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“Literacy is the most basic currency of the knowledge economy we're liv-
ing in today.” Barack Obama (at the time a senator from Illinois) spoke
these words during a 2005 speech before the American Library Associa-
tion. One question raised by this statement is: What does it mean w© be
a literate person in the twenty-first century?

E.D. Hirsch Jr., author of Culrural Literacy: What Every American
Needs to Know, answers the question this way: “To be culturally literate
is to possess the basic information needed w thrive in the modern world.
The breadth of the information is great, extending over the major do-
mains of human activity from sports to science.”

But literacy in the twenty-first century goes beyond the accumulation
of knowledge gained through study and experience and expanded over
time. Now more than ever literacy requires the ability to sift through and
evaluate vast amounts of informarion and, as the authors of the Com-
mon Core State Standards state, to “demonstrate the cogent reasoning
and use of evidence that is essential to both private deliberation and re-
sponsible cidzenship in a democratic republic.”

The Thinking Critically series challenges students to become discern-
ing readers, to think independently, and to engage and develop their
skills as critical thinkers. Through a narrative-driven, pro/con format,
the series introduces students to the complex issues that dominate pub-
lic discourse—rtopics such as gun control and violence, social network-
ing, and medical marijuana. Each chaprer revolves around a single,
pointed question such as Can Stronger Gun Control Measures Pre-
vent Mass Shootings?, or Does Social Networking Benefit Society?, or
Should Medical Marijuana Be Legalized? This inquiry-based approach
introduces student researchers to core issues and concerns on a given
topic. Each chapter includes one part that argues the affirmative and
one part that argues the negative—all written by a single author. With
the single-author format the predominant arguments for and against an



issue can be synthesized intw clear, accessible discussions supported by
details and evidence including relevant facts, direct quotes, current ex-
amples, and statistical illustrations. All volumes include focus questions
to guide students as they read each pro/con discussion, a list of key facts,
and an annotated list of related organizations and websites for conduct-
ing further research.

The authors of the Commeon Core State Standards have set out the
particular qualities that a literate person in the twenty-first century must
have. These include the ability to think independently, establish a base of
knowledge across a wide range of subjects, engage in open-minded but
discerning reading and listening, know how to use and evaluate evidence,
and appreciate and understand diverse perspectives. The new Thinking
Critically series supports these goals by providing a solid introduction to
the study of pro/con issues.



Social Networking '-

Worldwide, social networking is used by abour 2.5 billion people—one-
third of the global population. It has become essential in everyday life for
most people. This is especially true for the millennial generation, people
born from roughly 1980 to 2000, who are the first to have grown up with
social networking, Its importance is exemplified in a blog post by a young
Los Angeles music studio intern, who says she is "hooked” on social me-
dia. To challenge herself, she swears off social networking for twenty-four
houts. She describes how her day starts at 8:00 a.m.: “After rolling out of
bed, it feels weird not checking my Snapchat.” Throughout the day, she
fights the desire to use social networking. She writes, “4 p.m.—I'm real-
izing the magnitude of social media in my daily routine. Let me check
Instagram really quick. Nope . . . 6 p.m.—I decide w go to Malibu and
watch the sunset. This is the first time in months I didn’t mke an Insta-
gram picture or Snapchat the beach scenery.”' Even when she awakens in
the middle of the night, she has the urge w check all her accounts. This
young lady’s social media usage is not unusual. As more people turn to so-
cial media for a wider variety of activities throughout each day, the average
Interner user now spends more than two hours a day on social network-
ing sites, according to research by GlobalWeblndex in 2016. Social net-

wortking is influencing the way people think, communicate, and interact.
Whether these changes are overall beneficial or harmful is hody debated.

Social Networking Is Wide Reaching

Social networking is so named because it offers members the ability to

create personal profiles and share thoughts, photos, videos, or links with



other people. Examples include Facebook, Twirner, Google+, and Tumblr.
Some social media platforms are more narrowly railored 1o users’ interests.
For example, there are sites to share photos, such as Instagram; video-
sharing platforms like YouTube; craft-oriented sites like Pinterest; career
sites; datng sites; and more. Around the world, the most widely used so-
cial nerworking site is Facebook, which has over 2 billion users. In North
America, 170 million people log on to Facebook every day. Much of this
user base is made up of young people. A poll by the Pew Research Center
in 2015 shows that 76 percent of teenagers use social media. Among them,
Facebook and Instagram are most popular, with 71 percent of teens using
Facebook and 52 percent using Instagram. One thirteen-year-old gitl from
New Jersey said of her social media use with her friends: “We're on it 24/7.
[t’s all we do.” Even younger kids have an online presence. Though the
minimum age for social mediasites (including Facebook) is thirteen, more
than half of children under age eleven have used them. The fastest-growing
popularion on social media, though, is not young people, but those over
age sixty-five. In 2016, 35 percent of people in this demographic had ac-
counts, most often to stay connected with their grandchildren.

Multiple Uses

Although social nerworking began in the 1990s for socializing, its uses
today are almost limitless: sharing safety information, how-to videos,
business presentations, advertisements, and much more. Significantly,
for 62 percent of Americans, social media is the source of their news,
with Reddit and Facebook being the most common. For communica-
tion, wo, social networking is becoming the preferred mode for many
people, even more so than mlking face-to-face. By some estimates, cell
phones are now used almost twice as much for social media communica-
tion as for phone calls.

Because it is used for so many communications, social networking
has the ability to create a permanent record of each user. For instance,
other users can take a screen shot, download, or reshare posts or photos
even if the original poster deletes them. Moreover, some sites, includ-

ing Facebook, save backup copies that exist for some time after content



[Glubal Growth of Social Media Users]

Socla mediause s growng on a global scale. According to the report “Digital
in 2017 Global Overvew " the world had 2.8 Bllllen soda media users In 2017,
Between January 2016 and January 2017 done, aclive soda mediausers
Increased by 21 percent, or 482 million people worldwde. The highest growth
during thiat perlod occurred In Saudl Arabla, which experienced a73 percent
fise In the number of people using social media The more modest growth
experienced by countries such as the United States and Canada was largely a
result of aready high numbers of aclive scelal mediausers.

Increase in the Number of People Using Social Media
in Each Country, January 2016 to January 2017
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is deleted. This can be frustrating for users who wish to remove risqué
photos or embarrassing posts. Some college applicants have been rejecred
after their posts about drinking were found, for example. On the other
hand, social media’s permanence does have some benefits. Police inves-
tigators, for instance, find a lot of useful information on social media—
including material that has been deleted. This occurred in the case of a
Stanford University student who shared a photo of the topless, uncon-
scious woman he had sexually assauled. Though someone deleted the
original message, authorities saw a response to it that helped determine
the timing of the assault and prove that the man knew the woman was
unconscious when he took the picrure.

As in the Stanford case, social nerworking plays a key role in solving
crimes, as well as gerting an education, seeking a job, keeping family
ties, and providing a voice for people who are depressed or marginalized.
Yer at the same rime, its detractors argue thar social networking destroys
people’s social skills and menmal health, gives rise o bullying, and pres-
ents other dangers that make its impact mostly negartive.

Social Media’s Impact on the 2016 Election

Whart both sides can agree on is a notion expressed by rech columnist
Farhad Manjoo: “Across the planet, social networks are helping to fun-
damentally rewire human society.” These words, written abour how
social networks influenced the 2016 presidential election, highlight the
significance of social media. Donald Trump, considered the underdog
during the campaign, extolled the virtues of social media for helping him
achieve a surprise win. He reached more voters, and at a fraction of the
cost, than the other contenders did. He explains, “The fact that I have
such power in terms of numbers with Facebook, Twitter, Instagram, et
cetera—TI think it helped me win all of these races where they're spending
much more money than I spent.™

After the election, social media expert Karen Yankovich evaluated
Trumps campaign. In her calculation, “Twirtter has been Trump’s biggest
platform for social media campaigning. Since he announced he was run-

ning for President, Trump gained almost 10 million more followers and
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has been re-tweeted over 3.5 million times.” Even when he sometimes
tweeted a claim that seemed unbelievable or offensive, Yankovich main-
tains it benefited him by driving people to his profile: “Trump’s outland-
ish statement spread his face all over the internet, and the result was the
funneling of more people to his page (supporters or not).” Yankovich
also credits the fact that Trump, not a campaign manager, wrote his own
posts, which she says lent him credibiliry.

On the other side, commenmawors have charged that social media con-
tributed to Democratic nominee Hillary Clinton’s loss. Not only was she
not as successful at drawing online fans as Trump was, but pundits contend
that social media algorithms allowed people o widely disseminate false
news stories that hurt her campaign. Prior w the election, for example,
many stories that made fraudulent claims about her were shared, and the
more users who read them, the more the stories were bumped up to promi-
nent places on social media sites where people would see them. A Republi-
can legislative aide, Cameron Harris, admits that weeks before the election,
he fabricated a “breaking news” story alleging that tens of thousands of
fake ballots cast for Clinton were found. The story, which accused Clinton’s
campaign of fraud, was shared 6 million times by social networkers who
believed it, mainly because it played on fears that Trump gave rise to when
he claimed during speeches, “I'm afraid the election is going tw be rigged.™

Most Clinton supporters blame these stories for scaring off her poten-
tial voters. Clinton avers, “Through an enormous investment in falsehoods,
fake news, call it what you willies—the other side [Trump’s campaign]
was using content that was just flat out false. . . . If vou look ar Facebook,
the vast majority of the news items posted were fake"” Citing this example,
some commentators argue that social networking sites should protect us-
ets by banning false or otherwise harmful content. However, social media’s
advocates claim that would destroy the open sharing of ideas for which it is
known, and that sites should not decide whar conrent is credible.

Changing Ideas of Privacy

Agreement over what site administrators should do to protect users pri-

vacy is often just as difficult to reach. Social media users share a lot of
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information about themselves, and even more dam is collected by the
site, including what articles they read, what products they like, and even
their psychological state. For example, Facebook has shown markerers
how it analyzes posts wo identify teens who feel insecure, worthless, or de-
feated. Because Facebook and other sites sell the informartion they gather
on users to advertisers, dozens of nonprofit groups accused Facebook of
enabling marketers to targer vulnerable reens. Another argument is thar
sharing people’s metrics without their knowledge violates their privacy.
Others counter that information sharing allows marketing content to be
narrowly focused on users who benefit from i, such as showing a news
story or advertisement about something they have expressed interest in
before. Asit wurns out, most people are no longer concerned about shield-
ing their information from advertsers. A poll by Microsoft in 2015, for
example, found that 99 percent of consumers will give their personal
data to companies in exchange for rewards. Compared to surveys from
1989, when 78 percent of consumers felt that companies” online col-
lection of their dara was a somewhat or very serious threat to privacy, it
seems that notions of privacy are evolving.

