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e are a deeply visual species.
w As the internet has grown around

us, we use it to tell stories about
ourselves. We once could form bonds
only in person, but the internet changed
everything. It gave us an infinite number
of possibilities to modify the world we live
in. Programmers gave life to online chat
rooms and social networks that helped
people connect, belong, and feel free to
be themselves, creating a new kind of
community. We now form deep mean-
ingful relationships with people all over
the world using the internet.

Billions of people around the world
can now broadcast images and videos
every hour through sacial media
networks. Instagram and Snapchat users
across the globe are relaying information
that can help a student learn a new
language, get hired for a dream job, or
get accepted into a reputable university.

The emergence of social media has
helped visual content become one of the
most powerful ways for people to build a
reputation for their talents. This resource
will teach you how to use Instagram and
Snapchat to build a portfolio that you can
use to impress potential employers or
schools. Show the world you have what it
takes to make a difference!
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The best way to tell a stary is visually. Images and videos can relay
s0 much complex information in a much quicker penod. This helps
you digest mare information in a faster way!



How Visual Content
Became King

blogging platform LiveJournal. In 1999, the “social
web” was just becoming popular and the internet
was much simpler. Web videos were small and slow,
so text was king of content. Text-based networks like
chat rooms and LiveJournal were the dominant “social
media” platforms of the time. These were the first tools
that allowed users to keep in touch online.

B efore Instagram and Snapchat, there was the

Recently, the world has shifted more to applications
that mimic qualities of physical connection—two-way
video calling, audio messages, and animated GIF
images. Visual content is now the most popular medium
produced by companies and media outlets.

HOW DID INSTAGRAM BEGIN?

Kevin Systrom, the founder of Instagram, graduated
from Stanford University, interned at Twitter, and worked
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Videa hurmani aritten communication. Today, it is estimated that
neaple are using their smartphaones ar mabile

s for video calling.

at Google before founding Instagram in March 2010 at
age twenty-eight. In 2009, Systrom spent his days as

a product manager for Nextstop.com, a travel start-up
that Facebook acquired in September 2010. At night, he
poured his time into learning code.

Systrom left his job in March 2010 to build an app
called Burbn, hiring his first employee, Mike Krieger, a
twenty-five-year-old engineer. They grew unhappy with
Burbn, so they decided to cut everything in the app
except for its photo, comment, and like capabilities.
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After three years of ma
gave 130 million peopl e EITE j
made it possible for users to shoot v ||i.=|:1 with multlple cuts aruinltpr_.

The cofounders settled on the name Instagram and
went live in October 2010. At the end of the first
week, Instagram had been downloaded one hundred
thousand times. By December, the community

had grown to a million users. Instagram now has a
community of more than four hundred million users,
making it larger than Twitter!

HOW DID SNAPCHAT BEGIN?

In 2008, Snapchat founder Evan Spiegel joined the
Kappa Sigma fraternity at Stanford, where he met
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Bobby Murphy, Snapchat cofounder and the programmer
behind the app. In 2009, Spiegel and Murphy tried
launching their first app, Future Freshman LLC, but it
failed to garner any attention. In April 2011, Spiegel
and Murphy were about to complete their junior year at
Stanford when their friend Reggie Brown had an idea: ‘|
wish these photos | am sending this girl would disappear.”
By the summer, the idea of Snapchat was born.
The team spent the summer working on the app, with
Spiegel as chief executive officer, or CEO, Murphy as
chief technology officer, or CTO, and Reggie Brown as
chief marketing officer, or CMO. In August, an argument
occurred between Brown and Spiegel over the order of
names on the technology patent and the distribution of

I 1L
]{’f!i-
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PROMOTING YOUR LIFESTYLETO
CREATE BONDS WITH YOUR AUDIENCE

Alex Hayes, a seventeen-year-old from Ausiralia uses Instagram
to document his adventures and travels. With more than
sixty-eight thousand followers, he uses his account to promote
brands that feature people living healthy lifestyles. Brands
started hearing about Hayes after he won a few semiprofes-
sional surfing competitions, launching him into Instagram
popularity. Shortly after, he created a convincing Photoshop
hoax that appeared to show the surfer with a shark lurking
under his board.

In 2014, Nutri-Grain paid Hayes $5,000 to for forty posts
promoting their #FuelOn hashtag. Nowadays, Hayes consid-
ers a successful Instagram post one atiracting at least three
thousand likes.

company equity. Brown left the company. Renamed
Snapchat, the service relaunched in fall 2011, A few
months later, the company had grown to one hundred
thousand users.

In 2013, Spiegel was being criticized by many for
turning down a $3 billion cash acquisition offer from
Facebook. Today, the company is valued at more than
$19 billion and has more than one hundred million daily
active users.



