectomy	operation	

as examples, can you think of how accumulated knowledge and 
wisdom helped in the creation of this product and service?

Serenity Economics Checklist

•	 You	have	learned	a	practical	example	of	how	you	and	others	
fit into an economy.

•	 You	have	learned	the	basic	motivations	that	create	an	economy.	
You see the reasons for the existence of money, for the constant 
drive of people to improve their products and services with new 
technologies, and for the desire to accumulate purchasing power.

•	 You	have	seen	how	everyone	interconnects	with	everyone	else	
to create an economy.

Remember, our unyielding urge to improve our wellbeing and diver-
sify our lives is a positive force that has created the material world and our 
economy.
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What’s Next?

Now, we can take a closer look at your own personal economy. In the 
chapters to come, you will learn how to hone your attitude and skills in 
order to be a positive force in the economy, earn the ability to acquire the 
goods and services you desire, and feel good about yourself at the same 
time. Once you find Serenity Economics you will benefit from and con-
tribute to your community.
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CHAPTER 3

Time and Motivation

As soon as the islanders sought to improve their economic well-being, the 
opportunities for economic advancement appeared. Seizing these opportuni-
ties, the islanders found ingenious ways of being useful to others. But behind 
all of their hard work, a constant reality remained: the passage of time.

The Indispensable Resource

In any economy, time is the one indispensable resource available to each 
person. But, for each person, time has a limit; only so many hours in a day, 
only so many days in a year, only so many years in a lifetime. Learning to use 
this limited resource constructively is part of finding Serenity  Economics—
you’ll be on your way to economic well-being and contentment.

You have no choice in the matter of time. Your actions must occur in 
the passage of time as time marches on relentlessly. Each of us, faced with 
this immutable fact, must answer the same questions: What am I going to 
do with the time that I have? And how am I going to act as the time that 
I do possess moves onward? With Serenity Economics, you will feel as if 
you spent your time well. How do you do this?

An examination of your options in the economy will help you. When 
you have options, you have the opportunity to make decisions. As far as 
improving your economic wellbeing goes, many of your decisions will 
revolve around how to move forward in time from your present situation. 
Once having decided on a plan of action, you will then make many deci-
sions on how you will carry out this plan.

In your quest to find Serenity Economics, and make good use of your 
resource of time, you must:

•	 Understand the power of goal-setting and adhere to your goals 
regardless of any challenges you may face.
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•	 Develop a positive attitude to meet each challenge with a 
steady mind.

•	 Harness	your	constructive	impulses	to	advance,	serve,	and	
exchange.

•	 See	work	as	your	link	to	the	community	and	a	potential	source	
of happiness.

•	 Discover	a	way	to	work	that	makes	you	and	others	happy.

Goals and Objectives

Unfortunately, we must confront the constraint of time in our drive to 
reach our goals. Time moves forward without beginning or ending. And 
for a limited period, we are here. By assigning importance to moments 
during that period in which we live, we give meaning to our lives.

We all associate ourselves with significant points of time. For you, 
these moments might be birthdays, religious observances, the initial 
moments of a dream job, the first day fully recovered from surgery, or a 
first kiss. We give meaning to our position in time by formulating plans to 
create significant moments. Thus, the fixing of goals takes center stage.

Before we continue, put yourself into a goal-setting mindset and place 
yourself on a positive pathway. Follow the activities below.

Activities

•	 What	are	your	current	economic	and	life	goals?	Are	your	
goals short term or long term? Your goals could include the 
acquisition of something material, such as a larger home or 
a smaller car. Your goals could be physical attributes, such as 
powerful legs or a slow heartbeat. Your goals could be financial, 
educational, or related to spiritual enhancement, such as 
mastering the art of meditation. Your goals could be as long 
term as training for the ascent of Mt. Everest or as short term 
as waking up early to go running. Write your five top goals.

•	 Are	your	goals	going	to	challenge	you?	Have	you	set	goals	
you truly want to achieve? Imagine how you might feel if you 
actually reached these goals. Will you really feel good about 
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achieving these goals? If not, change your goals. Make them 
motivating.

•	 How	could	you	further	your	goals	today?	Would	you	make	a	
list? Write that letter to a best friend you’ve been missing? Buy 
a	book?	Book	a	flight?	Act	upon	one	or	several	of	your	goals	
today.

A Simple Example of Goal Setting

Once you have sighted your objective, you have declared to yourself, “In 
the future, I shall reach that destination.” You will arrive at your destination 
by progressing in steps, using resources you find, taking opportunities that 
arise, finding people who can be of assistance, and harnessing your own 
thinking power. If you meet with pitfalls along the way, you will change 
your tactics instead of giving up. Let’s look at an example of this process.

You decide you need to go out to buy a box of cereal for your morning 
breakfast. You choose to drive your car to the supermarket, where you will 
buy your cereal. Your goal is to bring the cereal home and eat some. Your 
mouth waters. You’ve set your goal. You need to use several resources at 
hand to achieve your goal, including the time it will take to employ those 
resources. In this simple case, your resources may be money in your wal-
let, a car, paved streets, shopkeepers, and the supermarket itself. In your 
mind, you have fixed the goal and have a fairly good idea about what the 
most probable circumstances will be during the next twenty minutes as 
you try to achieve it. You get in your car, start the engine, and head off.

But wait. There’s a house fire in your neighborhood. Firemen have 
blocked a key road. You have to take an alternative route. When you 
arrive at the supermarket, the electricity has been disconnected and the 
shopkeeper has temporarily closed it. On the way to another supermar-
ket,	your	tire	goes	flat.

You had not envisioned these events in your initial picture of how to 
reach your goal. You may feel frustrated. At this point, adopting a positive 
attitude and feeling confident that you will get your cereal will help you 
achieve your goal quicker and with fewer internal struggles.

You decide to take thirty minutes at a gas station to fix the tire. Finally, 
at the second supermarket, you obtain just the cereal you set out to get. 
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You return home and enjoy your bowl of cereal. You have met your objec-
tive, and you have just spent an hour of time on a quest that gives direction 
to this point of your existence. You responded to your desire to eat cereal. 
On your mission, you interacted with the community and creatively dealt 
with challenges as they arose. You reacted to each turn of events with 
ingenuity. You took an alternative route. You decided to try another store. 
Such persistence will help you attain any goal.

The same principles apply any time you are trying to achieve some-
thing. This something could be earning a college degree, building a model 
airplane, cleaning the house, mastering a piano concerto, or accumulating 
a million dollars. The routes are the same:

•	 You	pick	a	goal	or	achievement.
•	 You	imagine	its	outcome.
•	 You	develop	a	plan	of	attack.
•	 You	change	your	plans	as	you	face	challenges	and	take	

alternative routes when unexpected events bar your way.
•	 You	do	not	give	up.

All human achievements, from the baking of bread to landing on the 
moon, have followed this sequence. Taking these steps gives meaning to 
our lives as time passes.

Imagine if you did not fix goals. Without objectives on which to pin 
your	dreams,	 you	would	float	 randomly	 through	 time.	Without	 goals,	
you would have no direction.

As you deploy what resources you have and what assets you are able to 
gain on your quest, take advantage of the many circumstances the world 
has to offer. In pursuing your goal, you will get the opportunity to coop-
erate with the world outside yourself.

In finding Serenity Economics, the importance of goals cannot be 
underestimated. On a personal level, you measure your achievement, an 
important yardstick of success, based on the accomplishment of your 
goals. In the community, the invention of ice cream, medical advance-
ments, and the creation of the electric car are examples of goals achieved. 
None of these achievements happened purely by accident. These accom-
plishments came from people just like you, reacting to desires and needs 
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of the community, and their accomplishments have given shape to rising 
standards of living.

Goals	are	important.	As	we	go	through	life,	the	goals	we	set	for	our-
selves provide meaning to the passage of our lives. Through our goals, we 
can envision what the future may hold, and, in that future, we can see the 
realization of our hopes for improvement.

To adhere to your goals, remember:

•	 Time	is	the	one	indispensable	resource	available	to	everyone.
•	 By	assigning	importance	to	moments	in	which	you	live,	you	

give meaning to your life.
•	 Your	goals	assign	importance	to	future	moments	you	expect	

to reach.
•	 You	will	arrive	at	your	destination	by	progressing	in	steps,	

using all available resources, including your time. If you 
meet with pitfalls along the way, you will change your tactics 
instead of giving up.

•	 Pursuing	a	goal	places	you	in	a	situation	in	which	you	
cooperate with your community.

The Positive Mental Attitude

Along with understanding the power of goals, you must also understand 
the importance of a positive mentality. If you don’t already have this men-
tality, you want to get into the habit of adopting an optimistic perspec-
tive. When you have a positive mental attitude, you have an outlook that 
everything will progress toward a beneficial result. This outlook also holds 
that the kindness of other people will support you in times of need, and 
that, ultimately, you will prevail on your quest. This outlook will be the 
deciding factor between accomplishing your goals and quitting. This outlook 
is key to finding Serenity Economics.

Perhaps you still don’t believe that there’s anything worth viewing 
optimistically. You may be a pessimist at heart. The transition to opti-
mism will require a little work, but the results are astounding. Think of 
it this way. The world can be viewed as a bad place or a good place. What 
is important is to view it in a way that will benefit you. When you meet 
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challenges that stand in the way of your goal, you need to be optimistic. 
If you don’t believe that you can accomplish your goal, what will keep you 
from giving up? Nothing. That’s why it’s so important for you to look at 
the world and your role in it with positive expectations. With optimism, 
you have a better chance of persevering.