Clearly, social media’s effects are fundamenmlly changing people and
society. Whether the impact is adverse or beneficial remains to be seen—
but social nertworking will likely continue to grow exponentially in both

popularity and function.
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Does Social Networking
Benefit Society?

* Through social networking, users can share information and solutions
quickly and easily.

* Social networking can provide the motivation and means for political
change.

» Campaigns to raise awareness and money for causes are conducred
through social nerworking.

* Social nerworking connects job candidates with companies and helps
people, especially women, further their careers,

* The free flow of information via social networking makes it easy to
spread false and dangerous information.

* The mulritasking thar is required while social networking causes people
to have short aention spans and weak critical-thinking skills.

* Distractions caused by social media are harming sociery.

* Social networking perpetuates bias and racism.
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Social Networking Is Beneficial to

Society

“Knowing how to use [social networks] can
significantly improve the way we communicate, do
business, study, inform ourselves and help others.”
—Damian Wolf, technology writer

Damian Wall, 7 Resom Wy Social Memworking [s Good for Our Soclery” Techno FACQY, Apdl 27, 2005,
wwwt 1o hinolag com.

Consider these questions as you read:

1. How convincing is the argument thar social media helps keep the
public informed about news, health, and safety information? Cire evi-
dence to support your answer.

2. Have you ever used social networking to share your opinion or sup-
port for a political or social cause? Can you think of a situation in
which you might? Explain your answer.

3. While some job seekers have been hired based on information dis-
covered in their social media profiles, other companies have decided
not to hire candidates because of their social media accounts. Do you
think social media is more likely to hurt or help job seekers? Explain
your answer.

Editors mote: The discussion that follows presents common agruments made in support of this perspective,
reinforced by e, quotes, and examples mhen from vardous sources,

Only a few decades ago, information seekers had to visit a library or ask
an expert. Now social networking provides answers instantly to anyone
with [nternet access, even in the most remote locations. This helps pro-
mote public safety, fuel political and social movements, and expand job
options, all leading to a better informed, more productive sociery.

COP YR T D a--.-]r.i-'a\..r Prems, Inc



Free-Flowing Information

Social media sites are instrumental in informartion sharing. A 2016 survey
by the Pew Research Center found that 62 percent of American adults
get their news from social media. Among millennials, it is 88 percent, ac-
cording to the American Press Institure. Conveniently, social media news
feeds present information automatically without users having to search
for it. Asa result, marketing expert A] Agrawal asserts, “News outlets can
share breaking stories, alerts and other important bits of news instantly
with their followers. When more people are aware of a situation, those
working to secure locations and ensure the safety of the general public
can perform their job duties more efficiently.™ Even more impressive is
the ability of social networking sites to tailor content w each user. Algo-
rithms based on factors such as what users have “liked” in the past and
posts their friends “like” filter out news they are not interested in and
prioritize whart they are most likely to read.

The sharing of health and safety information is unprecedented, too.
Reaching thousands of people at once, posts from health organizations
may encourage people to get vaccinations or avoid disease outbreaks. The
Centers for Disease Control and Prevention hosted a Twitter char, for in-
stance, to debunk dangerous rumors about the Ebola virus in 2014, Dur-
ing disasters, social media has saved lives. In 2017, Hurricane Harvey
caused massive floods thar displaced tens of thousands of Texans. More
than a dozen 911 call centers were submerged, making it impossible for
many people caught in the rising warers to get through to 911 operators.
Even those who did reach emergency dispatchers waited hours or days
for help. Panicking and ar risk of drowning, some residents used social
media to post their status, address, and even photos of their dire situa-
tions, which their friends reshared until volunteers with a boar came to
rescue them. Other people started Facebook groups to organize rescues
of families and their pets from rooftops and attics.

During crises like these, social nerworks also let people know their
friends are safe. In 2016, when a man began shooting at a gay nightclub
called Pulse in Florida around two o'clock in the morning, the club post-
ed on its Facebook page, “Evervone get out of pulse and keep running.™
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Social Networking Is an Essential Hiring Tool

Jdobsite, acompany that produces job recruiting software, interyiewsd
recruiters about thelr use of socid networking in the hiring process, [t
found that the vast majority—22 pareent—use socid mediato vet job
candidates. Sodial networks are second only behind persond referrds
as ameans of finding the best pb candidates.

ﬂ 47%

38%

B4 Percent of Recruiters
Wheo Use Various Social
MNetworks in Hiring

SOWrGe Joods TTRe 0D s TCUTU T MO S0 e 2007 T30 e 0w T cor]

The status was shared more than fourreen thousand rimes, and survivors
and witnesses posted updates until the ordeal ended ar five o’clock in the
morning, Later, the forty-nine people tragically killed were memorialized
through social media.

Unfortunately, not all news shared via social networking is useful;
false informartion is sometimes spread, bur Google and Facebook have
taken steps to counter this. As of 2016, both prohibirt fake news websites
from using their advertising plattorms, which withholds valuable revenue
from those sites. In addition, Facebook apologized and promised to do

better at fltering fake stories have slipped into its popular Trending top-

ics section. In 2017 a spokesperson assured Facebook’s members, “We're

-




working to make our detection of hoax and satirical stories quicker and
more accurate.” '

Political Revolution

Around the globe, social networking is providing the motivarion and
means for political change. In Ukraine it played a viral role in build-
ing protests over president Viktor Yanukowych’s refusal to partner with
the European Union on November 21, 2013, Angry citizens demanded
that he resign. Journalist Mustafa Nayyem recalls his actions that night:
“Around 8:00 p.m., [ posted on Facebook: "Come on guys, let’s be seri-
ous. If you really want to do something, don't just “like” this post. Write
that vou are ready, and we can try to start something.” Within an hour,
there were more than 600 comments.”"! When he suggested demonstrar-
ing in the capital at 10:30 p.m., one thousand citizens showed up.

Owver the next three months, protesters called for an election w re-
place the president—and implored their friends to join. The campaign
came to be known as Euromaydan (or Euromaidan). Its Facebook page
drew more than 125,000 followers in its first two weeks and eventually
hit 300,000. Through social media, the group organized, shared pho-
tos when soldiers killed dissenters, and for perhaps the first time ever
on social media, negotiated demands.
In January the president offered oppo-
sition leader Arseniy Yatsenyuk a posi-
tion as prime minister if he would end
the revolt. Yatsenyuk tweeted directly to
the president that there would be "no
deal. . . . The people decide our leaders,

not you.”” By late February almost 11

_ million tweets had been sent about the
movement—and the ousted president
had fled. Experts at the Social Media

and Political Parricipation laboratory concluded, “The Ukrainian Euro-

maidan protest movement may go down in history as the first truly suc-

cessful social media uprising.™"”
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Social Campaigns and Crowdfunding

Similarly, social nerworking can raise awareness and money for social
causes. Younger people in particular are posting abour causes they care
about; 61 percent of people aged sixteen to thirty-six who were polled
by CauseVox in 2016 had done so in the previous week. People also use
social media for crowdfunding, raising money by collecting small dona-
tions from lots of people through sites
like Kickstarrer.

Consider this example: In 2017 a
womens rights march drew 5 million
parricipants on all seven continents and
became the biggest day of demonstra-
tions in US history. The marchers were
protesting the presidential inauguration
of Donald Trump, whose policies they
saw as hostile to women. Four females
who organized the event said they did so

to “send a bold message to our new ad-

ministration on their first day in office, and to the world[,] that women's
rights are human rights.”"" Having publicized and organized the march
via social media, the group surpassed its goal of $2 million in less than two
months. After the event, women said it inspired them to run for public
office—by April 2017 more than twelve times as many women were in-
terested as in the previous year, proving that the march had great impact.

Better Employment Options

For both job applicants and recruiters, social nerworking is an impor-
tant tool. Sites like LinkedIn allow job seckers to advertise themselves
and to research companies in which murual connections work. Technol-
ogy writer Melanie Pinola points out, “One of the great things about
LinkedIn is it isn't the same kind of networking that happens at conven-
tions, where you're wearing a name tag, trying to meer strangers, and
awkwardly attempring to make small ralke Linkedln is networking with-

out the pressure.”"”
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For companies, the vast majority—92 percent—urilize social media
when hiring, according to a 2015 survey. Many employers review appli-
cants’ profiles to learn more about them than what an interview can reveal.
Malcolm Cox, a direcror at the advertising technology company Grape-
shot, explains whar resulted when he interviewed a manager he called
Lizzie. He recalls, “While she looked great on paper and was quite endear-
ing in person, we got the sense that she was hiding her true essence. She
claimed to lead a boring, quiet life.” When he checked her Twitter feed,
he discovered that “on weekends, Lizzie transformed herself with the help
of face paint into an alter ego, ‘Catface,’ a feline rave denizen. . . . We
offered her a job on the spot.”™® His company appreciated her creativity.
Like Cox, almost 40 percent of recruiters have determined via social me-
dia thar a candidare’s personality would mesh with their company.

Leveling the Playing Field

Social networking provides a platform for people to promote themselves
and ultimarely achieve equality. Historically, women have been ar a disad-
vantage compared to men in launching their careers, for instance. Female
entrepreneurs typically start their businesses with half as much money
as men do, as well as with fewer professional contacts. Yer through so-
cial media, women are networking, sharing advice, hosting Twitter chats
with experts, and crowdfunding so well that career expert Geri Stengel
says, “Impressively, women raise more than men both in terms of the
number of contributions and the amount.”” The number of female en-
trepreneurs is growing at twice the rate of males—and by 2030 women
could control two-thirds of America’s wealth, providing another example
of social nerworking’s benefits to society.
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Social Networking Harms Society

“People need to take a step back from social media
and realize what it is doing to [the millennial]
generation. We are a generation obsessed with
technology and social media and it is harming the
well-being of our population.”

—Savina Pathefa, 3 biomedical sciences student

Savina Patheja, 5 Bemons Social Media B Destroving Our Gene mton,” Odvssey, May 2, 2016,
www thendssevon line.com.

Consider these questions as you read:

1. How does the claim that there is big money in publishing fake news
support the argument that fake news is rampant on social media? Do
you find this persuasive? Explain.

2. In your opinion, how convincing is the argument that social network-
ing has caused people w have shorter attention spans? Which facts or
examples are the strongest, and why?

3. Do you believe that social media sites like Facebook help expose people
to a greater range of ideas or thar they promote closed-mindedness?
Explain your answer.