Getting Started
on Instagram

hether this is your first time setting up an
Instagram account or you are already using it

to keep in touch with your friends, the following
section will help you build a themed portfolio that
attracts followers from the ground up.

SETTING UP YOUR ACCOUNT

An Instagram portfolio is incredibly easy to get started.
Although Instagram offers a desktop version of the
app, where you can view your profile, browse your
newsfeed, and view posts, if you want to register for an
account you need to download the app directly on your
mobile device.

Download the app and sign up with Facebook or your
email. Choose a username and password, and you're
ready to start building and designing your portfolio. Your
profile consists of a profile picture, a short bio (personal
description) with a link, and the images you post. You

1
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can choose to make
your profile private
or public, but your
profile picture is
always public.

When you're
first setting up your
profile, it's important
that your bio and
username remain

far peaple to find yau EDHSiSte”F with 5{Dur

use a consistent usemame other social profiles.
all your sacial media accaunts. For example, if
you are thinking
of starting a website or you already have one for your
portfolio, make sure your username and bio match your
website domain and About Me section. This makes it
easier for followers to find you across platforms.

Your name and username are also the only fields that
Instagram considers in search queries, so make sure your
information is consistent across all social networks to help
Instagram and search engines make it easier for univer-
sities, employers, and potential fans to find you on the
Internet. The easier it is to see consistency in your values
and focus across platforms, the more you'll connect with
followers who want to engage with your content.

Here are some helpful tips to keep in mind when
designing your bio:

* Choose arecognizable username.

* Use alogo, a work sample, or a presentable photo
of you for your profile picture.
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* |nclude a link to your website, blog, or any other
social media channel you want users to connect
with (Twitter, Facebook, Tumbilr, etc.).

Your bio and website link spaces are great places
to get creative with the way you promote yourself.
These are the only areas Instagram offers for users to
include a clickable link, so take advantage and update
it each time you publish a new blog post, promote other
social channels, or include details about any upcoming
videos, events, or projects.

INSTAGRAM’S BASIC FEATURES

Instagram is a platform centered around building a
community and discovering engaging content. On
Instagram, users can choose to make their accounts
public or private, which controls who can follow them
and see the posts to their account. Your account is
identified by your username, which allows other people
to search for you. You can use your name or just pick a
username, also called a handle.

There are many different features available in
Instagram’s interface. Your bio is the place to share a bit
about yourself. When you first open the app, you'll see
your feed, which shows other users’ uploads. This can be
sorted by relevancy or chronological order. You'll see all of
the uploads, known as posts, of the users you follow.

When making a photo or video post, users can
apply filters to edit the image. Posts include a photo or
video along with an optional caption that can include

13
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hashtags, a location tag, and sometimes other users
tagged by their handles. On each post, other users can
like the content and also comment on it. Comments
and likes on your posts will appear in your notifications.
Another way to see and share posts is through a direct
message (DM), which arrives in your in-box.

You'll see posts appear in an Activity Feed, which
shows when a user likes or comments on one of your
phatos, when your photo is posted to a popular page,
or when you are tagged in a photo by another user. If
you'd like to see more posts from people you don't follow,
check the Explore tab, where you can browse content,
search for content, and discover featured content. This
also contains a search function, where you can search
for users based on handle or real name. It also allows
you to search for hashtags and locations.

EXPLORING PHOTOS AND VIDEOS

Once your profile is set up, it’s time to start exploring
around and finding accounts to follow. The more users
you follow, the more people will be exposed to your
account. Start with your friends. Next, consider which
universities, businesses, or experts you want to follow
you. Form a relationship with them by consistently
commenting on and engaging with their posts.

Use the Explore and Activity tabs to search for users,
hashtags, and places. The hashtag section is also a
great place to see what keywords are best for your
portfolio because you can see how many times users
use certain hashtags. When you search for a place or
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location on Instagram, a map appears showing all the
photos that were taken with a location tag, which is also
called a geotag. Whenever you add a location to your
own photos, a post is uploaded to your phaoto map.

TAKING, EDITING, AND SHARING PHOTOS

No one will want to follow an empty Instagram profile,
so upload a photo or video before you start attracting
users to your account. To publish a post, tap on the

15
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camera icon at the bottom of the screen. Here you can
choose to upload a photo or video from your phone’s
library or capture a new one.

After you've uploaded ar taken a new photo or video,
you'll have the option to crop it, adjust it, or add filters. If
you posted a photo that is square shaped, the app will
let you straighten and adjust your image by sliding bars
left and right to adjust the degree. You can also rotate a
photo by hitting the rotate icon in the upper right corner.

Instagram is known for its filter section, which allows
you to add preset effects to your posts. There are now
forty filters, but don't worry, you won't need to scroll
through all of them each time. You can actually pick
which filters you want to see and sort them in the order
you want them to appear by using the Manage feature
at the end of the filter selection.