Most of us are good, reasonable human beings. Of course, the excep-
tions hit the front page, and in this respect, the news does a very good job 
of informing us. Even if we accept that much of human history involves 
tyranny and misfortune, shouldn’t we decide here and now, despite (or 
because of ) our ugly history, to create a better life for ourselves? Shouldn’t 
we focus on those people who try to make the best possible circum-
stances for themselves and others? Shouldn’t we strive to be one of those 
people too?

For example, an airplane crash occurs in which hundreds lose their 
lives. Immediately, an outpouring of sympathy follows. An army of vol-
unteers combs the wreckage for clues to the cause of the crash. Airlines 
ground planes with a similar design, churches hold memorial services 
in honor of the victims, and many work long hours for weeks on end 
to determine the cause in an effort to forestall the next crash. The help 
and care coming from thousands express our essentially positive nature. 
The typical reaction to a disaster that involves human suffering is the 
cooperation of good-hearted people trying to make the best of a bad 
situation. We accept as a matter fact that people will respond to others 
in need. What’s more, most of us get a rush of positive feelings when we 
help others.

In order to plan and set goals, in order to see the passage of time as 
more than an endless road to nothingness, you must be optimistic. You 
must believe that your goals can be reached and that your goals make 
sense. You must expect that other people will be able to teach you the 
skills you need to reach your goals.

The Material World Positively Affects World Issues

To ask that you maintain a positive mental attitude as you improve your 
own economic well-being should not and will not diminish your concern 
with the important issues we face. Your drive for economic well-being 
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is a fact of life, but it is a trait that once understood as part of Serenity 
Economics, will put you in a stronger position to address world issues 
and concerns.

Take the example of a photographic exposé project on the working 
conditions of Brazilian gold miners. Even when confronted with the 
harsh poverty of the miners, we can be thankful for the goods, services, 
and personal economic successes that brought this to our attention. 
Without cameras, lenses, digital memory cards, air travel, inoculations 
against tropical diseases, rugged denim jeans, and the tools of publishing, 
getting this important information to the wider public, with the intent to 
bring awareness and reform, would be hard indeed. To bring important 
issues to light, everyone relies on the material world and our efforts to 
consume the products it brings. In fact, new technology and products 
make worldwide political and social awareness possible. Today, men and 
women with a positive outlook strategize to eradicate poverty and human 
discomfort with a host of ideas and goals, aided by a vast array of products 
and services.

Can you learn to be more optimistic? Can you develop this positive 
perspective? Yes you can. With Serenity Economics, you will learn to 
think about ways you can:

•	 Contribute	to	the	community	in	a	way	that	benefits	others	
and improves your own self-esteem.

•	 Strengthen	your	own	personal	economic	well-being	and,	in	
turn, strengthen your impact in helping to alleviate some of 
the most vexing world issues.

•	 Develop	the	outlook	that	everything	will	progress	toward	a	
beneficial result.

•	 See	optimism	and	achievement	as	an	essential	part	of	our	
human spirit.

Activities

•	 Be	aware	of	your	thought	process	for	the	day.	Do	you	have	
any prevailing negative phrases in your speech, such as, “I 
can’t,” “Yeah, but,” or “It’s not going to work”? Ask a friend or 
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family member to help you recognize if you use any negative 
phrases. Think of alternative positive phrases to replace 
negative ones and write them down. Exchange your negative 
phrases with your new positive ones.

•	 When	something	bad	happens	to	you,	notice	your	thought	
process. Are you thinking about how the situation can help 
you? Think about how you can view the situation in a more 
positive light. What can you learn from the bad event? If 
you are having trouble thinking of a positive benefit, ask an 
optimistic friend to tell you how they view your situation.

•	 Think	about	a	world	issue	that	affects	you.	Is	it	hunger,	
poverty, war, environmental pollution? Think about the 
impact you have on that issue right now and what others 
are doing to address this issue using the material world, 
technologies, and stored-up wisdom as their resources. 
Consider your own resources at hand. What kind of positive 
impact could you have if your economic well-being allowed 
you to lobby important laws through Congress? Or if you 
had enough money to donate a large sum in order to start 
a new school in an impoverished area? Or enough to bring 
Christmas presents to the poor? Write down what you would 
do for the world if your economic well-being allowed you to 
make a huge impact on people’s lives. Then describe several 
ways, using your current resources, you can impact your 
community. Follow through on one idea today.

Know the Three Drives that Empower You

Goals	and	optimism,	though	integral	to	finding	and	living	Serenity	Eco-
nomics, must also work in tandem with the active use of vital human 
impulses. To make full use of your options in the economy, three of these 
impulses must be accepted as essential to human progress. They are:

•	 The drive to advance.
•	 The drive to serve.
•	 The drive to exchange.
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These three drives motivate us. When working together, they become 
building blocks for personal economic success and advancement.

At birth, you are blessed with the seeds of these impulses. At any 
time, they have the potential to develop for your benefit. As you journey 
through life, it becomes your choice whether or not you will use them 
together effectively to attain a sense of well-being. Of equal importance, 
you must accept that virtually everyone in your community has the potential 
to act upon these three impulses in ways that will be helpful to you.

The Drive to Advance

We begin with the drive to advance. When you have the drive to advance, 
you have the motivation to improve, to gain knowledge, and to be suc-
cessful. This drive is a positive attribute of human behavior basic to our 
survival. In fact, the improvements in our world and much of our daily 
behavior come from our drive to advance. To survive in any environment, 
the impulse to improve forces us into action. Everyone wants to eat, have 
shelter, be clothed, and have the best medical care when needed. For as 
long as we have tracked human history, people have made consistent 
efforts to satisfy these wants in new and improved ways.

Games	are	an	example	of	our	drive	to	advance	put	into	action.	Virtu-
ally everyone around the globe loves to watch and participate in games. 
Games	can	be	as	simple	as	tossing	a	ball	between	two	people	to	see	who	
drops	the	ball	first.	Games	can	be	complicated,	like	chess	or	baseball.	But	
all games claim advance as their objective. All are based on survival and 
achievement. A baseball team strives to win a championship, a chess player 
to checkmate an opponent. All games are rooted in the drive to advance.

Also, consider the following:
Few young adults today would consider spending four or more years 

in college unless inwardly they felt that there was something to be gained 
from	the	experience.	This	expectation	could	be	a	sense	of	greater	flexibil-
ity in the job market. It could be the feeling of empowerment that comes 
from excelling in a specific subject. It could be a straightforward desire 
to get out of the house and meet like-minded people of the opposite sex. 
Or, it could be part of a decision to master the skills a specific employer 
desires.
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What about taking a solitary walk in the woods? Here the drive to 
advance plays out as well. There are many possible reasons for wanting 
to hike. You might desire to get away from crowds, think freely, observe 
nature’s beauty, listen to birds, or take in the healthful aspects of fresh air. 
All of these reasons for hiking are grounded in the drive to advance. In 
essence, what drives your decision to take the nature walk is the desire to 
feel better and improve your state of mind.

The Drive to Serve

While we can tie achievement with the drive to advance, finding Serenity 
Economics will not come from the drive to advance alone. When employ-
ing the drive to advance, you must cultivate the drive to serve. In the drive to 
serve, you are being useful to others, which brings both pleasure and profit.

In fact, action in the drive to advance without the drive to serve can 
limit progress and self-respect. When you and others conduct yourselves 
in negative ways, you are often acting solely in the drive to advance. You 
can easily recognize this behavior when it occurs. A motorist tails us on 
the	highway,	horn	honking	and	headlights	flashing.	Someone	demands	a	
faster exit from an airliner and shoves from behind. A patron in a restau-
rant fumes out loud to a hapless waiter over a dish served less than piping 
hot. A student cheats on a test painstakingly developed by their teacher. A 
high government official embezzles money from the state treasury.

In each of the above examples, the people lack the drive to serve. Each is 
considering his or her personal gain alone. If instead, you act in a fashion that 
serves others, you will find a source of immense personal satisfaction. Per-
sonal rewards comes from serving others, not merely from helping ourselves.

Basic to your life experiences, everything you see in the world of products 
and services, and everything you receive and use from that world, result from 
actions taken by other people to serve and advance. People have wanted to 
create the things that surround you. Whether newspapers, elevators, anti-
biotics, or the candy bar, somebody first wanted to serve the community 
and create these things.

On the island, your service in shelter-making helped lay the founda-
tion for economic progress. As you served the community with your shel-
ters, you also answered to your personal economic need—escaping basic 
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hunger and pursuing your desire for extras. But the drive to serve goes 
deeper than work. It is important to your spiritual well-being.

You will often find that happy people offer something of value to 
other people. This could be a smile, a violin concerto, a good paint job, 
a successful homework assignment, or an improved toothbrush design.

In these examples, “offering something of value” is akin to creation. And 
in your creation of service for other people, you can find your sense of 
contribution to the community. Furthermore, because of this creation, 
others will appreciate you. When you become useful and beneficial to the 
world outside of yourself, to the community, other people will recognize and 
praise your success. And as others see you as successful, you will see yourself in 
the same way.

So what do you offer of value, and how do others show their apprecia-
tion? If you are a student, you satisfy your teacher with a well-executed 
term paper, and as a result, you receive encouraging comments. If you’re 
an artist, you turn mundane materials into things of beauty, and hundreds 
spend an afternoon at a museum to see your work. Even as a motorist, 
when you wave another motorist through at an intersection, you create a 
service someone else appreciates.