Editor's note: The discussion thar follows presens common agumens made in support of this pempective,
rednforced by e, quotes, and examples aken from vadous soumes,

Though social networking is sometimes praised for its ability w dissemi-
nate useful information, its risks to society gready ourweigh any per-
ceived benefits. Science writer Lucy Goodchild van Hilten asserts that
social media is a formar “where information is not vetted and people can
jump to conclusions quickly.” In addition to promoring the spread of
potentially dangerous misinformation and prejudiced beliefs, social me-
dia is derrimental to people’s artention spans and critical-thinking skills.
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Hoaxes and Fake News

Perhaps the most alarming aspect of social nerworking is that hoaxes
and fake stories are not only rampant, they are just as likely to go viral as
real stories are. That is the summary of research conducted by computer
scientist Filippo Menczer, who warns, “If you ger your news from social
media, as most Americans do, you are exposed to a daily dose of hoaxes,
rumors, conspiracy theories and misleading news. When it’s all mixed in
with reliable information from honest sources, the truth can be very hard
to discern.”"” Unformnately, there’s big money in fake news. In 2017 the
news show 00 Minutes interviewed a2 man who made more than $10,000
a month publishing salacious articles from which he earned money from
advertisers for every story read. One of his stories claimed the US Army
quarantined a town in Texas thar had an Ebola outbreak—all lies, ver
it garnered 8 million page views. The views are partly from people who
are fooled by the stories, but also by scammers who employ computer
software called bots. Bots are fake social networking accounts that au-
tomatically “like” or share certain posts
to make it appear as though they have
been read thousands of times, giving
them legitimacy.

Most concerning, fake news can
have dire consequences. [t had the po-
tential to start a public panic over the
Ebola story, for example. In one case,
a conspiracy theory circulared thar a
Washington, DC, pizzeria was operat-
ing a child sex trafficking ring. James

Alefantis, the owner of the business,
lamented, “It went from a few people buzzing about something online
or inside of chat rooms that we never would have seen before, to sud-
denly being blasted to millions and millions of people.” Not only did
he receive death threats, but a gunman stormed the pizzeria and fired an
assault rifle in an attempt to rescue the children. Fortunately, no one was
injured. And, equally important, no evidence of child slavery was found.



Although defenders of social networking claim that Google and
Facebook now have policies to prevent publishers from making money
off fake news stories, these do not go far enough. The policies govern
only advertising but do nothing to quell the fake stories themselves. As
writers for the New York Times point our, “Facebook’s ad policy update
will not stem the flow of fake news stories that spread through the news
feeds that people see when they visit the social network.™

Short Attention Spans and the Myth of Multitasking

A particularly harmful aspect of social networking sites is that they of-
fer multiple actions simultaneously, requiring users to divide artention
between a real-time updated home screen, chat, stams updates, videos,
and more. The problem is humans are unable to multitask well. In fact,
psychiatrist Edward M. Hallowell defines multitasking as “a mythical
activity in which people believe they can perform two or more tasks
simultaneously.”*

Research indicares that people who heavily multitask media are bare-
ly able to filter out distractions and do poorly when tested on their ability
to switch tasks. Whar is more, the quality and depth of a person’s thought
are degraded as more tasks are added. One social media user grieves, "1
used ro really take the time to digest content. [ would read longer para-
graphs online and thoroughly enjoy it. Bur now, [ only read lists online.
The clutter and barrage of noise has led me to only consume bullet point
information.”™ As a result of social networking, people are developing
permanently shorter attention spans, which is defined as the time one
can concentrate on a task without being distracted. In 2015 a Microsoft
survey of Canadians found that the average attention span is only eight
seconds. That is four seconds less than it was fifreen years earlier—and,
according to biologists, is shorter than that of a fly.

Costly and Dangerous Distractions

During meals, at the movies, at work, pretty much in any place that
has an Interner connection—people are distracted and wasting time on
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Social Media Provides a
Platform for Spreading Hate

=0 d med 2 provides 3 venie 1or Fate and prejudics t 1ourlsh. ndeed.
hate group activity online has increased inrecent years, according o Safe
[lprre, 4 company that conducts arc shares “esesch to romote home
SecUFity. Whien it siudied the Twitler accoUnts of hate groJps, for example,
i7 ‘cund thet ashocking number of them hava emassed housands of
followers o whom tey speead theit messages of hate,
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social media. Matt Cutts, a former Google software engineer, points out
how easily people become absorbed with social nerworking. He says jok-
ingly, “When you've got 5 minutes to fill, Twiter is a great way to fill 35
minutes.* Productivity in the workplace is destroved, wo. For example,
three in five people have used social media at work, costing companies
trillions of dollars in lost productivity. And they are not logging in for
just a few minutes. A 2016 study by TeamLease, an employment services
company in India, found that workers spend an average of 2.35 hours
per day accessing personal social media accounts, causing work produc-
tivity to drop by 13 percent.

More dangerously, pedestrians and drivers have been hurt because
they were distracted by social media on their phones. Three teenaged
girls died in 2011 while taking a selfie on train tracks as a train whizzed
by, not realizing that another train was behind them. A huge number of
people use social media while driving, as shocking as thar is. Research
by the media company AT&T discovered that about four in ten smart-
phone users do so. Despina Stavrinos, director of an injury-prevention
laboratory in Alabama, warns thar a driver writing a social media message
looks away from the road for five seconds at a time, which, unsurpris-

ingly, significantly increases the risk of crashing.

Closed-Mindedness and Bias

While some people praise social networking for presenting diverse view-
points, it is more often to blame for perpetuating bias and racism. Social
media sites” filters show users the same types of posts that they or their
friends have “liked.” Consequently, people see posts that reinforce their
views, and they are not shown contrary beliefs. Research indicates that
Facebook users are likely o passively accept viewpoints and even racist
messages shared by friends. Digital content specialist Bindi Donnelly ex-
plains, “The very structure of Facebook is one that promotes complicity:
we ‘Like,’ share and affirm. . . . Facebook’s affirmative culture, repetitive
presentation of messages, and . . . mob mentality may have the suggestive
power to steer our thoughts down an undesirable path.™®

Indeed, hate groups—which demonize people based on their race,
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gender, sexual orientation, or religion
—have seen increased activity on so-
cial media. From 2014 w 2015 the
number of “likes” on hate group tweets
and comments tripled, and from 2015
to 2016 they tripled again. Members
of these groups, just like most other
groups on social media, primarily share
posts that reinforce their own beliefs.

ple, post messages that immigrants commit more crimes than US natives

Anti-immigrant hate groups, for exam-

do, ver their members likely do not hear thar this clim has been proved
false by the Cato Institute, the Sentencing Project, and other respected

organizations.

A Shallow Society

In effect, social networking is dumbing down society. Ronald Alsop, au-
thor of The Trophy Kids Grow Up, a book about millennial employees,
endorses this view when he says, “The need for round-the-clock connec-
tion not only makes people more impatient, it also robs them of time
for quier reflection or deeper, more critical thinking”* Studies seem
to support that the more compurters and the Interner are incorporated
into daily life, the more degraded are peoples abilities to analyze and
think critically. A society of people with thoughts no more complex than
140-character messages on Twitter is hardly an intelligent one. Evervone
can benefit from being better informed, berter able to concentrate, and
less distracted by social nerworking,
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Does Social Networking

Weaken People’s Social
Skills?

* Because people often present a false and overly positive version of
themselves on social media, friendships tend to be superficial.

* Distracted by social networking, people neglect their real-life
relationships.

* Social nerwork users experience isolation, social anxiery, and depression.

* Social networking is destroying people’s communication skills.

* Through social networking, it is easy for people, even shy ones, © meet
others who share their interests.

» Social networking is helping people maintain deeper, more meaningful
relationships.

* Those who suffer from depression and anxiety have credited social net-
working with aiding in their recovery.

* Social networking is changing communication by making people more
honest and willing to break social stigmas.

.1



Social Networking Hinders Social

Interactions

“I used to care more about real, tangible things—Ilike
my relationships with others. Now I find that being
watered down with cares about a virtual world—how
my image looks on social media or how many ‘likes’
my instagram photo got.”

— Online markering consulrant Neal Sanmudse

Meal Samudre, “8 Dangers of Social Medi We're Mot Willing to Admin” Rebarar, Apdl 19, 2016.
wwwt e devan tm aged ne oo m.

Consider these questions as you read:

1. How persuasive is the argument that social media friendships are more
shallow than real-world ones? Provide evidence from the following
discussion or your own experience.

2. Can you describe a time that you or someone around you was dis-
tracted by social media? What effect did it have on the interaction, on
you, and on the people around you?

3. In which situations do you prefer communicating through social me-
dia, and which simations are better in person? Why?

Editors note: The discusion that follows presens common agruments made in suppon of this pes pective,
re i forced by B, quote, and examiples @hen from vadous soumes,

Although social nerworking allows people to amass lots of connections,
these friendships are superficial. That is because most social networkers
present a fake, edited version of themselves. According to a British survey
in 2015 by the cell phone company HTC, more than 75 percent of us-
ers post images to make their lives seem more exciting. Whar is more, it
is easy for people to crop something unarttractive from a photo, decide
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not to write a post admirting their mistakes, or untag themselves from
embarrassing posts. “Essentially, we are all professionals at making reality
look like an elaborate photo story of the sheer perfection that composes
our lives. Bur it isn't real. . . . We aren’t the people we pretend to be on-
line,”™" asserts Lexi Herrick, a digital markerter.

Superficial Friendships
When relationships are based on the fake image people present—rather
than on people truly getting to know each other—rthey are shallow. In
fact, many people think their social nerwork friendships are more mean-
ingful than they are. Jay Baer, president of a marketing strategy firm,
argues, “Social media forces upon us a feeling of intimacy and close-
ness that doesnt acrually exist.” He describes two people he connecred
with via social networking and worked
closely with for years, yet one has never
been to his home, and the other has a

daughter he has never met. *I consider

these people (and many, many others)
to be friends, and U'm thankful thar so-

cial media has brought them into my

life. But in comparison to my pre-social media friends (many of whom
I've known for 30+ vears), [ know almost nothing about them.™* He,
like many who are cynical of social nerworking, questions that people are
spending time on shallow online relationships when they could be build-
ing more valuable offline ones.