Here are some helpful tips to keep in mind when
uploading a post:

* Always caption and use a hashtag.

Use natural lighting during early morning, late
afternoon, and overcast days for best quality.

Use the grid to position your pictures better before
capturing them.

Get closer to what you're trying to capture and
record to improve quality.

INSTAGRAM DIRECT

Instagram has a built-in messaging system called
Instagram Direct. lts main purpose is to let you send
private photos with accompanying text to friends or
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groups, but you can also use it to send photos you see
in your Instagram feed to your friends.

To see messages you've sent with Instagram Direct,
tap the button in the top right of your own feed. Posts
sent with Instagram Direct can't be shared to other sites
like Facebook or Twitter. You're not able to tag people in
messages, and messages sent using Instagram Direct
won't appear on hashtag and location pages.

FIND YOUR COMMUNITY
WITH HASHTAGS

Hashtags are one of the most interactive features of Instagram.
Users place these distinct tags into captions and comments to
join an existing conversation or create space for like-minded
users to discover relevant content. You can create a hashtag out
of any phrase by placing a # before a word or phrase. If you want
to tap into popular hashtags, you can check out some of these:

#foodporn A widely popular hashtag for photos of
delicious meals.

#ootd 00TD stands for “OQutfit of the Day.” Used to show what
you are wearing on Instagram.

#regram A regram is a repost on Instagram. It's similar
to a retweet on Twitter and used to give credit to the
original poster.

#tbt Hashtag that is short for “Throwback Thursday.”
Thursdays are when Instagram users share photos from
the past.
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INSTAGRAM ETIQUETTE

You're less likely to upset—or even alienate—followers
and casual viewers if your follow some basic rules

of etiquette. If you're using the apps for to promote
yourself, your work, or your business, the last thing you
want is to drive away potential fans or customers by
insulting them! Sticking to a few common-sense safety
tips is also a smart move.
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GENERAL TIPS

* Do not repost pictures without giving the original
poster credit.

* Do not post illegal content, such as photos showing
contraband, offensive behavior, or nudity.

* Do not overpost, especially when it comes to selfies,
dog photos, and baby pictures.

* Do not purchase followers or likes; this is considered
to be abusing Instagram and is looked down upon.

SAFETY TIPS

* Never share your social security number (or the
last four digits), birth date, home address, or
phone number.

* [Don't share posts that disclose sensitive information.
For example, do not share an Instagram image of
your house and mention that you are home alone in
the caption. Be aware of the information you share;
others could use for malicious purposes.

* |fyou find yourself uncomfortable or harassed on
Instagram, you can make use of the block and report
feature. You can block users, and as well as report
their actions.

19



Creating a Content Plan

n this chapter, you'll discover how to find your voice

and position yourself online. You will also learn how

to create a calendar that lets you organize ideas
for pictures and video posts to share, as well as help
you visualize how your content will be distributed
throughout the year.

Planning, creating, and publishing content can be
hard if you aren’t organized. Once your calendar is in
place and has been in use for a period of time, you'll be
able to identify gaps in your content plan and have a
bank of content ideas.

~
o

Understanding your online identity is an important first
step to deciding what content you should be sharing
on social media. Answer the questions in the activity
below to help inform your social media guidelines and
content plan.

20
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CREATIMG A COMTEMNT PLAM

What'’s your overall objective for using Instagram?
What are your goals?

How will you measure your success?

What does your audience want to see?

3
«

A mission statement is a brief sentence explaining
your portfolio’s purpose and the reason why it exists.
The best way to manage your time and resources

Find a focus for your portfolio and determine how it fits into your
_Thi rou fram eithe In a profile ar
autormatically posting the same content acr

21
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JUSTIN BIEBER: DISCOVERED
ON SOCIAL MEDIA

At the age of twelve, Justin Bieber was posting videos of
himself on YouTube. First his videos only gathered a hundred
views, then a thousand, then ten thousand, so he started
posting more videos. After a while, some industry insiders like
Usher and Justin Timberlake started taking notice.

There was a bidding war between Timberlake and Usher,
but Usher eventually won out and Bieber signed to Island Def
Jam records.

Today, Justin Bieber is considered an international
superstar. He became the first artist to have seven songs from
a debut record chart on the Billboard Hot 100 and even had
a concert film called Justin Bieber: Never Say Neverin 2011.
The star is now worth more than $200 million, and it all started
through social media.

Although this was accomplished through YouTube, you can
still use this technique to showcase your talents on Instagram
and Snapchat. Are you a great photographer? Share it with the
world; you never know if you'll be the next Justin Bieber.

is to find a focus for your portfolio and consistently
share videos and photos that support that goal.
Defining what you want your account to achieve will
also help you focus on the steps you need to take to
succeed.
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Answer the questions in the following activity to help
find your focus and guide your mission statement.