With Serenity Economics, you capture the drive to serve and perform 
jobs at hand to the best of your ability. You also work in the belief that 
you are engaged in a useful task, well-worth the time and effort that it 
calls for. In the drive to serve, no matter what your current ability, you 
have something to offer others in your community, something of value. 
All you have to do is recognize these valuable offerings and figure out a 
way for your offerings to benefit both you and others.

To do a job with the idea of getting it over with will not bring you 
fulfillment. It will not grant you the deeper, more satisfying economic 
well-being that comes to you with Serenity Economics. In the world of 
self-improvement, a service provided with integrity, honesty, and sincerity will 
carry the day.

The Drive to Exchange

We come now to the drive to exchange, the third motivational impulse 
you will embrace as Serenity Economics becomes your daily experience. 
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As a stepping stone to contentment in the economy, you must understand 
the drive to exchange: a natural and constructive tendency of people to 
engage in the act of giving or receiving one thing for another.

We constantly exchange things. Exchanges could involve work, time, 
ingenuity, a favor, or money in return for a needed object or service. These 
acts of exchange are at the heart of our behavior with other people. We 
base our communication with most of the people we meet on exchange, 
even if the exchange is in the non-money world. The following example 
illustrates this fact:

Let’s say a friend invites you to a dinner party with several other people. 
The host of this party has reasons for inviting you to this occasion. One 
reason could stem from a desire to see your reaction to newly prepared 
dish. Another could be the feeling that your presence at the table would 
enhance the atmosphere of the occasion. A third could be the hope that 
your son and the host’s daughter will become better acquainted. Because 
of your personality, your taste in food, or your family, the host wants you 
at this dinner event. If you deliver the goods expected at the party, you 
have succeeded in satisfying the needs of the host. You have provided the 
service desired. As the creator of this service, you have exported a non-
money benefit to your host on this occasion. In return, you have received 
an enjoyable evening.

Now, let’s look at the money world. Here, you offer your work, 
time, skills, and production effort in exchange for money or goods. Your 
export, or offer, your skills or products to others—a government, clients, 
or a business that employs you. Your desire to gain purchasing power, the 
power to buy material goods or services, drives your efforts to exchange.

On the island, the trading of goods and services allowed you and 
the islanders to divide up work according to your specialties. As con-
sumption on the island became more complex, exchange by barter gave 
way to money-based exchange. Money then became the lubricant of the 
exchange process. Once money entered the community, getting money 
became the goal, for the possession of money measured one’s ability to 
pay for goods. It measured one’s ability to exchange.

You must understand another aspect of the drive to exchange. It also 
reflects	our	deep-seated	ideal	of	fairness	in	human	relations.	As	we	inter-
act with each other, we naturally strive to achieve fairness and equality 
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in exchange. In the act of exchange, a substitution occurs in which two 
things of agreed-upon, equal value are traded—money for bread, work 
for money, bread for work, or a favor for a favor. Just like on the island, 
where one shelter first exchanged for one blanket and then increased to 
four blankets, as perceived values change for a certain item, so do the propor-
tions of the exchange. Generally, the exchange value of a piece of work will rise 
if many people or businesses demand the work, if the work is of a high quality, 
or if the work cannot be easily replaced.

Values	 in	 exchange	 constantly	 change.	 A	 newcomer	 on	 a	 job	 earns	
minimum wage. After five years of experience and consistent effort at self-
improvement in the workplace, the seasoned worker receives several times 
his or her old pay. If suddenly all professional football teams want to hire the 
same quarterback, the price tag for this player’s skills skyrockets overnight. 
Managers and workers in a firm pull together to increase the quality, unique-
ness, and popularity of the company’s product. Then, the total value of the 
company rises as investors pay additional money for shares of the company.

Keep	in	mind	that,	in	exchange,	whether	it’s	money	for	work,	or	prod-
ucts and services for money, the equality in values remains. For example, 
let’s say a home-seller insists on $300,000 for the sale of a house when 
no one offers more than $275,000. The property does not change hands, 
and, in a practical sense, the house is worthless. Only when the seller 
lowers the sales price or when a buyer raises the offer price can the values 
equalize. Only then can an exchange happen.

On the island, you exchanged time and effort for food and clothing. 
In today’s diverse economy, it works the same way. As you improve your 
skills in the drive to advance, you will find people ready to exchange 
money for your useful service. You need only be productive, useful, and of 
service to other people. The quality of your service, as well as its usefulness 
to others, will determine the price you get paid for what you do.

The Power of Synergy (Cooperation)

Our desire for recognition, respect, and reward for our spent time and 
effort runs deep. Most people want to increase the perceived value of 
their work or product—a normal, healthy practice. Action in the drives 
to advance, serve, and exchange answers this innate need. In your drive to 
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advance you will drive to serve and this will make your drive to exchange 
all the more successful. It is the synergy of these three drives deep within 
you that propels you to the satisfaction that is Serenity Economics.

The important lesson here is that when you find Serenity Economics, 
action in the drive to advance is for the benefit of others, not for your 
own selfishness. The drive to advance works with the drive to serve, and 
together they enrich the drive to exchange. Remember, action in one of 
the three drives alone will not bring you economic well-being.

As you do the activities below, remember what you’ve learned:

•	 When	we	act	in	a	fashion	that	serves	others,	we	find	a	source	
of immense personal satisfaction.

•	 One	person’s	gain	can	also	provide	satisfaction	to	others.
•	 Unless	your	efforts	somehow	benefit	others,	no	one	will	

recognize them.
•	 In	the	world	of	self-improvement,	a	service	provided	with	

integrity and honest effort will carry the day.
•	 The	drive	to	exchange	is	a	

natural tendency in people to 
engage in the act of giving or 
taking one thing in return for 
another.

•	 Your	desire	to	gain	purchasing	
power, the power to acquire 
material goods or services, 
should you desire them, drives 
your efforts to serve and 
exchange.

Activities

•	 Look	at	how	you	use	the	drives	to	advance,	serve,	and	
exchange. Think of a goal you have achieved, such as 
successfully going to a mall and purchasing some new clothes. 
How did these three drives help you reach that goal? Did your 
drive to advance motivate you to obtain new clothing styles? 
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How did you use your drive to serve to obtain the money for 
the items you pruchased? What did you exchange (time, favors, 
work, money?) in order to be able to buy the new clothes?

•	 Think	of	a	goal	you	have	yet	to	achieve,	like	buying	a	new	house,	
going to college, or attending a concert. How might the drives to 
advance, serve, and exchange help you reach this goal? In what 
ways can you put the three drives to constructive use in your 
work? How do others’ drives to advance, serve, and exchange 
help make your goal possible to reach? Can you imagine 
someone willing to offer you help because it helps them too?

Making a Virtue of Your Work

Finding Serenity Economics means understanding your options. When 
viewing your options in the economy, consider yourself an independent, 
thinking being. After all, how you view your economic potential links to 
how you view yourself. The choice is yours. You may believe that your 
physical body and mental state are such that it would be a folly to aspire 
to become an eight-hour-a-day figure skater or a baseball player earning 
millions of dollars in salary, but you can take stock of where you are today.

Activity

•	 Ask	yourself,	“How	can	I	improve	what	I	am	doing	right	
now? What do people really want that I can provide or learn 
to provide?” Why not take a few minutes to write down your 
answers?

Many people out there ask questions like these, act upon their answers, 
and improve their well-being.

Let’s take all of this to a practical level. Your economic options boil 
down to the following:

•	 Should I work or kick back?
•	 Should I use my time and resources investing in myself, or should 

I keep my abilities, skills, and attitudes fixed in place?
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•	 Should I go through life striving to produce and consume, 
nurturing my drives to advance, serve, and exchange? Or should 
I reject my pursuit of prosperity in this context and work outside 
social norms?

Your response to these three questions will determine your material 
and mental well-being throughout your life. But realize up front that 
those who find Serenity Economics choose:

•	 Work.
•	 Investment in the self.
•	 Action within society.

You could become one of the people who support a rising standard of 
living for millions.

To Work or Not to Work

You can choose to work or not to work. Most likely, you have chosen to 
work or are searching for a job. But, let’s say you have decided to work as 
little as possible. Consider this example:

Let’s say that your goal is to spend as much time as possible relaxing 
in cafés, drinking coffee, and eating cake, while the workaday world toils 
on, fighting traffic congestion, handling the performance evaluations of 
bosses, and dealing with incessant bills in the mail.

In fact, you have to work rather hard to live by this decision. Unless 
you are of independent means, your café existence will force you to learn 
how to make do with the bare minimum from the material world. This 
takes work. Having to economize your food or clothing expenditures 
takes effort. Walking to your café, when you would rather take a bus or 
taxi takes work.

It goes deeper than this. As you pass the day away, sipping your bev-
erages, your mind will tell you that you are wasting time without creat-
ing anything or helping others. Called psychological entropy, you might 
feel it as estrangement, depression, a non-directional state of mind, or 
quite simply boredom. More importantly, unless you have a tremendous 
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capacity for profound self-esteem to fall back on, your café existence will 
not bring you happiness. The reason for this is not complicated.

Deep down, everyone desires to be acknowledged. Most people want 
to partake in creating things that others can appreciate. This statement 
rings true even for the 18th century Swiss philosopher Jean-Jacques 
 Rousseau. Here was a man who removed himself from society, turning 
the solitary existence into an art form, yet spent most of his adult life in 
constant worry. The reason for this anxiety was simple enough. Rousseau 
was	worried	that	readers	 in	Paris	and	Geneva	would	not	appreciate	his	
writings. Solitary by choice, Rousseau still craved acceptance by people 
in the outside world.