Even the definition of friend itself has been devalued by social net-
working. Now people consider friend to mean those they are only loosely
connected to, such as former classmates or coworkers, and even people
they have never met. In support of this view, Oxford University professor
Robin Dunbar found that the average Facebook user has 150 friends, but
only 15 could be considered actual friends, and only 5 are close friends.
She declares, “Real (as opposed to casual) relationships require at least
occasional face-to-face interaction to maintain them,™ suggesting that

the majority of Facebook friends are only casual acquainrances.
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Social Networking Hurts People’s Social Skills

* 60% of people using social media reported that it
has impacted their self-esteem in a2 negative way

* 509% reported soda media having negative
effects on their relationships

* 809% reportedthat it is easer to be deceived by

othersthrough their sharing on social media I
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Disconnected and Never Present

No matter where they are or what they are doing, many people are of-
ten distracted by social networking. Because it is available on their cell
phones, they are constantly connecred to it. Ann Smarty, a manager at
the company Interner Markering Ninjas, complains, “1 hate being out
in public and seeing people on their phones. . . . Whether it is grocery
shopping, getting dinner with friends or waiting in line, it is just so im-
polite. It also shows a serious problem with distraction in today's sociery.
We can’t enjoy the world around us for an hour without rerreating back
into thart safe little digital box.”" Polls show that 22 percent of Americans
check their social networking accounts multiple times a day, and 55 per-

cent of Facebook users do so.
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These numbers indicate that social media users are never fully focused
on the present or the people around them. Behrouz Jafarnezhad, a digital
marketing consultant and PhD researcher, explains the dichoromy this
way: “Whats supposed to connect people and make them more ‘social,
disconnects them from real people—and connects them to real virtual
people.” " While he endorses connecting with people online, he does not
think this should happen at the cost of friends and family, whom peo-
ple ignore because they are social nerworking. The practice has become
so common that it has been nicknamed “phubbing,” short for “phone-
snubbing,” or paying attention to one’s own phone instead of the other
person. In Jafarnezhads observation, some parents scold their kids for
being distracted by social networking, “but the same parents usually have
one eve on their smartphones, doing email or social media, at breakfast

n32

while their kids are ralking to them.

Prone to Isolation and Depression

Despite claims that social networking helps people feel connected to oth-
ers, the dara acrually reveal that people who spend more time on social
networking sites feel more socially isolated and unhappy. Research pub-
lished in American Journal of Preventive Medicine in 2017 found that
of people aged nineteen to thirty-two,
those who used social networking for
more than two hours each day were
twice as likely to feel socially isolated
than those who used it for less than a
half hour a day. Social media use made
them less likely to feel a sense of belong-
ing or have fulfilling relationships. Bri-

an Primack, professor of pediatrics and

the lead study author, opines, "We are

inherently social creatures, but modern life tends to compartmentalize
us instead of bringing us together. While it may seem that social media
presents opportunities to fill that social void, | think this study suggests

that it may not be the solution.™
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[t is not just isolation that social media users feel; some feel depressed
as well. In Primack’s study, participants who reported using the most
social media platforms (seven to eleven) had more than three times the
risk of depression and anxiety than those who used zero to two plaforms.
One way in which social nerworking can trigger depression is people are
likely to compare themselves to their friends’ lives as seen on their social
media and feel unhappy with their own life as a result. Kelsey, a sopho-
more at Ohio State University, asserts, “If I'm already having a bad day
or feeling especially self-conscious, scrolling through my News Feed can
actually make me feel incredibly depressed.”* Indeed, one in five people
surveyed in the United Kingdom blame social media for making them
feel depressed when they see friends post about their lives. While people
tend to feel that their interactions with online friends count as socializ-
ing, these friendships pose special problems that demonstrate there is no
substitute for real-life relationships.

Destroying Communication Skills

A common complaine is that social skills are deteriorating as more people
use short messages and emojis to communicate instead of conversations.
Sending a message through social nerworking is impersonal and does not
compare to real conversation, “Voice inflection, body language, facial
expression and the [chemical] pheromones (released during face-to-face
interaction): These are all fundamental to establishing human relaton-
ships. And they're all missing with most forms of modern technology,”
contends psychologist Jim Taylor.

As social media is becoming a preferred method of communication,
voung people are not mastering social skills they need. Catholic Bible
study leader Jay Hauck laments, “All the time spent on social media can
harm a child’s ability to have real, in-person conversadons. Itfs amazing
to see teens at a restaurant where they're all on their phones and not one
is mlking to another™ Nor are young people developing the commu-
nication skills to navigate in the working world. According to experts
in adolescent development, many yvoung adules do not know how to

conduct themselves in job interviews, collaborate with team members or
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clients, or react appropriately to criticism. It has become such a problem
that 60 percent of employers surveyed in 2016 said that job candidates
social skills are more important than their [ Q.

Petty Interactions

Almost everyone who has used social networking has found themselves
in a ff with a friend over a comment that was misunderswod or sparked
jealousy. Sonoma State University student Emily Alampi agrees thar social
media causes her, like many other people, to get worked up over "silly”
things. She suggests mking a break from it: “I give myself anxiety over what
[ see on Facebook and it’s truly unhealthy for me, as well as my relation-
ship. After spending rime away . . ., I've found that [ have a much srronger
relationship with my boyfriend because I'm not worrying over problems
that actually don®t exist.” 7 As examples like this demonstrate, the effects of

social networking on relationships are, on the whole, negarive.
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Social Networking Improves Social

Interactions

“Social media provides the opportunity to have and
be a friend, to congregate without leaving the house,
to never be alone.”

—Barry Bltkerr, rechnology expert

Barry Birkett, *5 Benefits of Social Medi for Senjon—Lers Help Them Get Online!,” Senjor Care Cormer.
WS T G SCOr e L O,

Consider these questions as you read:

1. Taking into account the points made in this discussion, would you
rather meet new people through social networking or in person? Why?

2. Whar is meant by the assertion thar social media is changing commu-
nication? Is this positive or negative, in your opinion? Support your
answer.

3. When people use social media, how honest do you think they are
about their lives—and does this martter? Explain.

Editors note: The discusion that follows presens common agruments made in suppon of this pes pective,
re i forced by B, quote, and examiples @hen from vadous soumes,

Through social networking, users gain access to billions of people around
the world, providing countless opportunities to make new friends,
strengthen existing relationships, and ger emotional support. Indeed, 52
percent of teenagers claim that social media has a positive impact on
their friendships, while only 4 percent view its impacr as negative. More-
over, contrary © what many people think, social media is acrually gerring
people to communicate more openly and honestly.
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New Friends with Shared Interests

A major benefit of social nerworking is that it is easier for people to meet
others online than face-to-face. Benjamin Wareing, a seventeen-year-old
in Britin, contends, “Social media is a great way to make new friends
with similar interests ro mine.” Interested in both politics and journal-
ism, he conducted an experiment on social media. He explains the af-
termath: “[ became a viral hit, being picked up by The New York Times.
From that moment, lots of Americans added me and we still talk to this
day about politics. The likes of Twitter and Facebook have given me a
chance to make friends all over the world.™ Like Wareing, 64 percent
of teens aged thirteen to seventeen who have made a new friend online
did so through social networking, which provides a way to quickly find
people with shared interests. From groups devoted to even the rarest of
hobbies to gaming social networks with thousands of users, there is a
circle of friends for everyone.

Furthermore, people who are shy report that social media makes it
easier for them to socialize. Novel writer Adelle Waldman points out,
“Social media seems to be . . . a way to overcome, or at least get around,
shyness. [ see people who are rimid and reserved in person boldly carve
out charming (and occasionally not-so-charming) online personali-
ties.” People who are nervous during
in-person conversations can manage a
controlled, comfortable pace through
social nerworking, such as by mking
extra time to craft a response or log-
ging out if they get overwhelmed.

efits from social networking is elderly

people, who may be homebound and are prone to loneliness. According
to Barry Birkert, whose website provides resources for caregivers of older
people, “Seniors are jumping on board Facebook, Twitter, YouTube and
more as they realize it is fun and provides real benefits. . . . The impor-
tance of socializing as part of 2 community cannot be overstated, particu-

larly for seniors spending much of their time living isolated at home."®

[ & —



Social media allows these people a place w cultivate hobbies, ask ques-
tions, learn abour activities in their community, and more.

Deep and Meaningful Connection

Despite some claims that social media friendships are shallow, there is
evidence that social networking enables people to form deeper ties with
friends and family. Statistics produced by the Pew Research Center show
that 83 percent of teens who use social nerworking claim thart it keeps
them connected to what is happening in their friends’ lives, and 70 per-
cent say it keeps them connected to their friends’ feelings. Social media
can help strengthen emotional ties through updates, chats, or face-to-face
technology, especially for people who live far apart. Unlike in the past, no
one need pay for international phone calls or wait for letters to arrive. For
these reasons, one Yale professor credits social networking for allowing
his foreign students to stay in touch with their families, and many grand-
parents feel much more connected to their grandchildren, too.
Scientific research and testimony from experts bolster the argument
that social media can help people forge strong relationships. According
to Sofia Kaliarnta, a PhD student studying rechnology and philosophy,
online friendships “can be very personal, deep and meaningful for the
individuals concerned, providing companionship, a listening ear in times
of need, intellecrual discussion and stimulation.”' Rather than dismiss-
ing such friendships as inferior, she recommends focusing on how they

can improve people’s well-being,.

Easing Depression and Anxiety
Although some research has shown that people who spend more time on
social nerworking sites are more prone to depression and anxiety, these
studies do not distinguish whether social networking causer these ail-
ments or whether people with these problems are simply more likely to
spend more time on social networking. In fact, numerous patients have
credited social networking with aiding in their mental health recovery.
An important part of healing is reconnecting with people, feeling that
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People Use Social Networking to
Connect With and Support Others

s aged sixteen to forty-four, people say
media to kee p their Tiends apprised of
hink, a5 well &s to help support other people
sfudy was conducted by Olapic, acompany

p content that is visually appeding to consumers.

