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Abstract
Social computing networking is fast becoming a part of how project managers
interact, communicate, and conduct business with each other. This quantitative, non-
experimental, survey research addressed the extent to which social computing
networking (SCN) affects workplace engagement and ethical workplace behaviors of
project managers within public sector organizations. The Utrecht Work Engagement
Scale (UWES-17) and the Workplace Ethics Behavior Survey (WEBS) were used to
measure the constructs. Data analysis included descriptive statistics, inferential
statistics, and hypothesis testing using correlational and multiple regression analysis.
The study combined social identity theory with empirical findings from business
ethics and workplace engagement research. The accessible population was 116
project managers from the public sector in the southeastern regional area of the
United States. The results indicated that a significant, positive relationship did exist
between social computing networking and workplace engagement. Additionally, there
was a significant, positive, relationship between social computing networking and
ethical workplace behaviors. Each null hypothesis was significant at a .05 level and
rejected in consideration of the alternate hypothesis. The findings provided insight
and increased understanding of project manager needs for engagement and helped
determined how organizations can respond to such needs. Consequently, Project
Management policies on social networking and expected ethical conduct should be
understood by all users. Corporate policies on social computing networking should
balance the employer’s and employee’s interests relevant to workplace engagement

and ethical behaviors for a more positive, productive, and secure workplace.
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CHAPTER 1. INTRODUCTION

The Internet and social media tools are fast becoming a part of how employees
interact, communicate, and conduct business with each other (Leigh & Sherry, 2010;
Schettini & Weiss, 2011), which is especially true for project managers. Schettini and
Weiss (2011) reported that more than two thirds of 181 project managers surveyed in 32
countries believed that social media is a key issue for their industry. Of all the
organizations polled, 76% used online networking tools for managing projects. Aside
from communication, project managers used social media tools for collaborating on tasks
(34%), task tracking (19%), and hosting online meetings (32%) of the time.

Aside from the advantages that social computing networking (SCN) offers for
project management, there are concerns regarding SCN applications and risks for project
managers in public sector agencies. Public sector agencies are those that are wholly or
substantially owned by government (Munivenkatappa & Reddy, 2012). Managing
business in these agencies requires competent, effective, and a loyal workforce to run the
organization profitably and create value to the stakeholders (Boardman, Bozeman, &
Ponomariov, 2010). Carden and Boyd (2012) noted that project managers are charged
with implementing projects on time, within budget, and meeting or exceeding customer
expectations. More importantly, project managers have an ethical responsibility to
execute the projects with an exceedingly high level of moral character within the
organization.

Chapter 1 presents a general overview of the study with a brief discussion of

relevant literature. The primary focus of the chapter is the outline presentation of the



background of the study, statement of the problem, purpose statement, research
questions, rationale, relevance, and significance of the study. Other components include
the nature of the study, definition of terms, assumptions, limitations and delimitations,
and, the organization of the remainder of the study.

Background of the Study

In the past decade, social media tools have been widely used by project managers.
Aside from communication, these tools have been used for collaborating on tasks (34%),
task tracking (19%), and hosting online meetings (32%) of the time. In a study conducted
by North (2010), participants were asked their opinion of the biggest problem with the
use of social networking in general in the workplace. Forty-seven percent of the
participants under age 30 indicated they tend to become addictive and waste time as the
biggest problem.

Although there are many advantages that social computing networking (SCN)
offers for project management, there remain concerns regarding SCN applications and
risks for project managers in public sector agencies. Government agencies with over
45,000 government employees look to SCN tools to boost productivity (Nath, 2011). One
example 1s Govloop, the largest social network for government employees with which
users can do anything from getting their questions answered to building relationships
(Nath, 2011). Aguenza and Som (2012) argued that accessing SCN affects productivity
negatively, leading to a decline in work engagement. The terms civil (public) servants,
government employees refer to professionals in the public sector and are used

interchangeably.



The average American worker spends between 21% and 26% of his or her paid
time engaged in personal activities online, which is evidence of less workplace
engagement and unproductivity (Frauenheim, 2009). In a study conducted by North
(2010), participants were asked their opinion of the biggest problem with the use of social
networking in general in the workplace. Forty-seven percent of the participants under age
30 indicated they tend to become addictive and waste time as the biggest problem.
Although, research showed that SCN tends to contribute to decreased workplace
engagement and unethical employee behaviors (Ferreira & du Plessis, 2009; Lin & Lu,
2011; North, 2010), there is a significant gap in the literature concerning the impact of
SCN on project managerial networking behaviors.