As you sip coffee in the café, the world of packaged tortilla chips, 
personal	physical	trainers,	new	movies	on	DVDs,	discount	airfares,	stock	
market	speculation,	fashion	magazines,	and	new	Häagen-Dazs	flavors	will	
only serve to alienate you, since as a coffee-sipper, you have no means 
with which to obtain anything.

You might be thinking, “Doesn’t everyone want to relax in cafés? After 
all, café-sitting is a perfectly natural and desirable use of time.” However, 
for the vast majority of people sitting in cafés, the enjoyment of this ambi-
ence	serves	as	a	respite	from	work,	as	an	earned	activity,	not	as	a	flight	
from humanity.

By working, you help make the economy function. In the economy, 
you find that your sense of well-being comes from employment in use-
ful endeavors. Work is the motor that propels the economy, and you and 
others use the drives to advance, serve, and exchange to create value. With 
work,  you  create materials of value and these materials have lasting 
imprints on the world. In them, you find the basis for your existence. You, 
as others do, have the universal need to work and the desire to express 
yourself.

More so, you depend upon the work of others. The following example 
illustrates this point:

Let us say that you have just inherited ten million dollars. You desire 
to take advantage of this exhilarating situation by ceasing all forms of 
work. You place your ten million dollars in a regular bank savings account 
where it earns 3 percent annual interest. You do not concern yourself 
with investment strategies, and you have no cares about the safety of your 
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deposit, since you have placed your money in one of the largest and best 
managed banks. The annual payments from the bank will be 3 percent 
of ten million dollars, or $300,000. This comes to a monthly income of 
$25,000.

Yet this monthly payment from your bank would not be available to 
you were it not for the countless interactions of thousands, if not millions 
of people, all involved with planning, working, and creating value for 
themselves and for others. Your interest payment comes from the money 
your bank receives from the companies and individuals with whom the 
bank does business. Each of these companies and individuals receives pay-
ments from their business associates. In the end, there are millions of 
people contributing to your bank’s business, which has enabled it to send 
you a monthly check.

In this example, you may not see yourself as having to work, but 
where would you be without the work of others? At some point in time, 
someone had to earn the ten million dollars you inherited. Even living on 
the inheritance, you still must see yourself as integrated into, and com-
pletely dependent upon, the world of work.

What you produce and consume plugs you into a relationship with the 
whole economy. Later, when we discuss the role of occupations and profes-
sions, you will see the importance of this relationship. For now, recognize 
the depth of your connection to others as they work and consume.  Everyone 
depends on everyone else. Because we are all so interconnected, you must not 
consider some forms of work as more prestigious or as more noble than 
others. With this understanding, the company manager, the doctor, and 
the dishwasher in the corner café can feel the same sense of pride over a job 
well done because both provide and contribute to the economy.

Everyone’s work connects to the heart of the economy and to your 
own. You will fully depend on the provision of service by others at every 
step of your economic journey through life. Whether you struggle to pur-
chase your first house or idly contemplate an addition to a collection 
of rare writing instruments, you connect with everyone’s work. After, all 
fountain pen collectors must give due respect to the work behind foun-
tain pen designs.

Imagine what would happen if the dishwasher at a local restaurant 
quit suddenly. If you go to that restaurant, perhaps you will have to wait 
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an extra 20 minutes for food because a prep cook, a manager, or a waitress 
has to cover the job of washing dishes in addition their normal workload.

Activity

•	 Go	to	a	restaurant.	Think	of	all	the	people	necessary	to	make	
the restaurant run smoothly. Take out a sheet of paper and draw 
a jobs diagram like the web-diagram below. List each job in a 
bubble (greeter, waitress, busboy, etc.). Then, draw connecting 
lines from that employee 
to everyone whom that 
employee depends upon. 
Place the owner in the 
middle of the diagram 
because the success of his 
or her restaurant depends 
entirely upon the staff 
at the restaurant. The 
main point: we are all 
interconnected.

One of the greatest advantages of respecting all human effort is the 
peace of mind it brings, a peace of mind that comes from the knowledge 
that we are here together, and together we live out our destinies. This 
peace of mind can lead you to an increased sense of respect for diversity. 
Love of the economic efforts of your fellow men and women as they 
search for economic success and well-being can help you find your own 
sense of well-being that is Serenity Economics. It reinforces a greater 
respect for the production and consumption that surrounds us all.

To Invest in Yourself or Not

The second choice you must make with respect to your work is whether or 
not you will invest in yourself, whether or not you will increase the value 
of your work. When you invest in yourself, you participate in the process 
of continuous learning and improvement.

   

OWNER

ECONOMIC INTERDEPENDENCE
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Self-investment will route you to greater accomplishments and per-
sonal productivity, and solidify your connection to the way of thinking 
that comes with Serenity Economics.

How do we most commonly invest in ourselves? We invest in our-
selves first by embracing the virtues embodied in our cultures, such has 
honesty, integrity, loyalty, dependability, and friendship. We invest in 
ourselves by learning as much as possible about how the human world 
functions. In particular, this means that we must try to understand how 
we can pursue our goals and dreams in concert with the people in our 
community. We invest in ourselves by improving ourselves in body and 
mind and by learning how to serve others through acquired skills.

Later, in Chapter 5, you will see in detail how investment in yourself, a 
vigorous act of personal growth, reinforces your link to Serenity Economics.

Working from Within or Raging from Without

How do you view yourself in the community? How do you view your 
worth and economic accomplishment? If you accept that you have the 
potential to contribute to the economy, and that others can offer valuable 
resources to help you along your way, then you anchor yourself on a path 
toward economic well-being. An important source of happiness comes from a 
feeling of belonging to this world. Our community extends far beyond fam-
ily and work associates. Feeling a bond with your larger community can 
be a great source of personal pleasure. Each individual, part of the larger 
community, desires economic success at some level and lives according to 
his or her own uniqueness as a thinking, planning, and advance-oriented 
person. As you live out your life, you will profit from the diversity of the 
people you meet. This diversity is most apparent in the many activities of 
producers and consumers in your community.

In fact, the products you use can define you; they define how you fit 
within your community. Whole social groupings often connect through 
common tastes in consumption. Certain groups are into pickup trucks, 
country music, hot dogs, and beer. Others may prefer titanium bicycles, 
organic fruit smoothies, silent stunt kites, and books with color photo-
graphs of natural landscapes. Often these consumption items become 
displays of identity for each group, and each group will fiercely defend its 
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right to consume them. And you should respond to this great diversity of 
desires with your usefulness, productivity, and service.

As we work to improve ourselves, we must work within society. In 
society, we gain our recognition, praise, and rewards. Those who search 
for consolation outside of the human environment will likely reinforce 
their feelings of alienation, raising the possibility of their acting out in 
inhumane, non-ethical ways.

Your attitude is crucial. If you choose to feel exploited by your employer, 
elected officials, insurance broker, or by the world at large, you set your-
self up for a negative mental attitude that shoves you away from personal 
economic wellbeing and puts Serenity Economics beyond your reach. But, 
if you decisively accept that getting ahead in the world means proffering 
useful ideas that you can translate into appreciated results, you will not feel 
exploited, and you will be rewarded in proportion to your contribution. 
Complainers who offer no constructive or helpful solutions are seldom 
rewarded. If you do complain, be certain to add your thoughtful remedy; be 
aware of the world and be ready to help. You will be amazed at the changes 
in your life and at the reactions in those with whom you come into contact.

So how do we go about learning to offer solutions instead of empha-
sizing the problem?

Activity

•	 Spend	a	day	noticing	when	anyone	complains.	When	they	
do, try to think of a good solution for them or the situation 
at issue. Even if your suggestions are small and address only 
part of the problem, you still are taking a step toward helping 
others and making a positive contribution to the community. 
If you start to complain, immediately sort through the reasons 
for your complaint and then begin to think of solutions to 
your problem. The faster you become solution-oriented, the 
faster you can overcome each challenge and gain control of 
your personal well-being.

Working both within and for your community will benefit you 
tremendously.
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Remember:

•	 An important source of happiness comes from a feeling of 
belonging to this world.

•	 The	products	you	use	define	you	and	your	niche	in	the	
community.

•	 As	you	work	to	improve	yourself,	you	will	gain	greater	
economic well-being and contentment, as long as you work 
within the community.

Serenity Economics Checklist

There is an immense payoff if you:

•	 Pursue	your	goals.
•	 Adopt	and	express	a	positive	mental	attitude.
•	 Utilize	the	drives	to	advance,	serve,	and	exchange.
•	 Work	and	contribute	in	the	service	of	others.
•	 Invest	in	yourself.
•	 Work	within	your	community	and	allow	others	to	help	you.

When you accomplish these key elements, you will have taken the steps 
toward making Serenity Economics a partner in your life. You may then 
choose to live as a minimalist and consume a single loaf of bread per day, sleep 
in a simple hut, and spend the rest of your days meditating on the meaning 
of life. But at least you have chosen to do so. Then, you can look on with equa-
nimity while much of humankind produces and consumes things like cellular 
phones, perfume, sausages, dark beer, and Southern European vacations.

What’s Next?