Why Do You Share Content Online?
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feel, what | think
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they can share without being judged, and getting reassurance that life can
improve. Medical doctor Melinda Ring recalls how social nerworking
helped her depressed reenaged son, not only in his recovery bur in allow-
ing him to aid others who are struggling. She says that her son, Marthew,
“shifted his own Instagram account to be a positive support to others,
and he quickly developed more than 6,000 followers, reinforcing thar his
message of hope and support was needed and appreciated. He also found
YouTubers who shared their struggles now and in the past.™* Then Mart-
thew started his own YouTube channel, and declared in his first video, “1
want to be the kind of person that you can say, he helped me through a
hard time, and made me smile when ['was in a hard place.” Ring resti-
fies, “Most clearly what I've heard from my son is abour the huge amount
of support peers give each other when they are depressed ™

Honesty Breaks Stigmas

It is true that social nerworking is fundamentally changing the way peo-
ple communicate: People are becoming more honest communicarors.
Like never before, they are sharing deep thoughts and feelings with large
groups. According to communicatons
professor Paul Booth, when people use
social networking, they are likely to trust
the people with whom they are sharing
information, and thus their messages
are more honest. Some people do “cat-
fish” others, or pretend to be someone
else by setting up a fake profile; howey-
er, most people are honest in their pro-
files because they are linked to friends
they know in real life. Dr. Gwendolyn

_ Seidman, author of the social behavior

blog Close Encounters, reasons thar these

connections make social media users more honest, because others will
call them out if they lie about their age or job, for example. “Surpris-

ingly, people can sometimes be more authentic online than offline,” she
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maintins. “If you meet people via Facebook, you're likely w be gettinga
relatively accurate impression of their overall personality.™®

All this open communication is leading to another phenomenon.
Peaple are more willing to post abour their experiences that carry a so-
cial stigma, like health problems or divorce. The more people talk abour
them, the more they are breaking stigmas. On Instagram, for instance,
couples have posted final photos together with the #divorceselfie hashng
to show that divorce is not shameful and can be done respectfully. Life
coach Nicole Holt says of her divorce selfie that went viral, “1 feel like it's
my job to inspire people, so | wanted to turn my mess into my message.
. .. There are a lot of other people who are . .. going through things that
I've gone through, and I wanted people to see that you can be OK.™*

A Wide Network for Advice and Feedback

Social media allows for open discussion and challenging people’s ideas in
a constructive way. Marie Bonaccorse, a social media manager who calls
herself the Sassy Tweetress, contends, “Your community is a great litmus
[test] for both your strengths and weaknesses. | have found thar surround-
ing myself with those I admire, respect and love, | have a network of
empowerment. Social media . . . solidifies my philosophies and opinions
burt keeps me open and accepting for when I need correction.”™ In sum,
social networking provides a wider network of friends with whom social

networkers can share emotional support and deeply strengthen social des.
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Is Social Networking
Harming Young People?

* The instant gratification that social networking provides is linked to
addiction to social media and lack of patience in young people.

* Using social networking as a youth may lead to low self-esteem and
risky behavior such as sexting,

* Social networking can negatively impact learning and development of
empathy in young adults.

* Teens are unable to protect themselves from online dangers.

* Social networking offers young people praise and support that can
boost self-esteem.

* Social networking is helping reens develop a different kind of empathy.

* For students, social networking can foster lear ning and motivate them
to stay in school.

* By protecting their own privacy on social media, teens are learning to
be responsible for themselves.

8.



Social Networking Is Harmful to

Young People

“Instagram and Snapchat rank . . . as the worst for
mental health and wellbeing. Both platforms are
very image-focused and it appears that they may be
driving feelings of inadequacy and anxiety in young
people.”

—Shirley Crames, chief executive of the Royal Society for Public Health

Quoted in Boval Society for Public Health, “Instapmm Ranked Worst for Young People’s Mental Health,”
May 19, 2017 wwwe s ploorg. uk.

Consider these questions as you read:

1. Does the explanation of dopamine’s effect on the brain convince you
that social networking can harm young people? Why or why not?

2. Whar reasoning is used for the argument that young people no longer
have patience? In your opinion, how convincing is this rationale, and
why?

3. How persuasive is the argument that many teens are not addicred to
social networking because they take breaks sometimes for a day or

even a week? Support your answer using facts or anecdotes.

Editors note: The discussion that follows presents common aguments made (o support of this perspective,
reinforced by e, quotes, and examples @ken from vadous soumes,

Because young aduls’ brains are still developing into their early twenties,
they should avoid constant exposure to social media, which can impede
their development. The long-term effects of social networking are not
fully clear because it is still relatively new, burt thus far it has hurt teens’
self-esteem, emotional development, and school performance. Therefore,
its use must be limited in young people.
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Instant Gratification, Addiction, and Impatience

Modern cell phones allow immediate, round-the-clock access to social
media. Consequently, voung adults are becoming hooked on the instant
gratification it provides. Benjamin Gordon, a computer science student,
explains: “A typical day for me starts out with me turning off the alarm
on my smartphone and immediately taking the opportunity to check
all my rexts, instant messages, emails, status updartes. . . . Every like, ev-
ery personal message, every post on my feed is a dopamine rush.” This
“rush” is the effect of chemicals that act on the brain, triggering it to feel
good when people receive positive feedback, such as someone retweeting
their post. But on the flip side, this gratification is fleeting, and when it
wears off, people crave the rush more and more. Gordon describes the
rest of his day: “Waiting for a bus—check Facebook. Riding the bus
up to campus—I wonder what's on Reddi¢ Going to the beach—time
to send everyone | know a Snapchat!™*
[t is no wonder that voung people can
become addicted to social media; abour
40 percent of people age thirteen to
thirty-three admit thar they are, accord-
ing to market researcher Ypulse. Among

thirteen-year-olds  studied by CNN,
some check their accounts one hundred

times per day. Menrtal healthexpers warn

that social media can be just as addictive as drugs in young people—and
can have the same adverse effects on the brain and on their lives.

Another problem with instant gratification is people begin to lose
a valuable skill: parience. Young people now expect solutions and re-
sponses immediately. Author Rachael Tulipano denounces social media
for destroying patience. She claims millennials do not respect that “the
important milestones in life don't happen overnight. Building a relaton-
ship, getting married, earning a successful career, having children and
becoming a homeowner. While a large number of 20-somethings feel
a rush to reach these landmarks, it’s critical to understand these major
events take time to develop.™ After all, she says, these events do not
come with instant gratification, vet they do bring joy in life.



Social Media Has Big Negatives for Young Users

Social mediais a boon to many young users but &so comes with some
disturbing negatives. That is the finding of asurvey of British secid media
users ages fourteen to twenty-four. A significant num ber of Facebook,
Snapchat, and Instagram users have experienced negative effects induding
loss of sleep, poor body image, and fe ar of missing out on what their friends

are experiencing. Partcipants rated thelr social media experiences on a
scae from -2 (alot worse), through 0 (no effect), to +2 (alot better).
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Low Self-Esteem and Sexts

On social media, people put their lives on display—burt usually only the
best parts. When social networkers compare themselves w their friends
on social media, they are likely to feel self-conscious or unhappy. For
young people, who are still building their confidence, these comparisons
can hurt. College student Isla Whately recalls her experience of being a
depressed teen: “Social media made me feel worse, as [ would constantly
compare myself o other people. . . . I'd go on social media, see all my
friends doing things and hate myself for not being able to do them, or
feel bad that I wasn't as good a person as them.™

Girls are even more likely w develop low self-esteem than boys. Com-
plicating martters, they may seek a confidence boost—and “likes"—by
posting inappropriate selfies or sexting (sending or receiving sexual con-
tent digitally). If youths send a revealing photo, there is a good chance
it will one day be shared with someone they did not intend to see ir.
Psychologist Jennifer Powell-Lunder believes adolescents may be mimick-
ing social media stars such as Kim Kardashian, which is why she posits,
“They're really not thinking through the consequences when they putout
these pictures. What they're thinking abour is that Kim Kardashian put
out a [sex] video and now she’s one of the most famous people in the entire
universe.”' There isa biological reason young people do not always think
ratdonally—they do not yet have a fully developed prefrontal cortex, the
area of the brain that controls impulsivity and helps us make good judg-
ments. Unfortunately, the self-esteem boost from sharing such content on
social media quickly wears off, and young people may come to believe that
their worth hinges on their appearance and their friends’ opinions.

Problems with Leaming and Emotional Development
Much of the research on social nerworking focuses on how it affects child
development. Due o the multitasking that social media requires, users
are becoming less able w concentrate on a single task. A rwenty-three-
year-old college student reports how Facebook distracted her and a friend
from writing a school paper: “We both procrastinate. . . . The paper was
due the next day. We happened to be on Facebook ar the same time we

v



were doing this paper, which distracted us the most.”™ This hurt their
ability to learn as well as their grades. A 2015 study in the fournal of Ap-
plied Developmental Psychology found thar college freshmen who spent
more than two hours a day on Facebook—an hour of that doing school-
work at the same time—had worse grades than their peers.

Other studies reveal that young people are having trouble develop-
ing empathy, the ability to understand what other people are feeling. The
more they use social networking instead
of in-person communication, the less
they are able to identify what emotions
are behind other people’s words. In fact,
a thirty-year study revealed thar from
1979 to 2009, empathy decreased by
40 percent among college students due
to the rise in compurters and decline in
face-to-face conversations. Without be-
ing able to infer emotions, young people _

are mote likely to say hurtful things. In

an interview, comedian Louis C.K. said of young people: “They don't build
empathy. Kids are mean, and it's ‘cause they're trying it our. They look ar
a kid and they go, “You're far,” and then they see the kid’s face scrunch up
and they go, ‘Ooh, that doesnt feel good to make a person do that.” Yet
when they send the same message from their cell phone, he cautions, they
do not see consequences and instead think, “That was fun.™

Young People Do Not Protect Their Privacy

Of all the risks of social networking, the most dangerous is that young
people share too much information. Although experts caution that young
social networkers should not disclose their full name or other idendfying
data, 91 percent of teens post photos of themselves, and eight out of ten
list their birth date. This puts them at risk of identity theft or stalking.
Making marters worse, most parents do not do enough to protect them
ot do not know what risks they face; 57 percent of parents surveyed by
Madonal Cyber Security Alliance in 2016 disclosed thar they are not
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aware of their kids’ online activities. One mother, named Laura, regrets
that she let her twelve-year-old daughter open an Instagram account. She
ad mits, “Due to my lack of knowledge (I thought Instagram was basical-
ly a glorified camera), [ allowed her to have an account. In the last week,
she has been indirectly contacted by whart appears to be a predarorial
pedophile posing as a radio contest to which girls send their photos.”™
Ploys like this are not uncommon. By the time kids are twelve years old,
43 percent of them have messaged with strangers online.

Sadly, that can have severe repercussions. In 20106 thirteen-year-old
Nicole Lovell was kidnapped and murdered, allegedly by a man she
had met on Kik, a chat app on which teens converse anonymously.
“Tragedies like Nicole Lovell’s death are fortunarely few,” says jour-
nalist Naomi Schaefer Riley, “but the dangers of social media for our
kids are not.”” The numerous risks that social networking poses for
teenagers—including addiction, low self-esteem, and lack of privacy

protections—outweigh any benefits it may have.



Social Networking Benefits Young

People

“Technology does offer our children positive
emotional benefits. Teens are able to connect with
their peers more easily through texting and social
media, and they feel supported with a variety of
networks.”

—TeenSale, 3 company that belps parens monitor their kids’ online activites
Teen Safe, “Do Today Tech-Obsesed Tee s Have Less Empatly?” March 19, 2015, www. teensalfe.com.