What do you do?
How do you do it?
Who do you do it for?
.-:h
«
|dentify a few categories or subtopics to add depth to
your content. Each category should tie directly back to
something you're showcasing in your portfolio.
Demonstrate your talents and qualities with the
categories for your Instagram or Snapchat portfolio.
If you're looking to get a job out of this project, make
sure to share content that highlights your skills, finished
projects, trainings, networking events, and other
relevant items. If you're looking to get accepted into a
school, demonstrate your passions, your beliefs, your

academic awards, school events, and all other appli-
cable groups or activities.

.-:h
«
Decide what you're going to post and when you plan to
publish it. Be sure to tie your images and videos to your
content themes in the calendar and keep the desired
action in mind. If you want someone to message you

about job opportunities, make sure your post idea
reflects that.

23
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If you don't
feel comfortable
creating your own
calendar, services
like Hootsuite offer
options for content
planning and easy
scheduling and
sharing. Try visiting
the Hootsuite website
and downloading
Using a c Hrni ar to ;ul an what you post Hootlet. Some
an your a [ e you to focus programs or exten-
an your long-tem goals. sions, like Hootlet, let

you add additional
apps like Flipboard, Trendspottr, and Content Gems that
suggest relevant content for you to share.

.-:h

&
Now that you know what you're going to be posting
about, it's important that you stay focused on your
goals. The only way to find out if you're building a
successful portfolio and producing good content is to
keep track of your results. Tracking the engagement—
including likes, messages, and shares—can show you
what’s appealing to your followers and what isn’'t. Then
you can brainstorm ways to adjust your strategy to
improve your results.

Come up with a set of ways to measure your

content—these measurements are called metrics.
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For example, if you
want to measure
the growth of your
followers, your
metrics would be the
number of adds and
follows you receive.
You can track
your success with
a variety of metrics.
Some examples
include awareness,
engagement, .
conversion, and meaningful, actionable, and targeted.
advocacy. Make
notes of your objective, the results you are looking for,
and the metrics you will use to determine success. You
can compare these notes to the actual results afterward
to give you concrete information on what to work on in
the future as you grow your portfolio.




Getting Started
on Snapchat

in starting a new account, the following section will

teach you about what is necessary to build a great
portfolio on Snapchat. For those of you already using
the app, this section will teach you about some best
practices and ways to improve your Snapchat.

I f you've never used Snapchat or you're interested

SETTING UP YOUR ACCOUNT

Creating a Snapchat account can be done in a matter
of minutes. The first step is to download the app.
Snapchat can only be used on a mobile device. Once
you're done installing Snapchat, open the app anc
click the Sign Up button. Enter your email address,
password, and birth date. Then choose your username.
You won't be able to change your username, so
try to match it to your other social media accounts.
Snapchat is different from social networks like
Facebook and Instagram, which suggest accounts to

26
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add or follow. This is important to keep in mind when
you choose your username because people need

to know how to follow your portfolio. Choose a short
unigue name that’s easy to remember and spell.

Unlike Instagram, Snapchat doesn't have a profile or
bio section, but it does let you create a custom profile
picture called an avatar. Choose between a still image,
logo, or animated image by clicking on the ghost icon
on your profile page. Either upload a picture or press
the button to begin recording a series of shots the app
will use to create your animated image.

Once you've picked a username, you will be asked
to link your mobile number. This is one way you can
let people who have you in their address book find
you on Snapchat, but you can skip verifying that if
you do not wish to share it. You can also look for other
users to follow using the Add Friends option. However
you can only search for other users if you know their
exact usernames.

Having an account and a profile image is only the
first step; you still need to make sure your account is
protected. Go to your privacy settings and enable the
two-step verification feature that requires a password in
addition to a code sent via text in order for someone to
log in to your account on a new device.

SNAPCHAT’S BASIC FEATURES

Snapchat is built around units of content called snaps
and stories. A snap is an image or video message you
send to another user or group of users privately. A story
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IS a snap you share with
your friends or the public.
Your story remains
public. You can also send
multiple snaps to your
story in one day, and they
will combine to create
one story. In addition to
snaps and stories, you
can use the chat feature,
which allows you to
privately message with
friends on Snapchat.
When you are
connected with a user
_ and you both follow
ah, which is a each other, you are each
name of the rapper e
Ghostface Klllah. others’ friend. If someone
follows you who you are
not following back, that
person is a follower. A follower can view your stories,
but you won't be able to send them snaps. Sending
and receiving gives you a score on the app, which 1s
the total number of snaps you have sent and received.

EXPLORING SNAPCHAT

Stories are compilations of snaps that create a narrative
and honor the true nature of storytelling. Stories appear
in chronological order with a beginning, middle, and end.
Go to your newsfeed and click Stories to see what users
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are sharing publicly on Snapchat. Adding a snap to
your story allows Snapchatters to view your snap for an
unlimited number of times for twenty-four hours.