You have learned the basics of how an economy functions and the attitude 
that helps you navigate through the economy as you find Serenity Econom-
ics. Now let’s discover how to enjoy your new way of thinking and working 
in the economy. In Part Two, you will learn fun ways to live with your new 
perspective as a consumer, self-investor, and seller of your skills and services.
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CHAPTER 4

Thoughtful Consumption

What good is gaining economic success if you don’t enjoy it? In the 
chapters that follow, you will learn how to take pleasure from your 
actions as you combine your accomplishments with a purposeful con-
nection to your community. You will see how to maximize your poten-
tial to create personal value that will translate into purchasing power 
over the goods and services you need and desire. Also, you will learn 
how to look at the meaningful impacts the material world makes on 
our lives.

We begin with your consumption and use of things. Through your 
own spending decisions, you can gain an appreciation of your connec-
tions with the world and an appreciation of the people your consumption 
supports. Here, you will learn to live Serenity Economics and enjoy your 
economic decisions to the fullest.

What We Consume Makes the World Go ’Round

With a few thousand years of developed traditions, consumption has 
evolved into a common behavior that distinguishes people from animals. 
We are the only creatures on the planet that consciously make and acquire 
a multitude of things in order to use them and, as our different cultures 
have evolved, the only creatures to consume beyond answering the need 
for physical survival. We are the only creatures who have linked consump-
tion with self-esteem, diversion, and achievement.

We do not consume by accident. We do not consume because we lack 
imagination concerning what to do with ourselves. We make a conscious 
choice to consume, and this modern-day choice involves far more than an 
effort in self-indulgence. Consumption can be an act of sublime privacy. 
It	can	express	one’s	individuality.	It	can	reflect	our	personal	tastes—who	
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we are—just as it defines social groupings like the bicycle lovers or the 
beer drinkers.

For example, if you choose to buy a particular music CD, you are 
asserting your character. You are saying in essence, “This is my choice of 
music. This is what I like. This is how I choose to spend my money. I may 
be	influenced	by	the	views	of	my	friends,	advertisers,	and	magazine	writ-
ers, but so what? I expect pleasure from consuming this kind of music, for 
I believe it will resonate with who I am.”

Does	 it	 really	matter	 how	 you	 are	 influenced,	 if,	 when	 you	 buy	 a	
product or service, you come away with a feeling of satisfaction? What 
really matters is that you enjoy and benefit from the products and services you 
have acquired. What also matters is that you recognize that when you use your 
buying power (ability to pay), you are supporting a entire web of people just 
like you.

If you order a hamburger at a restaurant, you say, knowingly or not, 
“This is now my hamburger. I have chosen this food as my sustenance. By 
eating this hamburger, I will unite with the productive forces of this res-
taurant and with all the farmers, butchers, bankers, and trades people who 
made this moment possible.” Conversely, if you boycott or refuse to buy the 
hamburger, you are saying, “I will not unite with these productive forces.” 
In this way, your buying power may even be used to create social change.

Your desire to consume and your persistent efforts to act on this desire 
provide the incentives for others in the community to act as producers 
who will work in pursuit of their own economic prosperity. At the same 
time, these producers usually buy other materials necessary to make what 
you purchase—materials ranging from accounting services to legal advice, 
marketing expertise to machines and buildings. And the people who pro-
duce these latter things will buy even more goods and services from other 
suppliers. For example, the accountant will need computers, pads, and 
pencils in order to provide accounting advice. All through this process, 
which continues in along, unending chain, these acts of producing, buy-
ing, and selling bring millions of consumer goods to the marketplace and 
provide millions of people their livelihoods.

Our drive to acquire and use things stimulates those around us to 
create objects that can be sold. Our desire to profit from the tastes of the 
community motivates more production and innovation.
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So how can you enjoy your own consumption more fully? How can 
your awareness of others help you?

Remember:

•	 Your	consumption	expresses	your	individuality	and	reflects	
who you are. Feel good when you buy that CD. Not only will 
it bring you hours of listening pleasure, but also, you will have 
supported the people who created, produced, and distributed it.

•	 Your	use	of	goods	and	services	can	give	you	a	sense	of	security	
and economic well-being.

•	 To	acquire	is	a	natural	human	state.
•	 Your	consumption	helps	the	community	by	furthering	

economic opportunity for others.

Enjoying Technology as You Consume

The special, ever-changing methods we use to put things together, called 
technology, sustain the economy.

Today, people toss around the concept of “technology” with surpris-
ing ease. Look in the newspaper, listen to the radio, and eventually, you’ll 
hear a couple of common phrases: “We live in a technological age,” and 
“High-tech is where the action is.” Sometimes, people view technology 
with a suspicious eye, as though new contraptions, gadgets, machines, 
and methodologies are unnatural and sinister.

Actually, the opposite is true. Technology is a natural occurrence that 
works with, and is an expression of, the synergy of our drives to advance, 
serve, and exchange. It has been with us since the dawn of humanity. 
Technology is not only comprised of computers and microchips, it’s also 
the methods we use to make a product or service and the manner in which 
ideas, tools, equipment, people, skills, and management mix together to 
form a product. Everything we consume involves technology.

For example, the technology of elementary spear-making might call for 
a	mix	of	dexterous	hands,	sturdy	branches,	flint,	and	cord	to	connect	the	
rock spearhead to the branch. Advanced spear-building could call for a tech-
nology that mixes machines tools and computers. The machine tools would 
mold and straighten steel spear shafts. The computers would measure the 
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exact length, thickness, and impact strength of the steel used in the shafts. 
In short, technology is how people make things and perform their work.

Once again, the island economy simplifies the point. The islanders 
shared a common drive to produce things in the most efficient and inex-
pensive way. An entrepreneurial spirit drove them into their different 
work activities. Always, some islander would invent a new technology to 
bring cheaper and higher quality products to the island.

On the island, you used creativity to make more comfortable, useful 
shelters. Eventually, islanders chose from an array of efficiently built and 
competitively-priced buildings.

The	drive	to	invent	new	technology	remains	with	us	today.	Virtually	
all products begin with a unique technology that advances as time moves 
on. With the passing of time and the accumulation of knowledge, tech-
nologies respond to the desire for the new and improved.

Thus, the technology behind many homes today involves complicated 
electrical networks, plumbing, construction materials, fabric, and design 
that have their origins in generations far back. Technology, as you can see, 
has developed and changed as people work to better their lives.

You may be asking, “Why is the history of technology so important?” Well, 
if you know that technology springs from a common drive to improve our eco-
nomic well-being, that knowledge can help you appreciate the inventiveness of 
past technologies as they shaped the goods and services of former times. Past 
technologies make today’s technologies possible. When you live Serenity Eco-
nomics as you consume goods and services, you see yourself as part of a com-
munity in the present and also part of a long chain of inventive, creative people.

Remember:

•	 Technologies	are	how	people	make	things	and	perform	their	
work.

•	 Technologies	always	evolve	and	change,	building	on	past	
experience and the accumulation of knowledge and wisdom.

•	 Technology	is	a	natural	occurrence	that	works	with,	and	is	an	
expression of, the synergy of our drives to advance, serve, and 
exchange.

•	 New	technologies	bring	us	improved	and	more	useful	
products to consume.
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A Deeper View of Our Urge to Consume

Is the act of consumption an escape? Is the desire for a larger home, a 
more powerful car, or the excitement of an action movie a turn away from 
something more substantive and meaningful?

Yes, consumption can be an escape, but not from a more meaningful, 
deeper life. In your consumption of essentials, you escape death, starva-
tion, and boredom that would irrepressibly set in if you did not consume.

How do you occupy yourself much of the time? You consume. When 
you consume products, whether they be basic to your survival, to help 
you in your work, or for your entertainment, you connect with the world, 
with the makers of your acquired items, and with the store or business 
that sells these items. You also spend your hard-earned money when you 
consume, money earned from a job that allows you to contribute to your 
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community. When your desires play out in the economy, either as a con-
sumer or a producer, you accomplish something very worthwhile.

Consumption can also be a celebration. Your conscious desire to vali-
date your services to others or to reap the harvest of your self-investments 
drives much of your consumption. Consumption is your due reward. 
Most acts of consumption have degrees of escape and degrees of celebration in 
them.

As a lone islander, you found that the consumption of shelter could 
only come after searching for materials. Living in the shelter became a 
due reward for effort expended, its benefits a celebration of this effort. 
With the growth of the community, you decided to acquire a hammock. 
In all likelihood, you used the hammock for the purpose of relaxation or 
daydreaming, and in this sense, consumption was an escape.

Philosophers have written that art and science are the greatest forms 
of escape that mankind has developed. Think of the technology of the 
luxury motor car, a honed fusion of art and science brought forth through 
years of invention. Not only can we escape by buying and using a luxury 
car, we can also escape by designing and building it.

And just like the luxury car, all products and services are a mixture 
of the aesthetic and the practical, of art and science, and all are forms of 
escape.

It is legitimate to regard products with the same awe we accord to 
art and science. After all, inspiration for some of today’s laptop comput-
ers	comes	from	Leonardo	da	Vinci’s	drawings.	Many	styles	of	toothpaste	
tubes are marvels of engineering. Breakfast cereals cater to every possible 
health need. The technology of production is applied art and science.

In a most basic form of escape, a person suffering from hunger con-
sumes food. Another form of escape comes to those who can choose a 
first	class	seat	on	a	transatlantic	flight.	The	pleasure	of	having	a	wide	seat,	
rather than a narrow seat for eight hours, outweighs the pain of spending 
more money. Both forms of consumption are normal and natural, follow-
ing the inclination to improve and enjoy life on a daily basis.