Consider these questions as you read:

1. Do you believe thar using social media boosts or harms self-confidence
in teens? Explain your answer.

2. What is meant by “empathy has progressed,” and how persuasive is the
argument that young people are developing virtual empathy? Explain,

3. Do you think educarors should incorporate social media into their
classroom instruction? Why or why not?

Editors mote: The disowsion that follows presents common aguments made in support of this perspective,
reinforced by fBes, quotes, and examples mhen from vadous sources,

Through social networking, young people get some of the social interac-
tion and support they need for proper emotional development. Accord-
ing to a survey published in 2017 by the Associated Press and the Uni-
versity of Chicago, 78 percent of wens say they use social media to stay
connected to their friends, and 42 percent to connect with family. This
technology is helping young people feel confident, compassionate, and
engaged in their school. But it is not making them addicted to it, as some
cynics charge. The same poll revealed thar 58 percent of thirteen- to
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seventeen-year-olds who use social media have raken ar least one break
away from it, and half of them logged out for a week or more. Used in

moderation, social networking is a powerful tool.

Feeling Encouraged and Empowered

In a poll by Common Sense Media, one in five teens responded that
social media makes them feel more confident. Many young adules get
encoutaging messages from their networks. For instance, when a site
called KidzVuz helped promote the Tony Awards for Broadway produc-
tions, kids were asked to post videos of themselves singing songs from
musicals or sharing why they love theater. The cofounder of KidzVuz,
Rebecca Levey, summarizes its success: “The response from other kids
was so awesome. | mean we had kids who were truly wne deaf and it
didn't matter. Everyone’s like, "You're awesome,’ ‘Go follow your dream,’
‘Don’t give up.™ ™

Selfies, which are especially popular with young people, may have
bonus benefits. While Eileen Masio, mother of two, admiss thar so-
cial networking can be damaging, she claims it can “help w build self-
confidence, wo. When [my kids] post selfies, all the comments T usually
see are "You're beautiful, "You're so prerty, ‘Oh my God, gorgeous.”™™
According to a 2014 survey, 65 percent of teenaged girls credited see-
ing their selfie photos on social media
with boosting their confidence. That
may be because selfies actually feature
two aspects of the person posting them.
Pamela Rutledge, director of the Me-
dia Psychology Research Center, points
out: “It’s the first time yvou get to be

the photographer and the subject of the

_ photograph. Even though that seems

very simple, thats an extraordinary

shift, historically. And control makes people believe in themselves.”™
Hence, a “like” on a selfie is praising someone twice, as both a model and

as a photographer.



Teens Say Social Networking Makes Them
Feel More Connected and Informed

The Associated Press—MNORC Center for Public Affairs Research at the
University of Chicago conducted a study of the socia media habits of
teenagers, ages thirteen to seventeen. It found that alarge num ber of
teens feel more connected to their fiends and family through social
networking, and many aso fesl better informed. Nearly one in five
report that they feel supported because of heir sodial networks. Al of
these statistics indicate that socid mediaoffers many advantages for

young people.

Social media makes me feel . ..
[hnnected o |

l
Connected to
o, m

o I

Percent

Ihe Ao acd fross—] 42 Jener or fudic A ars o5careh CArIcrican ICons Arc 12EIng
A wedis Sare o D dsek elodr ety ol A0 e sk Are Awalun.ane Aol A1 G

Not only does positive feedback make young adults feel empowered,
it actually causes changes in the brain thar give them a boost. Support-
ing this argument, a team at the University of California—Los Angeles
studied teenagers’ brains while the teens saw that they received “likes”
on social media. The reward center of the brain was triggered, releasing
chemicals that make a person feel good. Lead author Lauren Sherman
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observes, “When weens learn thart their own pictures have supposedly re-
ceived a lot of likes, they show significantly greater activation in parts of
the brain’s reward circuitry. This is the same group of regions responding
when we see pictures of a person we love or when we win money.”™

Virtual Empathy Becomes Real Empathy

Some critics of social networking charge that the rise of virtual com-
munication is hindering young people’s development of empathy, or the
ability o understand someone else’s emotions, However, empathy is not
disappearing, it is merely changing, For example, during conversation,
people mimic each other’s facial expressions to relay compassion, but that
is not possible on social networking platforms. Instead, people began
showing empathy through emoticons—faces made from text characrers,
such as '( for crying. As technology improved, they used emojis and
stickers, which are pictures thar communicate emotions and phrases. In
a 2015 poll, the marketing company Emogi discovered that 92 percent
of people on the Internet use emojis and that they do so to express what
they are thinking and to promore understanding.

Another way social media friends convey compassion is by “liking” or
commenting on satus updates. Research published in the journal Com-
puters in Human Bebavior in 2015 ex-
amined the relationship berween young
people’s Internet use, their empathy on-
line (“virtual empathy”), and face-to-face
(real-world) empathy. When people spent
more tme online, they did not have less
real-world empathy. Moreover, the more

time that youths spent social nerworking,

the better able they were to express em-
pathy online, and those who expressed

it were more likely o offer it in the real

world. One of the study’s authors, Larry D. Rosen, posits that empathy
has progressed as technology has. He emphasizes that voung people today

are more compassionate toward people who are different—homosexual
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or transgender, for instance—because they are more exposed to different
people via social media. Rosen concludes, “If you need empathy and
kindness vou can find it on Facebook and other social media. It may not

be as good as in real life, but it counts because it makes you feel berter.,”™

Improved School Performance

Among students, social networking can help improve wridng skills,
school engagement, and high school graduadon rates. English reacher
Rusul Alrubail suggests that it be used w inspire students to write and ex-
press their voice. She proposes, “We need to help students see that their
blogging, texting, tweeting on social media is real writing, Their writing
i real writing becawse their writing is their voice. Student voice needs to be
nurtured and appreciated in the classroom, regardless the outler they use
to communicate it.”!

[n many schools, educarors incorporate sites like Facebook into their
instruction; others use sites designed specifically for their school. What-
ever network is used, social media can keep students engaged and less
likely to drop out. That is because it is easy for pupils to get assignments
or links from their teacher’s page, ask questions, and engage in discussion
through online posts. Walden University docroral student Rebecca Mix
Yard conducted a study thart revealed students are more mortivated to smy
in school when they can use social media to access class marerials and
communicate with teachers. She concludes, “Social media is a ubiquirous
part of our society. Harnessing its potential to create positive influences
on student learning goals could provide the impetus for school success

and increase high school graduation rates.”

Teens Exert Control over Their Privacy

Though some worried adules wish to heavily restrict young people’s so-
cial media use, experts recommend that they should instead empower
youngsters to protect their privacy. But in fact, evidence shows that
young adults already skillfully monitor their privacy settings, limit the
audience who can see each post, or use aliases on profiles. When a small
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group of students at Santa Clara University were polled in 2016, an as-
tounding 92 percent responded that they have adjusted their social me-
dia privacy sertings, and 42 percent eschewed certain pladorms thar do
not offer enough privacy protections. Young people’s desire w keep the
content of their messages private is evidenced by the rise of networks like
Snapchar thar delete messages as soon as they are seen by both parties.
Of Snapchat’s 166 million users, the majority are under twenty-five years
old. All of this suggests that teens are taking responsibility for protecting
themselves online.

Moreover, many young people are berer versed in privacy setrings
than most adules are. Jacqui Cheng, who taught a six-week technology
course to high school students, was surprised by what they raught her.
She maintains, “These reenagers were extremely savvy with privacy on
social media, sometimes tw the point of baflement. For example, did you
know that many teens ‘delete’ their Facebook accounts altogether every
time the rest of us would just log out?” Their profiles reappear the next
time they log in, but this allows them “to sty under the radar from nosy
friend, parent, or public searches while they’re not online.™

[n sum, not only do most young people use social nerworking in
a way that protects their privacy, but they clearly are supporting each
other and thriving in many other ways on social media. And as the next
generations are raised in a world with social networking, one that is more
technologically connected than anyone in the past experienced, social
media’s benefits will continue to grow even greater than its creators could
have imagined.
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Does Social Networking
Facilitate Crime and
Violence? |

» Shared social media posts help identify and locate kidnapped children.

* Social networks help police identify and track down criminals.

* Some wrongdoers incriminate themselves via social networking.

* Through social nerworking, suicides and school shootings have been
prevented.

* Cyberbullying via social networking is becoming commeon and pro-
vides constant access to the victim.

* Privacy-violating practices lead to stalking, burglary, and stolen
identities.

» Social nerworking is a haven for sexual predators.

* Hate crimes are on the rise due w social nerworking hate groups.
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Social Networking Helps Solve

Crimes and Prevent Violence

“Cops can use social media sites to gather valuable
intelligence on suspected criminals. Not only can
police use social media to solve crimes, but they
can also use it to help find missing, endangered or
distressed people.”

—Timothy Roufa, 2 lerida police officer

Timothy Roufa, “The Use of Social Metworking in Law Enforement,” Balinee, Apdl 17, 2017,
www. thebabance com.

Consider these questions as you read:

1. Do you think that law enforcement officials should be given greater
access to people’s private social networking profiles, and if so, under
whart circumstances? Explain your answer.

2. Do you believe broadcasting derails of crimes is a good use of social
networks? Why or why not?

3. Whar are the benefits and pitfalls of citizens taking photos of suspi-
cious individuals and license plates and distributing them on social
media?

Editors note: The discusion that follows preens common aguments made (o suppon of this pers pective,
redn forced by B, quotes, and examples mhen from vadous soumes,

Social networking is an important tool in investigating crime, according
to 82 percent of law enforcement officials polled by the research company
LexisNexis. While an investigator generally cannor view information that
people have set as private, sometimes their social media friends will of-
fer access to private messages or posts visible only to friends. Agents may
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also pose as someone else to ensnare a suspect. In rare cases of immediate
danger, a social media site may grant authorities access to a member’s ac-
count. Moreover, social networkers themselves are helping fight crime.
According to the MNarional Crime Prevention Council, "One tweer to
vour neighbors abour a strange person peering into a neighbor’s house in
the area or a post on Facebook about an arrempred child abduction can
instantly put hundreds of your neighbors on alert and get them all work-
ing together to help law enforcement apprehend the suspects.™ In all of
these ways, social nerworking is proving uniquely useful in gathering data

on victims and suspects, locating evidence, and even preventing rragedies.

Publicizing and Rescuing Kidnapped Children
Possibly the first use of social nerworking to broadcast a missing child
was in 2007, for Madeleine McCann, a three-year-old who disappeared
in Portugal. “Within minurtes of her going missing, relatives were able
to send high-quality video of her—posting them on websites, Facebook
pages and sending them to news desks,™ maintains her family’s spokes-
person, Clarence Mitchell. Sadly, Mad-
eleine has not been found, but through
social networking, awareness of her case
increased over the years—and so has so-
cial media’s role in fighting crime.