Here are some tips for navigating around Stories:

* Tap to skip to the next snap in a story.
* Swipe left to skip to the next story.
* Pull down to exit!

o PROFITABLE CAREERS VIA SNAPCHAT

Christine Mi always assumed she’d use her economics degree
from Yale to go into finance or management consulting, but
instead she became a professional Snapchat artist. Mi first
started creating complex Snapchat doodles as a way to
take breaks from her homework and make her friends laugh.
However, things changed for Mi a few months into 2014 after
some of the artwork she had been sharing on Tumbir went viral.
An agency reached out and asked if she would be interested
in using her skills commercially, working with brands. Years
after becoming famous on Snapchat, Mi is still being paid to
create unique content for brands and for uncovering new strat-
egies to improve a brand’s reputation and increase its profits.
Keep this in mind when building your online porifolio—you
might not end up where you originally wanted to go, and that’s
okay. There’s more than one way to be successful when you're
building an online reputation!
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change the date on your phone to a date from the past!

Featured stories will appear in the Live section of your
Stories screen until the event is over.

Story Explorer lets you dive deeper into a moment
in a story you liked. If you're attending a concert, just
swipe up on a relevant live story to see similar snaps
that were also submitted to the topic. To return to the
original post, just swipe down or tap the circular icon in
the top-right corner of the screen.

There’s more to the app than sending pictures.
Swipe right on a friend’s name in your Snapchat feed
to start chatting! If you see a blue dot at the bottom of
your chat screen, it means your friend is in the chat.
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Chats disappear after viewing, just like a picture or
video sent to a specific person.

If your friend is available, he or she also has the
option to watch or join a live video session. You will be
unable to see friends who choose to watch but they
can hear and see you and also send you chats. If they
join, you will be able to see and hear each other.

DISCOVER ON SNAPCHAT

Snapchat’s Discover feature gives users a series of
channels where media outlets can share streams of
photos, videos, and articles with users. This feature
was solely created for companies and organizations to
express their ideas and inform users about topics they
are passionate about.

To find Discover, navigate to the Stories screen, and
tap a channel icon to dive in. Swipe left on the Camera
screen to open the Stories screen. Tap the screen, or
swipe left to skip to the next Snap. Swipe up on a Snap
you're interested in to learn more. Pull down to exit
a channel.

Press and hold on a channel icon for a quick
summary of what it has to offer. To see more channels,
just swipe on the row of channels in the Discover
section, or tap the purple circle in the top-right corner
of the Stories screen.

Press and hold on the screen to snap what you're
reading or watching to a friend. Or if you want
to save a story for later, just tap the down-facing

31
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Following the unwritten code of Snapchat etiquette not only makes
yaur experience safe and productive, but it also makes your cantent
more concise, effective, fun, and engaging far everyone invalved.

arrow to save It to your device's photo library.
Snapchat has also introduced "memories,” an in-app
way to save snaps.

ETIQUETTE

Snaps and stories aren't meant to last, but that doesn't
mean that ettiquette isn't important on Snapchat.
Sticking to the following tips will show that you respect
your followers and that you have put some real thought
into the snaps and stories you generate.
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Do not double-up, or add a snap you just sent to
your friends to your story.

Avoid unnecessary background noise; mute your
image when you have a noisy background.

* Avoid blurry photos and videos.
* Never share your social security number (or the

last four digits), birth date, home address, phone
number, or the state where you were born.

Only take appropriate photos and videos. Remember
that people can take screenshots!

Edit your privacy settings so only people you know
can engage with you.

33



Creating a Plan for Your
Snapchat Content

Snapchat. This will also give you insight into how to
tie your goals to a content calendar.

I n this chapter, you'll learn how to position yourself on

e
&

Understanding your online identity is an important first
step to deciding what content you should be sharing.
Snapchat has its own considerations: content is spon-
taneous, with fun details like animated filters, text, and
stickers. Consider the unique features of Snapchat,
and then answer the below guestions to inform your
personal guidelines and content plan.

What is your goal for Snapchat?

What is the desired action from your audience?

What is the specific type of content the audience
wants to get in this channel?

How often will you be posting?
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Choose three words that capture the personality of the
voice you want for your brand. Then pair each of those
three words with a word that limits and clarifies the
original word. For example:

* Confident but not arrogant.
* Funny but not offensive.
* Smart but not complex.

To inform your voice, research what other popular
users are posting about and discover techniques you
may be interested in using. Look at the ways your
audience communicates. Are they formal or informal?
Detail oriented or focused on big ideas? Are they
casual and conversational? Motivate your audience
by incorporating action verbs and short phrases to
maximize dramatic effect and impact.