You have seen that our drive to create diverse goods and services fuels 
the economy. This does not mean that you will feel a constant urge to 
increase your level of consumption, although most people do, if only at 
an elementary level. A child, out of the running for a luxury car, may 
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still appreciate the variety of chewing gum available at the supermarket 
checkout counter.

At the end of the day, living Serenity Economics means feeling at one 
with the world, and that includes the world of consumption, the world of 
goods and services. The growth and diversity of these goods and services 
does not come from a conspiracy of a cloistered few, but rather from the 
expression of what we want at a deep psychological and physiological 
level. These wants align with our drive to better our lives.

So what are we left with? We have the soda bottle in six sizes and a 
particular brand of toothpaste in at least ten varieties. Espresso cafés serve 
more than cappuccino in a cup. You can also have your cappuccino in 
small, medium, or large; hot, iced, or blended; with one, two, or three 
shots of espresso; with non-fat, low-fat, whole, or soy milk; with whipped 
cream or without; decaffeinated or caffeinated.

And do you know what? We love it!
As you set about living Serenity Economics and gain more satisfaction 

from each product or service you consume, think about the following:

•	 Consumption	is	a	sought	escape	from	the	threat	of	
deprivation and from daily routines that can make your life 
dull.

•	 Your	consumption	is	a	celebration	of	your	due	reward.
•	 Your	consumption	is	your	expressed	appreciation	of	a	product	

that combines art, science, and human endeavor that satisfies 
your deepest psychological and physical needs.

Be honest with yourself as you face the vast array of consumable 
goods. Living Serenity Economics and the deeper economic well-being 
that comes with it will depend upon your ability to appreciate your own 
personal consumption.

Activities

•	 Think	about	what	you	have	recently	bought	for	yourself.	How	
did you feel when you bought your item? What desire or need 
required you to purchase that item?
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•	 Hopefully,	you	felt	satisfied	and	pleased	with	your	purchase.	
After all, you’ve had a chance to celebrate your own hard work 
with a reward. You’ve had a chance for escape. You’ve had a 
chance to express your appreciation for that product or service 
with your money. Think about your purchase again. Write a 
list of all the people that your item has helped, including all 
suppliers and manufacturers.

Your purchases have supported the livelihoods of many people. As 
long as you’re considering your choices wisely and understand that you 
support others as you help yourself, you’re on the right track!

Serenity Economics Checklist

•	 You	have	begun	to	enjoy	the	way	your	consumption	connects	
you with others.

•	 You	appreciate	the	fact	that	people	consume	to	express	their	
individuality, to improve their well-being, to entertain, 
to celebrate, and to escape. You appreciate that all this is 
perfectly natural.

•	 You	know	that	what	you	have	consumed	gave	someone	else	
the pleasure to make and sell.

•	 You	understand	that	through	new	technologies,	people	
improve the products and services they sell.

What’s Next?

If you strive to be a big consumer and long to cast a wide net over the 
fruits of this world, you will have to earn the ability to pay. Don’t despair 
if this is your goal, and you still feel you have a long way to go. In the next 
chapters, you will find ways to increase your productivity, improve your 
well-being, and live the essence of Serenity Economics.
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CHAPTER 5

Self-Investment

So how do you increase your personal productivity and take pleasure 
in the process? How do you increase your economic well-being making 
Serenity Economics a permanent part of your life? Simple—Invest!

The very sound of the word conjures up images of finance. Usually, 
you see investment as a complex business activity involving financial com-
panies. When making personal decisions, you might think of investment 
as the purchase of stocks, bonds, or some other financial asset. Often, 
homeowners look upon their homes as investments with the hope that 
the value of their homes will increase.

In fact, you can view investment as a very simple concept. Investment 
is the time taken with calculation to improve the future. To invest your time 
in a project, you take that time to accomplish a task that will bear fruit. 
You allocate this time with the conviction that you will not waste your 
efforts, that you will gain an advantage from your activity, and that you 
will create tools conducive to reaching your goal. At the heart of all your 
investments are your positive expectations.

From the perspective of Serenity Economics, think of investment as 
all forms of money and time spent by the government, companies, and 
most importantly, by you, in order to gain skills, tools, and products to 
enhance future well-being.

When your government spends money on highways, immunization 
programs, schools, and facilities that dispose of nuclear waste, the gov-
ernment invests in the well-being of the community. When a business 
enterprise	upgrades	existing	floor	space	or	adds	new	computers	to	its	pro-
duction processes, the firm invests in its future. When you choose to 
spend time learning marketing, a new language, or bodybuilding, you 
invest in yourself.
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All of these investments will create the foundation of your personal 
economic well-being. All these investments increase your ability to be 
productive in making and offering goods, services, or work to the rest of 
the economy.

Time, Investment, and Personal Economic Growth

We return to the notion of time, because how you successfully live Seren-
ity Economics will depend on how you spend your time. When it comes 
to investment, your use of time becomes critical.

The time people have taken to improve the future has allowed them to 
build shelters, produce food, fight disease, and establish global commu-
nication systems. This ability to think about and then invest in the future 
has allowed the human race to satisfy its voracious desire for economic 
growth.

Another “fact of nature”: investments take time to bear fruit. In light 
of this, how extraordinary it is that for the past 3000 years or more, we 
have consciously chosen to sacrifice present consumption, even if just for 
a moment, in order to build a better tomorrow.

For you, our islander, the issue of needed shelter against the elements 
quickly created the necessity for investment. Perhaps for the first few 
nights, collected branches served as shelter. After that, the urge for more 
permanent, safe lodgings compelled you to hack out a cave or cut wood 
in order to build four walls and a roof.

The collection of branches was a form of sufficient shelter invest-
ment for the first night or two. The decisions and actions necessary 
to build the four-walled shelter involved a more time-intensive form 
of investment. In the latter case, you took the time normally used for 
gathering food to construct the shelter. This investment paid off. Once 
completed, you used your experience in investment to think of ways 
to improve food gathering from within the relative security of a water-
resistant home.

When the island became populated and the islanders specialized in 
certain lines of work, the issue of investment remained. Many shelter-
makers felt compelled to distinguish themselves in shelter building. Strat-
egies included steps to find tools, space, and designs for the building of 
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better shelters. These steps were investments. The builders who fashioned 
their own tools invested their time to prepare for future production. I 
n a sense, when you invest, you are saving, and this saving becomes the 
alternative to consumption.

If you suddenly strike it rich, earn an income, or turn a business 
profit, you must decide whether to consume or invest. Perhaps you will 
spend most of the money consuming. But you might also decide that a 
part of this money should be pooled and saved for future use.

You might plan to invest in an education, expecting that what you 
will learn will benefit you in the future. Or you might decide to save 
based on a feeling of uncertainty. You and your business might save 
funds, expecting to invest in the development of new, competitive 
technologies.

The desire to save a portion of your income is a universal economic 
urge, akin to consumption itself. But no matter what, we strive to obtain 
the freedom to consume whenever we want, and saving helps us achieve that 
freedom.

When you choose to invest in your future, you take the time to 
improve it. You do this even if it means saving now and forgoing pres-
ent activities of consumption. Nevertheless, your investments solidify a 
happier economic future. Your investments increase your ability to be 
productive, useful, and of service. They increase the options you have for 
a pleasing economic lifestyle. And the act of investment that pays you 
consistently is investment in yourself.

Activity

•	 Take	the	time	to	observe	people	with	a	sympathetic	eye.	How	
are they similar to you? Look at the waitress who serves you, 
the barista at the local espresso café, the Formula 1 race car 
driver, the corporate executive. Do you think these people 
have the same investment desires as you? How are they similar 
in their decisions to invest in themselves? How are they 
different?

So how can you invest in yourself, boost your productivity?
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Invest in Your Body

First, you must invest in your body. To do this, you must accept that your 
body is a marvelous, natural machine that can be directed by your mind. 
This machine thrives on food, exercise, and a relaxed spirit.

We need our health. There is nothing new in this idea. We have been 
investing our time for millennia to deal with the issue of physical vigor and 
disease prevention. The medical profession is in a constant state of renewal 
and improvement. It’s up to you to take advantage of this on-going legacy. 
You have the power to decide how you pass your time and how you use 
the products of this world. Serenity Economics then becomes the habit 
of choosing well with it comes to investment in your physical well-being.

Concern for your health does not place a mandatory prohibition on 
fatty foods, alcohol, nicotine, and sitting for periods of time in front of a 
television. Yet it does require a conscious effort to understand the effects 
of certain products on the physical body and to use current information 
for safe and healthy behavior. If experts determine that certain foods or 
lifestyle choices sap strength and healthy living, take note, and try to 
adjust as best you can.

The feeling of healthful energy is delightful. In addition, the sound 
physical body enhances a sensation of social well-being, since most people 
have a mental picture of what makes the human figure desirable. Over 
several thousand years, cultures have depicted an ideal for the human 
form. Often this ideal is strong and shapely. The “hard body” is neither 
an invention of Hollywood screenwriters nor of personal fitness trainers. 
If	you	were	to	visit	the	ancient	village	of	Delphi	in	Greece,	you	would	see	
clear evidence in the local artwork that, 2000 years ago, the ideal male 
and female had vigorous bodies.

It’s up to you. Your deep yearning for physical perfection can con-
tribute to your happiness if you just act on it. Of course, it goes without 
saying that not everyone has the bodytype or metabolism conducive to 
becoming the “ideal.” Nevertheless, you can strive to develop your unique 
physical characteristics to the fullest. For example, everyone thrives on 
exercise. The means for developing physical fitness are everywhere, from 
parks and walking trails to fitness clubs with organized classes.