The AMBER Alert system was
developed to broadcast derails abour
abducted children and the suspects
through TV and radio bulletins. Ciri-
zens began sharing this information on
social media, spreading awareness and

helping locate victims. One example
was shared by Facebook cofounder
Mark Zuckerberg, who posted a photo capdoned, “Baby Victoria, who
was abducted last year [2014] from a hospital in Trois Riviéres, Québec,
and safely returned to her parents after someone in our community saw
an alert on Facebook.™ Inspired by stories like this, Facebook partnered
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Social Networking Helps Fight Crimes

The Internationa Associgion of Chiefs of Police and the LUrban Institute
conducted a pall of law enforcement agencies about their use of social
media. Mostreperted thatit is a valuable tool in kee ping the public
apprised of safety concerns, solidting crime tips, and investigating crime.

Meltying publie of public
safety concerns

10 ouUfres

Public relatons

ollciting tps on crime

Intellgence gathering
for Investigaticns

Hedrulment andc

)

AL G = 4

Communicating with
government agencles

6%

LA G 4

other 1 )37

shurcc <2CWE Am Ashin Sgiessye ezl ond Sdwead Wohr 200 E S SironecmicnT Jsc o0 Zoa o vodis Zhreey
MM 100 2] AZS0A Z100 07 JNIcE 07 "0hos Znd Te Y2 MEDLNG -CTUT Y 3077 i TIC1oeZ ofg

54



with the National Center for Missing & Exploited Children in 2015 to
display AMBER Alerts on its news feed to give the alerts the most vis-

ibility and save even more lives.

Targeting Criminals

In the past, authorities posted illustrations of criminals in communal
areas for months or years before someone recognized them. Today, in a
fraction of the time, social networking users can help identify unknown
suspects and locare known criminals. In one case, social media user Nick
Hedges saw a police photo of his Facebook friend robbing a gas station.
After turning him in, Hedges said he “definitely felt obligated to do it,
and somebody doing that, they shouldn’t be running the swreets.”

The public can help police find criminals in other ways, too. For ex-
ample, two gay men were savagely attacked on a street in Philadelphia in
2014, and the suspects were caprured on camera. Quickly, the social net-
working community worked together to identify the attackers. One user
found a publicly posted group photo from that night that showed people
dressed the same as the suspects. After the user retweeted the photo,
other people jumped in to identify the resmurant where it was taken, and
another researched the patrons who had used Facebook’s check-in feature
at that location. The perpetrators were among them. Due to these efforts,
two men and a woman were identified and convicred of assault.

In some cases, officers compare data gleaned from social network-
ing profiles against police records and phone records to identify elusive
members of organized crime networks. One operation in Cincinnati led
to the arrests of seventy-one gang affiliates. To lure criminals offline, au-
thorities may create fake social media accounts. An agent highlights one
anecdore: “We conracred a guy [on social media] that had been involved
in a homicide two days prior. We set up a date with him and let him pick
the location, because we couldn’t find him and wanrted to arrest him on
federal gun and drug charges and interview him about the murder. He
showed up and we arrested him.™* Besides catching known suspects,
agents can cast a wider net by impersonating children in order to carch

pedophiles or pose as someone looking for drugs to nab dealers.
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Self-Incrimination

Sometimes wrongdoers make an invesdgaror’s job easy—Dby incriminar-
ing themselves. Social media messages alone are not usually admissible as
evidence in court, but they often provide the necessary clues for police to
crack a case. For example, in 2016 three burglars in Florida videotaped
themselves bragging about a safe full of jewelry worth $500,000 that
they had stolen. The men exclaimed on video, “We got a safe!” and “Can

someone say check please?™

Reuters reporter Melissa Fares explains
what happened nexr: “Raderius Glenn Collins was arrested in Pinecrest,
Florida after he uploaded a 7-minute video to Facebook in May. He may
have been happy to see his video get 3,000 views, but probably unhappy
one of them was the police.”™ Thanks to the video, authorities tracked
down the store where the men pawned the items as well as all three sus-

pects—and found evidence linking them to another robbery, wo.

Prevention of Suicides and Mass Killings

If someone is posting suicide notes or threatening o hurt others, social
networkers can offer instant support. In one case, more than fifty mem-
bers of Reddit sent supportive messages that convinced a teenager not
to kill himself and to get psychiatric help. Some social media sites, such
as Facebook and Twitter, reach our to suicidal users with resources and
encouragement to seck help. One police officer reports how this saved
someone’ life: “Tip from social media user led to medical and mental as-
sistance w a teen who had ingested excess medication in suicide attempr.
Discovered via Tumble,™

Social media has also played a role in preventing school shootings
and bombings. Users can flag alarming posts for review by social me-
dia site administrators or share them with school authorities. Often this
has resulted in students being apprehended and offered mental health
services. At a high school in Fairfield, California, a fifreen-year-old stu-
dent tweeted that he would hurt classmartes ar school the next day and
included a photo of himself holding a rifle. A student wld a parent,
who contacred police that same night. Thanks to collaboradon between
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school officials and police, the student was arrested at home less than
three hours later, and the gun was confiscated before anyone was harmed.

Besides relying on tips from students, schools are taking a more ac-
tive role in monitoring social media
posts for keywords like gun to iden-
tify threats. Some employ sophisticated
software that analyzes the context of
messages and can distinguish bertween
posts like “I bombed the test” and "I
plan to bomb the school.” Scotr An-
derle, a Glendale, California, school

district official, asserts, “We've acrually

prevented a number—is it a huge num-

ber, no—bur a number of incidents
where kids were either thinking abour killing themselves or doing some-
thing bad to the school and we were able to ger involved and stop that
from happening.”™

Many Uses as a Crime-Fighting Tool
Perhaps most significant is social media’s ability to reach potentially
billions of people, making it possible to aid law enforcement agencies
around the globe. Today'’s technology allows anyone to snap a photo of
a suspicious person or a suspects license plate and allows police to dis-
seminate this information to wide networks instantly. This aids victims,

brings criminals to justice, and makes communities safer.
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Social Networking Fuels Crime and

Violence

“Criminals trawl social media constantly, looking
for vulnerabilities and vacations, pinpointing easy
targets.”

—Theodore F. Clavpool, 2 cvbersecurite lawver

Theodore E Clivpoole, * Privacy and Social Media,” Brsfaess Law Taday, January 30 14,
www.ametca nbar o,

Consider these questions as you read:

1. Do you agree with the claim that bullying can be more troubling on
social networking sites than in person? Why or why not?

2. Do you believe thar social networking sites encourage users to share
too much personal information? Explain your answer.

3. Do you agree with the assertion that the increasing number of hate
group “likes” is connected to the rise in hate crimes? Why or why not?

Editors note: The discus ion thar follows presens common agruments made in suppon of this pers pective,
reinforced by fes, quotes, and evamples mken from vadous sounes,

On social networking sites, millions of people share personal information
abour themselves that they would never reveal in public. This provides
a wealth of oppormwnities for predators seeking victims online, where
anonymity allows them to fly under the radar. Worse, the crimes can go
beyond the Interner into the real world, as when criminals stalk or amack
people they initially found on social networking sites. Not to mention
that due to live streaming, anyone with a social media account can now
accidentally witness crimes happening in real time, including suicides,
rapes, and murders that people have streamed. All of these occurrences
make social media sites dangerous for anyone, especially young people.
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Cyberbullying

For years, Texas wenager Brandy Vela endured bullying over her weight,
but in 2016 it got much worse. An unknown perpetrator began to send
insulting messages to her cell phone. Then someone impersonared her
through a fake social media profile that displayed her name and phone
number with lewd messages asking people to call her for sex. Each time
she reported it, the site would shut down the page, but another pro-
file would soon open. Her high schools deputy investigated, but the
messages were untraceable and continued even after Vela changed her
number. Meanwhile, strangers who got her number online messaged her
constanty. Then the bully shared sexually explicit photos of her on social
media. According to her family, “The harsh messages and fake social me-
dia pages created to bully and impersonate her became too much for her
to handle.”? That November, she killed
herself. Even then, her Facebook me-
morial page was peppered with horrible
comments “congratulating” her. Finally,
months later, police arrested her twenty-
one-year-old ex-boyfriend and his new
girlfriend on suspicion of her bullying,

Sadly, many voung people like Vela
are viciously cyberbullied, or harassed
through electronic communication. Ac- _

cording to a survey by the Pew Research

Center, 55 percent of teens who use social media have witnessed cyber-
bullying there, and nearly all of them did nothing in response. Bullying
is not new, of course, but it is especially problematic in today’s social net-
working world. For one thing, it is easy for anyone to type terrible insules
from a computer or phone, even if they would never verbally or physi-
cally hurt someone in person. Secondly, cyberbullies’ identities can be
kept anonymous, as in Vela’s case. Another issue is that in the past, school
bullying would stop at least temporarily while the student was home,
but now social networking provides constant access to the person being
bullied. Harassment can occur day or night in all sorts of ways—through
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a group char, sharing embarrassing photos, or even a YouTube channel
devoted to insulting someone. Disturbingly, a 2017 survey in the United
Kingdom by the antibullying organizaton Ditch the Label found that 26
percent of young people who were cyberbullied have considered suicide.
In addition, 71 percent believe social networking sites do not do enough
to combat cyberbullying. The sites could monitor for bullying and sus-
pend cyberbullies’ accounts, for example.

Privacy-Related Crimes

Social networking sites are not designed for people to shield informarion
about themselves—quite the opposite. They encourage users to share as
much as possible, putting them at risk of becoming crime victims. “The
business model development for social media sites is designed w coerce,
cajole, trick, taunt, or tease us into revealing more information about our
lives and our thoughts and opinions,”™ cybersecurity lawyer Theodore
E Claypoole says. That is because the sites are paid for the data they
collect abour all of their users, which is
analyzed, sold, and resold to dara min-
ing companies and advertisers.

All of this storage and wansfer of in-
formation provides multiple poines for
data breaches and identity theft. Accord-
ing to Simon Dukes, chief execurive of
the fraud-prevention service Cifas, “The
likes of Facebook, Twitter, Linkedln
and other online platforms are much
more than just social media sites—rthey

are now a hunting ground for identity
thieves.”” Though social nerwork users
do have the ability to set stricter privacy controls, the Nadonal Crime
Prevention Council and other groups caution that even if account set-
tings are set to private, users are still at risk of their accounts being hacked.

Sharing of personal data and real-time location check-ins allow crim-

inals to stalk or burglarize social media users offline, too. In fact, 78
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percent of burglars admit they use social media to seek victims. When
people post that they are on vacadon or at another location, their empry
home becomes a target. Savvy burglars can identify the address through
online searches or from geotagging, a feature that displays the exact lo-
cation where each photo was taken. In Orange County, California, one
criminal identified art least thirty-three college women at malls and coffee
shops, used their social media check-ins to find and track them online,
got their home addresses from geotagged photos, and stole $250,000
worth of items from them.