¢

One of the biggest mistakes social media users make
is changing their day-to-day messages. Think about
DJ Khaled’s recent rise to Snapchat fame. Khaled
dominates the entire platform with a series of themed
videos, including Fan Luv, Major Key (about the keys
to success), We the Best, and Mogul Talk.
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OJ Khaled is ane of Snapchat's mast pralific snappers. By 20168, the
number of young people following h ater than the number
watching The Big Bang Theory, television's top-rated show.

Offering consistent, identifiable themes through
personal behind-the-scenes content is the best way to
use and promote yourself on Instagram and Snapchat.
When your presence has a pattern, followers will crave
your content and expect it.

Create your monthly content calendar for planning out
your themed posts in advance. What do you want to be
seen as? (Artist, musician, athlete, engineering student,
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writer, scientist, entrepreneur, etc.) Use your previous
answer to pick four categories that support that vision.
How often will you post each theme? What day of the
week? What time?

§

Although we discussed measurement in an earlier
chapter, when it comes to Snapchat and its temporary

TALENT AGENCIES FOR SOCIAL
MEDIA CELEBRITIES

Jérdme Jarre became a Snapchat celebrity at the age of
twenty-two. He posted his first video on Vine in January 2013 on
the day Vine launched. Three months later, he posted a video that
became one of the earliest videos to go viral on the platform. Half a
year after starting his account, Jarre had gained more than twenty
thousand followers.

Jarre considered himself an entrepreneur and started to use
his comedic videos as a platform for a future business. His efforts
landed him a feature in the popular website BuzzFeed, where one
author praised Jarre's Humans project, and noted “this Vine proj-
ect will restore your faith in humanity.”

Jarre now broadcasts comedy to his 1.2 million Snapchat
followers and promotes the talent agency he founded for Vine and
Snapchat stars called GrapeStory! The agency now has more than
thirty Vine stars signed on,among other kinds of social media
celebrities.
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engagement, stary completion, and follower grawth.

posting style, the process may need a little tweaking.
Measuring Snapchat can be done a variety of ways,
but which method you use highly depends on your
preference, how many posts you've published, and
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what makes the most sense for your own unique goals
and vision. Here are some measures of success:

Consistency: Do you frequently and consistently
post content?

Relevancy: Does your audience need the content
you're providing?

Style: Does your content engage your market?

Efficiency: Do you have an efficient process for
selecting/curating content?

Influence: |s your market share improving
every month?

Goals: Does your content support your overall
goals? |s it warking?

Challenge: Are the calls to action that you issue
producing results?
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Building Your Portfolio

n this chapter, you'll start to build your portfolio on

Instagram and Snapchat. This will help you decide

how you will be showcasing your skills on both
platforms and also serve as a guide to approaching
potential schools, employers, mentors, customers,
fans, or experts.

-
&

The profile image or avatar you choose for your
Instagram account will shape how your friends, fans,
and followers see you. It is the first impression you
give to your audience. You may want to select an
appropriate professional headshot or photo as a profile
picture. If you want to highlight your work as an artist or
chef, you could use a photo of a painting or dish you
made, instead. Make the most of this opportunity to
shape others’ mental images of you.
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For your Snapchat profile image, you can take and use
a selfie or an animation made up of several selfies.

It's very easy to do. Start by clicking on the ghost icon
that appears on the top of the screen when you open
the app. This will let you access the Snapcode Selfie
screen, which looks like an empty, enlarged version of
Snapchat’s familiar ghost logo. After pressing the
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You can use your profile image to add new friends! Friends can
point their Snapchat camera at the image and scan it to auto-
matically add you to their friend list.
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capture button, your front-facing camera will take a
number of burst-shot pictures that the app will use to
create the images that will appear inside the ghost.

.d:\-

[
Interviewing experts is a great way to get a reputation
as a leader in your area. After you decide who you
want to talk to, write an email requesting an interview.
Let the person know what you're doing, why you're

doing it, and what you want for the interview. Here's a
sample to give you some ideas:

Dear [name],

I’'m currently a junior at Barbara Goleman High
School and | want to study marketing in college.
| created a Snapchat portfolio to showcase my
talents and attract potential schools.

Every Tuesday | host "Talent Tuesdays,” where
| Snapchat a Q&A with an expert in the field.

| would love to interview you for an upcoming
video on the future of marketing.

An interview would be easy and could be done
over Skype. Do you have any availability this
week for a short Skype call?

Thank you for your time.

Best,
[Signature]
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Followers will see you as more trustworthy because
they will associate you with the expert’s reputation. As an
added bonus, experts often share interview videos with
their networks, so this will help you reach more people
and get the word out about your account.

-
¢

Whether you are interviewing an expert or a friend, be
prepared. Write a list of five to ten questions to ask in the
interview. Here are some examples:

you're interviewing.
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How did you get started in this area?

Can you tell us about the clients you work with?
What are the keys to success?

What sort of obstacles do you deal with?