So how do you go about respecting your body?
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Activity

•	 Decide	to	get	some	exercise	each	day	for	a	week.	Eat	some	
vegetables and fruits with your regular meals. In this week, 
avoid negative thoughts concerning your body. When you do 
feel bad, find time to take a walk. Or go to the gym. Exercise. 
Record how much better you feel when you take time to invest 
in your body by exercising, eating right, and thinking positively.

A sound physical body feeds self-respect. This self-respect prepares 
you for the most important investment of all:

Investment in Your Mind

Education determines your economic destiny. Through education, you learn 
skills that command a value in the eyes of others. You learn the wonderful 
feeling that comes from being knowledgeable. With education, you piggy-
back on the accumulated knowledge and wisdom of the ages. You learn that 
as human history has progressed, people have worked cooperatively and 
persistently to better the lives of millions through learning and experience.

When you occupy yourself with your education, you are investing 
in yourself for a better economic future. But getting an education takes 
time. It takes effort. It takes money. Despite its cost, to fully live Serenity 
Economics, you must seek education.

It is possible to be self-educated. You can aim to teach yourself a skill 
worthy of an income. However, in the collective drive to advance, almost 
all communities have developed institutions that teach skills in a group 
setting. In groups, we have an instant base of comparison for our efforts, 
and we often can receive inspiration from others who excel. The exten-
sive education systems of modern society are waiting to be mined by the 
ambitious. All you need is an educational goal in sight, the desire to reach 
it, the certainty in your mind that you will reach it, and the persistence to 
follow through with your effort.

When you invest in both your body and your mind, you are tak-
ing the vital steps necessary to gain and maintain the economic success 
you desire. The diagram below demonstrates the Continuous Learning 
Loop: more investment in your body and mind increases your learning 
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and your ability to turn this learning into income-earning skills. Feeling 
and seeing the benefits of this increased productivity will make you want 
to invest even more, and so on.

Activities

•	 Think	of	what	you	want	to	learn	the	most,	perhaps	related	
to your business or personal goals. Make a list of your 
educational goals and the courses or seminars you might take 
in order to achieve them.

•	 Take	the	time	today	to	learn	a	little	more	about	those	
subjects. If you want to go to college or continue your 
education, check out on-line sources, community colleges or 
four-year colleges. Research the Internet. Browse the library. 
Do something to pursue your investment in your mind.

•	 Just	doing	these	activities	will	get	you	motivated.
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CONTINUOUS LEARNING LOOP

The technologies that have built our material world started with the 
education and efforts that people made to teach themselves how things 
work. Walking on the moon, saving domestic pets from infection, teaching 
self-help courses, and enjoying Häagen-Dazs ice creams would not have 
been possible unless thousands of people took the time to invest in their 
futures.
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Your Investments in Yourself Create  
Our Occupations and Professions

When you make investments in yourself, you profit from the massive 
knowledge created and stored by those who came before you. You ben-
efit from past efforts to produce goods and services. Your investments in 
yourself are your personal efforts to join this process and make Serenity 
Economics part of everyday living.

Say you desire to work in a profession you find challenging. You also 
want to contribute directly to the welfare of others. You choose to become 
a heart surgeon. In order for this dream to become a reality, you must 
invest in yourself, business enterprises must invest in themselves, and the 
government must invest in the community at large.

You will invest time, energy, and money to learn the trade of heart 
surgery to the satisfaction of yourself, your teachers, the profession, and 
your patients. But you will find this investment impossible unless you 
take advantage of the results of past investments made by people who 
developed your trade: surgical instruments, medicines, textbooks, college 
courses, and government and professional guidelines for the practice of 
heart surgery.

All the materials in the community that give you the opportunity to 
become a heart surgeon have been refined over centuries. During this 
time, people have made decisions to invest in the future by accumulat-
ing knowledge and improving technologies. These investments provide 
the foundation from which you propel yourself into the heart surgery 
profession.

Once in the profession, you earn an income by providing a service 
others perceive as important. You will be paid in direct proportion to 
the quality and relative availability of your service. In this example, your 
income will be quite high. You’ve earned economic success and are gath-
ering the fruits of Serenity Economics having invested in yourself while 
building on the investments of others.

Should you use your professional skills to invent and market new 
instruments that improve heart health overall, your past investments will 
again pay off by allowing you to enter the market for medical equipment. 
You may start a company that employs many people and sells its products 
at home and abroad. You would be part of the economic growth process.
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The same goes for any other profession you can think of. The airplane 
mechanic, the math teacher, the automobile designer, the tax lawyer, the 
sports newscaster, the advertising copywriter, the violinist, and the banker 
all perform useful services that require education and self-investments. 
All depend upon developed products and the investments of people who 
have come before them. Individuals investing in themselves to improve 
their knowledge, skills, and products sustain prosperity and opportunities 
in the economy.

Investing in yourself connects you with the community, and your 
investment becomes the fuel that nourishes your journey with Serenity 
Economics.

What to Do About Pessimism

If an economy passes through a several-year period of decline, only to con-
tinue its upward trajectory, how can the same people, once depressed about 
economic conditions, become upbeat again? The answer lies in expectations.

If you expect failure, then failure you will have. If, deep down, you 
expect	 to	 flounder	 in	 disappointment	 and	 letdown,	what	 can	 possibly	
motivate you toward success?

Optimistic perspectives work in similar fashion. If you expect per-
sonal economic growth and well-being from your participation in the 
economy, if you are certain that others are there to help you on you way, 
then your mind will create ideas, incentives and opportunities that will 
bring you the success you seek.

Your urge to invest in yourself comes from a belief in a positive future—
that you will reap the benefits of your effort whether with the purchase of 
an education, a company’s stock, or a new computer for the office.

Let’s say that you give up hope of becoming a heart surgeon. You 
come to this decision because you believe that you do not have the motor 
skills necessary to be successful in this profession, or that once you have 
mastered heart surgery, you figure no one will need your services. You 
decide not to make the effort to master heart surgery, and the community 
now has one less heart surgeon. Or, what if, on the island, you felt insuf-
ficient and lacked the self-confidence needed to manufacture shelters, 
or believed that nobody would want your brand of shelters? Maybe you 
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would have decided to look for nuts rather than invest time in the design 
and manufacture of shelters. Then the whole island community would 
lose the chance to have your type of shelter.

Each of these cases applies to the community as a whole. If large 
groups of people feel pessimistic about the outcome of their investments, 
whether they be in new homes, more education, or the startup of new 
business ventures, the economic future will answer in kind, becoming just 
what the community expects to become. There will be less new homes 
built, less educated and skilled people, and fewer new businesses.

Pessimism, like optimism, spreads through our interactions with oth-
ers. When we observe other people complain about the lack of economic 
opportunity, many of us tend to apply the same attitudes to ourselves. 
When we slow down our self-investment, we slow down production 
because there are less qualified people producing. When our investment 
and production activities decrease, we have fewer job opportunities. 
Fewer jobs lead to less income. Since production has slowed and incomes 
have fallen, we have fewer goods to consume, and consumption slows.
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Today’s modern economy is not the island. There are hundreds of 
thousands of businesses buying and selling from each other and paying 
for our services as we work and deploy our skills. Investment and opti-
mism drive the process forward as companies and individuals use the 
drives to advance, serve, and exchange to their advantage.

When pessimism and lack of investment send this process backwards, 
you must do two things if you are to engage and assert your skills. First, 
maximize your chances of not being touched by these periods of pessimism 
by holding high, positive expectations no matter what the circumstances 
 present. Continue to be useful, productive, and of service to those you 
meet and with whom interact, and in all situations in which you find 
yourself. Second, always prepare for the future. Always invest in yourself. 
Make constructive plans to meet your goals and act on them. Remember 
the Continuous Learning Loop. Be known as forward-looking and hope-
ful,	a	seeker	of	solutions.	Others	in	depressed	times	will	flock	to	you	and	
respect you if you can remain confident and act on that faith.

Periods of stagnation have always occurred during the upward climb 
of the economy, and they will occur in the future. Nonetheless, all past 
depressions have been overcome. All have been met with stronger gains of 
economic success than in the past. This process is inevitable. After all, the 
striving for economic renewal and well-being is part of the human spirit.

How does Serenity Economics increase your personal productivity 
and economic well-being?

Remember that:

•	 Investment	is	the	time	and	effort	taken	with	calculation	to	
improve the future.

•	 At	the	heart	of	all	your	investments	are	your	positive	
expectations.

•	 When	it	comes	to	investment,	your	use	of	time	becomes	
critical.

•	 Your	effective	investments	in	your	body	and	mind	will	
distinguish you.

•	 Through	education,	you	learn	skills	that	provide	you	with	
abilities and usefulness that command a value in the eyes of 
others.
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•	 Investing	in	yourself	connects	you	with	the	community,	and	
your investments help sustain the growth of the economy.

•	 If	we	expect	personal	growth	and	opportunity	from	our	
participation in the economy, then our minds will create ideas 
and actions that will bring about that personal growth and 
opportunity.

•	 Always	invest	in	yourself.	Be	known	as	forward-looking	and	
helpful, a seeker of solutions.

Serenity Economics Checklist

•	 You	have	begun	to	invest	in	your	body	and	your	mind	
through exercise, healthy eating, a positive attitude, and 
education.

•	 You	will	continue	to	think	positively	and	take	constructive	
actions about the future, even when others do not.

What’s Next?

