
Part Two 

Looking to the future

Key areas for strategic investigation and decision-making

The following chapters focus upon three areas that we consider to be  crucial to 
the successful deployment and that will lead to the best returns to the  provider, 
including the range of potential benefits that were outlined in the  previous 
chapter.

The three areas are:

	•	 	understanding	your	market:	the	learner	as	consumer;

	•	 	data	and	analytics;

	•	 	the	developing	MOOC	market.
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