How do you overcome them?

.-:h
«

Think about the skills on your résume and the ones you
want to show off through your Instagram or Snapchat
portfolio. Are you a writer? Show samples of how to write
a book. Try guiding the audience through a step-by-step
tutorial or showing the process through a series of snaps.

Wirite three ideas for posts or stories you can share on
Instagram or Snapchat. One example would be taking five
photos (or making five short videos) on how to write a short

story. Using a step-by-step format, explain to users how
they can:

® Brainstorm an idea.
* Make an outline.

® \\rite a first draft.

* Edit their story.

* Publish their story.

¢

Attending events is a great way to network and meet
potential employers, friends, professors, mentors, investors,
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and partners. Many reputable events are also an excellent
source of continuing education, allowing you to catch up
on the latest industry trends, issues, and solutions.

For your audience, sharing videos of these events
highlights that you're dedicated to your talent, hobby, or
profession and gives you opportunities to network with
others and tag them in pictures you took together.
Introduce yourself to a person you would like to know
and ask if he or she could share a tip or a piece of
advice with your social network and request to take
a picture. Incorporate your subject’s answer into the
caption and use the event hashtag. Then, tag the

Ciz 1| rr|'~|i| a can tu— used ’m 1rr|r IITu ’rhw news in

a powerful way!
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person or send him or her a picture through social
network, so your subject has the option to share it with
his or her followers as well.

..n.

[
When people review portfolios, they look to understand
the person’s personality through several factors, such
as their work, writing, education, or interests. Are you an
artist? Show them what a day in the life of an artist is like.
Let them follow you on the way to class, share your time
sketching, get a glimpse of your home life, and so forth.

Think about ways that you could share content on
Instagram and Snapchat to show exclusive access to
an event or project. Try writing three ideas for posts or
stories you can share on Instagram or Snapchat.

For example, if you're working as a volunteer at a
sporting event, walk around and ask athletes for inter-
views. Ask what they think about their challengers and
how they're going to prepare for the event. Share these
interviews on Instagram or Snapchat with your followers.

Be sure to ask the athletes if they can share your posts
on social media!

.-:h
&
S
Sneak peek videos are a great way to make your
audience feel they are part of an exclusive club with

insider access into the production process. They also
build support and anticipation around your projects and
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initiate additional opportunities for two-way conversa-
tions with potential employers or schoaols.

Mexican singer Anahi also used this when she
recorded her new music video in 2016. She took
pictures and posted several videos on Instagram
showing different looks from the set, her doing tons
of yoga to prepare for the music video, and intense
workouts she was doing to maintain her health.

Write three ideas for posts or stories you can share
on Instagram or Snapchat. An example is to share the
process of writing your next blog post. Talk about the
topic you're going to write about and what drove you
to want to discuss it. Talk about why it's important and
hint at when you plan to publish the post. Share random
quotes from your post that will pique your audience’s
interest and make them want to read your blog when the
post is published.

.-:h
«
In 2015, graduate student Elski Felson was on a mission
to land a job at Snapchat. Using short video clips, he went
line-by-line through what Snapchat was looking for in a
candidate and showed humorous reasons why he exem-
plified those requirements. Felson’s videos went viral,
even landing him coverage in USA Today and BuzzFeed.
Think of creative ways to use your portfolio to make
a video. If you have a résumé, go through it line-by-line
and visualize it. If you don't, write one up, including all

the jobs you've had, volunteer work you've done, and
activities you've participated in at school.
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Social media is great way to promote your work. Mexican singer
Anahi used social media ta start a conversation araund her new
album. This led B!l Online ta cover her in a feature article.




50 I 20 GREAT CAREER-BUILDIMG ACTIVITIES USIMG IMNSTAGRAM ANMD SMAPCHAT

IS

Be sure to follow the accounts of your favorite
companies and schools. Identify and follow accounts
of people you admire, companies that inspire you,
and schools you respect. Make a list of ten accounts
to follow that you will later reach out to about your
portfolio. Go through these accounts and follow the
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° EXTRA TOOLS FOR INSTAGRAM

There are a variety of apps you can download to get tools to
use in Instagram. For example, Layout makes it easy to make
collages on Instagram. The Quick app lets you add text to
an image. Afterlight is great for photo editing, while Canva
is useful for both photo editing and graphic design. You can
download the Vintagio app for video editing. The Lapse It app
makes it easy to make time-lapse videos. If you're looking to
plan out your videos, you might try using the Storyboarder app.
There are also apps that help you schedule your posts if
you know you're going to be busy to post or off the grid for a
while. The Later app (which was once known as Latergramme)
offers an easy way to schedule Instagram posts. If you'll be free
to make the posts you've queued up yourself but would like
reminders to do so, consider using the TakeOff app.

ones that appear relevant or helpful as examples you
can use to learn. They can provide great ideas to help
boost your success rate on social media.