In the next chapter, you will discover the benefits of selling your skills 
and personality. You will learn how selling is also a key to living Serenity 
Economics.
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CHAPTER 6

Promoting Your Talents

As you work to establish a lifestyle for yourself, you create your place in 
the economy. Furthermore, when you release your creative energy in your 
drives to advance, serve, and exchange, you place yourself on the construc-
tive side of human relations. And when you combine this energy with 
investments in the self and increase your usefulness to others, you solidify 
your grasp of genuine economic success, your grasp of Serenity Economics.

Not the Typical Sales Pitch

We now come to the role of selling. In the act of selling, you put the 
resources within you, the skills you have mastered, or the goods and ser-
vices you possess to the test. By doing so, you will discover whether or not 
you have created value that rewards you and gives you the well-being you 
desire. To do this, simply place your skills, goods, and services before the 
community in the best possible light.

Selling comes natural to us, not necessarily the kind of selling that 
requires aggressive pushing and badgering to win the instant sale, but 
the type where we offer and describe our goods, services, and ideas to the 
world in order to create value for others to enjoy.

Virtually	everyone	feels	satisfaction	from	possessing	a	trait,	quality,	skill,	
or material good that others find useful. We have already seen how happiness 
can be connected to the successful offering of a service that others appreciate. 
How you make what you have to offer attractive to others will determine 
how you pass the test of selling. So how do you accomplish all this?

Acquire the Proper Perspective as You Offer a 
Quality Product

Would it not serve you well if you could provide a good or service for 
which others would gladly exchange favors or money? Would it not 
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increase your self-respect if you saw that others welcomed your talents 
and used them to increase their feelings of satisfaction? For most people, 
the answers to these questions would be yes. To fully live Serenity Eco-
nomics, you must feel that you are performing good deeds in the com-
munity, and that your life will improve when you provide a quality good 
or service to others.

The route to achieve this state of mind is simple enough. You have 
already taken the big steps. You know the importance of using time effi-
ciently, planning with goals, maintaining the positive mental attitude, 
acting in synergy with the drives to advance, serve, and exchange, invest-
ing in yourself and entering into the Continuous Learning Loop, asking 
how you can improve your work, and having an appreciation of your 
interconnectedness to others. These steps provide you with the conviction 
that you can strive with assurance to sell, and in the act of selling you are 
playing a constructive role in helping others.

Your success in selling will also depend on how you sell the product. 
To maintain momentum, you want to put your best foot forward when-
ever you sell. You must:

•	 Abide	by	the	heartfelt	faith	that	you	offer	a	unique	product,	
work skill, or service that the world will want.

•	 Act	on	this	faith	whether	you	offer	a	product	whose	benefits	
you must continuously describe to clients or whether you 
offer your time and efforts on a job.

•	 Interact,	cooperate,	and	communicate	with	others	with	
honesty, integrity, and sympathy for who they are and what 
they need.

Every time you interact with other people, you have a chance to sell 
your talents and personality. You want to make a successful impact at 
every opportunity. When you treat all people you meet with respect and 
interest, you improve your chances of passing the test of selling.

Determine the needs of others and serve them. The needs of people are 
what give us the economy, and they will always provide you with an 
abundance of opportunities.
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Activities

•	 Notice	how	you	interact	with	people	and	how	they	interact	
with you. Are you always polite? Do you show an interest 
in them and in what they have to say? Do you get frustrated 
easily and interrupt? Are you anxious to get in your side, or 
act rudely? Ask yourself, “How can I improve the way I sell 
my personality and skills to my boss, my friends, my clients, 
and my community?”

•	 For	a	day,	pretend	as	though	your	life	were	a	TV	program	in	
which cameras followed you around all the time. How would 
you act if millions of people witnessed every moment? How 
would you treat people knowing that what you said and how you 
said it had added weight and value? How could you positively 
impact the people you meet? Record how the day went.

•	 Think	of	what	you	are	currently	selling.	If	you	are	a	teacher	
you are selling your knowledge and perspective about a 
subject. If you are an insurance broker you are selling a 
product that will financially protect your client in time of 
emergency. If you are selling your point of view on a subject, 
you are trying to help someone see correctly what you think 
is right. Whether you are selling an opinion, services, or 
a product, try to answer these questions: What is special 
about what I am selling that will really help others? How can I 
describe what I am selling that shows that what I am offering is 
beneficial? How can I improve my knowledge about what I am 
selling and therefore enhance my ability to make the sale?

Serenity Economics means that when you seek a job, describe a prod-
uct with which you are entrusted, or talk to someone, you must maintain 
a positive and helpful attitude. Let your personality glow in the encounter. 
Let the investments in yourself pay off as you display your acquired exper-
tise and go the extra mine in a spirit of determined usefulness. Repeat to 
yourself two fundamental questions: “What could others want from me that 
may help their circumstances? And how can I provide answers that are useful 
to the situation at hand?”
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Do not confuse selling yourself with proving yourself. If you sell your-
self successfully by deed, act, or with the results of your products, you 
prove yourself automatically. Your usefulness is apparent. On the other 
hand, proving yourself directly may take the form of grandstanding, brag-
ging, or “name dropping.” Most people resent this behavior. Deep down, 
we feel an antipathy toward exaggeration. Why? The joy of working is 
serious business. The person who exhibits confidence, integrity, honesty, 
and who can “deliver the goods” will be successful in the eyes of others 
without having to draw on outside proof.

The	American	presidents,	George	Washington	and	Abraham	Lincoln	
were modest in disposition. Integrity shone in their deeds. For this rea-
son, their countrymen admired them and the power they wielded. Just 
think how many times you have heard someone cite integrity as high 
praise or lack of integrity as a fault. Integrity counts!

If you put a positive, honest attitude in everything you do, the world 
will beat a path to your door. Salesmanship is an integral part of Serenity 
Economics.

Selling Connects Us

So let’s take another look at selling, particularly how it allows us to con-
nect to the community. You will see that for you, for a company in which 
you work, or for the community in which you live, selling products and 
services is essential.

When people are willing to buy your community’s output (the com-
modities your community creates and exports), it means that your com-
munity’s work, business skills, and resources make the economy of your 
community competitive. For the community to continue being competi-
tive, the community must have competitive business enterprises. And for 
businesses to be competitive, you must be competitive. This is why invest-
ment in the self is so important to economic well-being. When you keep 
competitive in your ability to sell your knowledge, experience, skills, and 
products, you connect with your community and add value to it.

In selling, you join the age-old quest for economic prowess. It is key 
to the survival of a business enterprise just as it is the basis of your own 
well-being. All though this journey to discover Serenity Economics, you 
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have learned the importance of your decisions in making your economic 
destiny work for you.

In the end, the community will measure your personal economic suc-
cess by your ability to sell yourself and add value to the community.

In linking Serenity Economics with salesmanship, remember:

•	 In	the	act	of	selling,	you	put	the	resources	that	are	within	you,	
the skills you have mastered, or the goods and services you 
possess to the test.

•	 To	sell,	acquire	the	proper	perspective,	offer	a	quality	product	
or service, and put your best foot forward by cooperating and 
communicating honestly and intelligently.

•	 Abide	by	the	heartfelt	faith	that	you	will	offer	a	unique	
product or service the world will want.

•	 The	person	who	exhibits	confidence,	and	integrity,	and	who	
can “deliver the goods” will be successful in the eyes of others 
without having to draw on outside proof.

•	 If	you	put	a	positive,	sincere	attitude	in	everything	you	do,	
the world will beat a path to your door.

•	 For	the	community	to	be	competitive,	the	community	must	
have competitive business enterprises. And for businesses to 
be competitive, you must be competitive.

•	 The	community	will	measure	your	personal	economic	success	
by your ability to sell yourself.

Serenity Economics Checklist

You’ve begun to see that by improving yourself, acting honestly, and pro-
viding something that truly helps others, you can earn your keep and 
create value for your community.
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Epilogue

Prospering with Your Community

Your confidence in the opportunities that await you, your commitment 
to a constructive role in the community, and your desire to be of service 
to others gives you Serenity Economics, the way of thinking and acting 
that leads to your knowing:

•	 How to see positive meaning in the material world.
•	 How the economy can function for your benefit and why there are 

so many surprising choices of products and services.
•	 How you can connect purposefully to the community as producer 

and consumer.
•	 How goals are of vital importance.
•	 How a positive attitude empowers your efforts to carve out a 

successful place in the economy.
•	 How your drives to advance, serve, and exchange are deep 

impulses ready to help you.
•	 How to make a virtue of your work.
•	 How we rely on technology to improve our lives.
•	 How taking care of your own well-being can make a positive 

impact on solutions to world issues at the same time.
•	 How to invest in yourself.
•	 Ultimately, how selling your talents to the community earns your 

place in the market of opportunity.

The Time Is Now!

Never lose sight of the fact that you cannot seize Serenity Economics from the 
sidelines. You are a creator of talents and products to sell. You have the 
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power to determine the quality of the goods and services you produce. 
Your ability to thrive will depend on your success in selling what you have to 
offer the world, either in skills, time on a job, or products.

As investors, producers, marketers, and consumers, each of us deter-
mines an economic destiny. For our economic destiny to be successful we 
must feel empowered to strive for that success.

You must have confidence in your journey. You must strive to go the 
extra mile at every step of your way. Your confidence will feed your desire 
for self-improvement, inventiveness, entrepreneurship, competitiveness, 
and your rising standard of living. Your confidence will create your mate-
rial world from dreams.

The time is now! Live Serenity Economics and proceed toward greater 
personal economic joy, purpose, and happiness!
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