Sexual Predators

Even worse, social networking arrracts sexual predarors who scour photos
of potential victims. From 2009 to 2013, sexual assaults linked to Face-
book and Twitter in the United Kingdom increased by 342 percent, and
many of these victims were under age sixteen. One police officer reasons,
“We know that some sex offenders will wander the streets looking for
vulnerable people late ar night. Bur there is absolutely no reason to think
they won't spend time online doing exactly the same.”™

Young people are at risk of connecting with pedophiles, who can
easily lie about their name, gender, or age. In one study of Internet-
related sex crimes commined against minors, 69 percent of the abusers
gleaned information from their victim’s social media profile. Using de-
tails from social nerworking, predators build rapport by telling minors
“how pretry they are, how smart they are, how handsome, how good they
are at school. Once they gain the trust of that child . . . they start asking
for pictures and videos of these kids naked,” explains FBI agent John
Letterhos. If young people do send a photo, it may be used o blackmail
them into sending more photos or videos. Evenmally the perpetrators
may ask to meet in person, and thar is when they are likely to commit
assault. Obviously, young people must be protected from these dangers.

Hate Crimes

Another adverse effect of social media is it gives a platform to hate groups
composed of people who are racist or prejudiced. From 2014 to 2016,
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Cyberbullying Makes Social Networks Dangerous

Cyberbullying (dso known 22 electonic harassmeant) is agimea in dl but two
states, The =ad factis that sacid networking sites give bullies 2 convenisnt
platform for targeting their victims. Thisis exemplified in ressarch by Ditch
the Lakel, an antbullying nonprafitin the United Kingdom that surve yed
mare than te=n thousand young people between the ages of twelve and
twenty The results reved & surprising number of people have baen bullisd
on socid media Inaddition, most respondants beliave socia networks do
not do enough to protect users from cyberbullyving, and only & parcant say
socid netwarks ae safe,

Which Social Networks Do You Use and Which

Have You Experienced Cyberbullying On?

Percent of 4l Percent of young Percent of all
young people people who have been platiorm users who
who use the cyberbullied, and have experienced
platform experienced il on the cyberbull ving on

d afform ihe platiorm




the number of “likes” on hate group tweets and comments increased
tenfold. Even more concerning, some people go beyond simply joining
a hate group. FBI data reveals there were 5,818 hate crimes against ra-
cial minorities, women, gays, and others in 2015, about 6 percent more
than the previous year. One case in 2017 exemplifies the connection be-
tween social media hate groups and crime. After a white man allegedly
stabbed black army lieutenant Richard W. Collins III to death ar the
University of Maryland, investigators discovered something in the sus-
pect’s social media account. He was a member of a white supremacist
Facebook group called Alt-Reich Nation. Police described the group as
“despicable, it shows extreme bias against women, Latinos, members of
the Jewish faith and especially African Americans.”™ It is no coincidence
that many people who commit hate crimes also belong to hateful social

media groups.

Not Enough Regulation

Following the murder of Collins, one concerned citizen tweeted, *Face-
book needs to shur down #altReich hate groups. They mobilize and
embolden racist idiots.”™ Yer most social nerworks do not censor hate
speech or hate groups. For one thing, hate speech is generally protecred
under the First Amendment. For another, the federal Telecommunica-
tions Act of 1996 specifies that most technology companies, including
Facebook, are not legally responsible for the content their users post and
thus are not obligated to censor content. That means the dangers posed

by social networking are here to stay for the foreseeable future.
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Social Networking Usage
* The 2017 report Digital in 2017: Global Overview revealed that the

country that uses social media the most is the Philippines, where users
spend an average of four hours and seventeen minutes each day social
networking,.

* According to the Pew Research Center in 2016, 79 percent of all Amer-
icans who use the Internet have Facebook accounts. The majority of
people who use Facebook (76 percent) log in at least once every day.
For Instagram, 51 percent use it daily.

* According to Facebook cofounder Mark Zuckerberg, the platform had
2 billion users as of 2017.

* In 2016 Brandwatch, which conducts social media analytics, reviewed
social media posts made over a six-month period and found nearly for-
ty thousand people on Twitter who admitted being addicred to social
media. Of all the posts admirtting addiction, 32 percent were on Twit-
ter, 20 percent were on Facebook, and 18 percent were on YouTube.

* In the last three months of 2016, Facebook made an average of $19.81
in advertising revenue for each user in the United States and Canada.

Young People on Social Networking Sites

* When a small group of students at Santa Clara University were polled
in 2016, 42 percent said they had limited the number of friends or
connections they had on social media due to privacy concerns.

* In a 2015 study by CNN, more than a third of middle schoolers
admitted they purposely excluded others online, and 94 percent of
parents underestimated the amount of fighting that occurs on social
networking.

» CNN also found in 2015 that some teens take two hundred selfies

before deciding which one to post on social media.
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* Ina 2015 survey by the Pew Research Center, 88 percent of teens who
use social networking reported that their peers share too much infor-
marion abour themselves.

* According to a report in 2016 by the National Cyber Security Alliance,
54 percent of parents claim they have a household rule that their teens
cannot join new social networks withourt their permission, buronly 16
percent of teens said they have this rule.

* A poll by CauseVox in 2016 found that 61 percent of millennials (born
from 1980 to 2000) posted on social media abour causes they care
abour art least once in the previous week, The site they most commonly
used was Facebook, followed by Twitter, and then Instagram.

Negative Effects

* According to British fraud-prevention service Cifas, social media is
partly to blame for identity theft increasing in Brits under age thirty. It
rose by 52 percent from 2014 to 2015,

* More than half of people surveyed by mobile phone company HTC
in 2015 said they post images on social media just to make friends
and family jealous, and 6 percent admitted they have taken a photo of
someone else’s belongings and shared it on social media as though the
belongings were their own.

* According to a University of Pittsburgh School of Medicine study re-
leased in 2016, more than 80 percent of people had at least one nega-
tive experience on Facebook, and 60 percent had four or more. In addi-
tion, those who reported using seven to eleven social media platforms
had more than three times the risk of depression and anxiery than those
who used zero to two platforms.

* In 2017 Facebook removed abour 66,000 posts a week, or abourt
288,000 a month, for being too hateful or directly inciting violence.

* Research by the cybersecurity company Symantec found thatin 2014,
70 percent of social media scams with links to outside sites were volun-
tarily and unwirtingly shared by users, compared to only 2 percent in
2013.
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Pasitive Effects

* According to the Pew Research Center in 2015, 29 percent of people
aged thirteen to seventeen have made more than five new friends on-
line. Of those who mert a friend online, the most common source is
social media (64 percent).

* A survey by CareerBuilder in 2015 found that one-third of employ-
ers who visited a job candidate’s profile discovered information that
prompted them to hire the candidare.

* In February 2011 political protest fueled by social media culminated in
Egyptian president Hosni Mubarak stepping down. The week before,
Twitter logged abour 230,000 tweets every day about protest in Egypr,
up from only 2,300 per day before that, and the top 23 videos about
political change in Egypt were watched by 5.5 million viewers.

* According to the National Center for Missing & Exploited Children,
98.5 percent of AMBER Alerts were resolved and recovered from 2005
to 2009, in part due to social media.

* For an art project exhibited in 2017, photographer Tanja Hollander
contacted all 626 of her Facebook friends, some of whom she had nev-
er met, and asked to travel to their home and photograph their family.
An astounding 95 percent of them invited her to do so, and 74 percent
provided her a meal or overnight lodging in their home, suggesting
that they trusted her as a real friend.
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Center for Safe and l{u.'.'pi.:-u.'iibll: Internet Use

474 W, Twenty-Ninth Ave.
Eugene, OR 97405

e-mail: contact@csriv.org * website: www.cyberbully.org

The Center for Safe and Responsible Internet Use works to help young
people keep themselves safe and respect others on the Interner. Its web-
site has numerous reports designed w help people learn about respon-
sible Internet behavior, including a series of cyberbullying guides geared
toward students, parents, and educarors.

C-U[l'.l[l'.ll'."[l SE[].'H: Ml:l].i.ﬂ
650 Townsend St., Suiwe 435
San Francisco, CA 94103

website: www.commonsensemedia.org

Common Sense Media is an organization that believes all forms of media
have a profound influence on youth and was created in order to help
educate families about these effects. It offers the information and rools
people need to make educated choices about their media use, including a
wealth of statistics and studies concerning social nerworking,

Cyberbullying Research Center
website: www.cyberbullying.us

The Cyberbullying Research Center is a clearinghouse of information
about cyberbullying. It provides information about the nature, extent,
causes, and consequences of cyberbullying among teens. The website
conmins numerous statistics about this issue and stories from youths who

have been affected by cyberbullying.
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Electronic Frontier Foundation (EFF)
815 Eddy Se.
San Francisco, CA 94109

e-mail: information@eff.org * website: www.etl.org

Founded in 1990, the EFF is a nonprofit organizarion that seeks to de-
fend various civil liberties in relation to telecommunications technolo-
gies such as the Interner. Its website has news and reports about free

speech, privacy, and political advocacy as related o social nerworking,

GetNetWise

e-mail: dordan@neted.org * website: www.getnerwise.org

GerNerWise is a website provided by Internet industry corporations and
public interest organizartions. lts goal is to ensure that Interner users have
safe and constructive online experiences. The website contains informa-
tion for both youth and parents abour social networking, vouth safery,
security, and privacy.

Internet Society (150C)
1775 Wiehle Ave., Suire 201
Reston, VA 20190

e-mail: isoc@isoc.org * website: www.internetsociety.org

The ISOC is an international nonprofit group that works to ensure the
open development of the Internet for the benefit of people throughout
the world. Tts website has information about social networking and pri-

vacy issues.

National Cyber Security Alliance (NCSA)
1010 Vermaont Ave. NYW

Washington, DC 20005

website: www.staysafeonline.org

The National Cyber Security Alliance is a nonprofit organization that
works o empower the online community to be safe and secure. It offers
resources for Internet users, parents, and educators on a variety of topics,

including online bullying, stalking, and impersonarion.
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Pew Intemet & American Life Project
1615 L Sc. N, Suire 700
Washingron, DC 20036

e-mail: info@pewinternet.org * website: hup://pewinternet.org
The Pew Interner & American Life Project studies how Americans use

the Interner and how digital wechnologies are shaping the world roday.
Numerous studies on social nerworking are available on its website.

WiredSafety

website: www.wiredsafery.org
Founded in 1995, WiredSafety is a nonprofit group that works to edu-
cate people of all ages abour online safety. Its website features informa-

tion about numerous safety issues, including cyberbullying, privacy, and

[nrerner crime.
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