.-L
&l
Canadian-born American comedian King Bach used
scripted comedy skits to become famous on social

networking sites like Vine, Twitter, Instagram, and
Snapchat, eventually becaming the most-followed
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person on Vine. His online stardom led to him signing
with UTA talent agency and landing roles in House of
Lies and MTVZ2's Wild 'n Out.

Try writing a script for your videos and reach out to
each of the accounts you discovered when identifying
influencers on the platform. Come up with creative
ways to engage a potential employer or school.

CONCLUSION

Visual content is one of the most influential ways to
convey information, and social networks like Instagram
and Snapchat allow you to harness its power and use it
to elevate your reputation.

Using the lessons you learned in this book, you
are now ready to start planning and creating content.
You're also ready to engage and promote your portfolio
to employers and schools.

Remember to always create and direct images and
videos strategically, post consistently, and track your
progress along the way. Using these strategies, you'll
reach your goal in no time at all!



GLOSSARY

A visual representation of a user online, though
not necessarily an actual photo of the user.

The area located under your name on your profile
that is designated for writing a small description
about yourself.

To prevent another user from following you or
viewing your posts.

An interaction between users; you must
be tagged by your username in order to receive
a notification.

A feature that allows you to send and
receive private messages.

Found under the Home tab, this shows a the
images and videos from those you follow. This may
be sorted by relevancy or chronological order.

Preprogrammed unique photo effects that
combine several elements, including exposure,
color balance, and contrast.

Someone who follows you on social media.
They can view your posts and stories.

A user you've mutually connected with. On
Snapchat, both of you have to have added each
other as contacts to become friends.

The location attached to an image, which corre-
sponds to a longitude and latitude on a map. This
allows your photos (if public) to be viewed alongside
all other photos at this location. In order to display
images, you must allow Instagram to access your
GPS location.

Any word or phrase with the symbaol # written
before it (no spaces). This allows users to connect
with others and discover images based on a

53



54 I 20 GREAT CAREER-BUILDIMG ACTIVITIES USIMG IMNSTAGRAM ANMD SMAPCHAT

common word or phrase. The symbol is also called
an octothrope or a pound sign.

A function that means that someone liked your
phato or video; done by double-tapping the image
itself or by clicking the Like button at the bottom of
the image.

A system of standard measurement to track
your results.

The world map that displays where your
images were geotagged. In order to display
images, you must allow Instagram to access your
GPS location.

In Snapchat, the total number of snaps you have
sent and received.

A video or still image you capture with your
device’s camera within the app and then send to
another user or upload to your Snapchat story.

A snap you share with your friends or the public.
Your story remains public and available to view an
unlimited amount of times within twenty-four hours.
You can also send multiple snaps to your story in
one day, and they will combine to create one story.

Sometimes referred to as your handle, this is
the name of your account; it is one way for users to
find you.



Contently

598 Broadway

New York, NY 10012

(646) 767-6826

Website: hitp:/fwww.contently.com

Contently is an award-winning technology company
that helps brands create content. They provide
businesses with smart technology, content-creation
advice, and creative talent like journalists, photogra-
phers, designers, and videographers.

Content Marketing Institute

17040 Amber Drive

Cleveland, OH 44111

(888) 554-2014

Website: http:/fwww.contentmarketinginstitute.com

The Content Marketing Institute is the leading global
content marketing education and training organi-
zation, teaching people and brands how to attract
and keep a following through good storytelling.
They host the largest content marketing—focused
event, called Content Marketing World, every
spring and publish the bimonthly magazine Chief
Content Officer.

CoSchedule

503 7th Street N

Fargo, ND 58102

Website: http://www.coschedule.com

CoSchedule is a content marketing company that helps
people and companies plan blogs, social media,
and other content. Today more than ten thousand
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content marketers, bloggers, and influencers use
CoSchedule’s products for their websites and social
media accounts.

Hubspot

25 First Street, 2nd Floor

Cambridge, MA 02141

(888) 482-7768

Website: http://www.hubspot.com

Hubspot is an Internet marketing company that sells
software designed to attract and engage followers
with relevant, helpful, and personalized content and
marketing. They help people and brands get more
visitars to their website and make more online sales.

Media Smarts

950 Gladstone Avenue, Suite 120

Ottawa, ON K1Y 3E6

Canada

(613) 224-7721

Website: http://www.mediasmarts.ca

Media Smarts is a nonprofit organization that provides
digital and media literacy. Its goal is to teach

children and teens the critical thinking skills needed
to become active and informed digital citizens.

Social Media Examiner

13025 Danielson Street

Poway, CA 92064

Website: hittp://www.socialmediaexaminer.com

Social Media Examiner is a media company that
publishes online magazines, blogs, and podcasts
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about how people can use social networks. They
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