Statement of the Problem

The problem addressed is decreased workplace engagement and unethical
behavior of project managers stemming from the increased use of SCN in the public
sector workplace. The Ethics Resource Center (2011) reported that 45% of U.S.
employees observed a violation of ethics at work, especially employees between the ages
of 18 to 24 years old. In a recent survey, project managers indicated they used social
media in chatting and blogging (67%), and other online community activities (62%)
(Schettini & Weiss, 2011). The average American worker spends between 21% and 26%
of his or her paid time engaged in personal activities online, which is evidence of less
work engagement and unproductivity (Frauenheim, 2009). Although, research showed
that SCN tends to contribute to decreased work engagement and unethical employee

behaviors (Ferreira & du Plessis, 2009; Lin & Lu, 2011; North, 2010), there is a



significant gap in the literature concerning the impact of SCN on project managerial
networking behaviors.
Purpose of the Study

The purpose of this quantitative, non-experimental, survey research is to examine
the extent of the relationship between SCN (IV) and the factors of workplace engagement
(DV), and ethical behaviors (DV) as it relates to project managers from public sector
organizations. The study population under investigation is project managers from public
sector organizations situated in the Southeastern regional area of US. The Utrecht
Workplace engagement Scale (UWES) designed by Seppila et al., (2009) and the
Workplace Ethics Behavior Survey instrument by (McMinn, Buchanan, Ellens, & Ryan,
1999) was used to measure the constructs.

Rationale

Researchers have conducted extensive research in the field as it relates to social
computing networking (O’Fallon & Butterfield, 2012; Schaufeli & Bakker, 2004);
however, there was a dearth of literature that specifically examined the relationship
between the variables of social computing network, workplace engagement, and ethical
workplace behaviors among project managers. The literature reviewed focused primarily
on associations between constructs that might contribute to making ethical business
decisions. Therefore, this quantitative, non-experimental survey study will add different
dimensions to the available body of research with a focus specifically on the field of
project management. The overall aim is encourage ethical behaviors in project
management in order to protect its integrity, while at the same time encouraging

responsible workplace engagement for employees in the public sector.
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The research questions and hypotheses of this study were correlational in nature;
therefore, required the appropriate correlational design. Correlational research is a form
of analysis in which the researcher correlates one variable with another to determine if
there is a relationship between them (Trochim, 2008). In this study, there are three
research questions and three hypotheses statements. The rationale for using multiple
regression analysis is to test these hypotheses. Survey research is a nonexperimental
research method based on questionnaires or interviews (Trochim, 2008). Surveys were
used for this study because researcher wanted to target a sample large enough so that
generalizations can be made about the specific population of project managers. Because
this is a non-experimental study, survey method was deemed appropriate for data
acquisition (Cooper & Schindler, 2008). The Utrecht Work Engagement Scale (UWES-9)
instrument was used to measure workplace engagement in this study. The researcher took
the appropriate steps to insure that the UWES-9 scores had acceptable psychometric
properties to address the research questions and problem of this study. Work engagement
as used in this study is defined as a positive, fulfilling work-related state of mind that is
characterized by vigor, dedication, and absorption (Schaufeli, Salanova, Gonzalez-Roma,
& Bakker, 2002). Rather than a momentary and specific state, engagement refers to a
more persistent and pervasive affective-cognitive state that is not focused on any
particular object, event, individual, or behavior. Vigor was characterized by high levels of
energy and mental resilience while working, the willingness to invest effort in one’s
work, and persistence even in the face of difficulties.

Schaufeli and Bakker (2004) described dedication as being strongly involved in
one’s work and experiencing a sense of enthusiasm, inspiration, and challenge. Finally,
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absorption is characterized by being fully concentrated and happily engrossed in one’s
work. The individual feels that time passes quickly, subsequently the individual
experience difficulty with work detachment.

Research Questions and Hypothesis

The management level question addressed in this study is the extent to which
SCN affects workplace engagement and ethical workplace behaviors of project managers
within public sector organizations specific research questions are as follows:

RQ1: What is the extent of the relationship between the use of SCN, workplace
engagement, and ethical workplace behaviors of project managers when tested
simultaneously?

H1o: There are no relationships among SCN, workplace engagement, and ethical
workplace behaviors of project managers.

H1a: There is at least one relationship among SCN, workplace engagement, and
ethical behaviors of project managers.

RQ2: To what extent are SCN and workplace engagement related among project
managers?

H20: There is no relationship between use of SCN and workplace engagement of
project managers.

H24: There is a positive relationship between use of SCN and workplace
engagement of project managers.

RQ3: To what extent are SCN and ethical workplace behaviors related among

project managers?



H3o: There is no relationship between use of SCN and ethical workplace
behaviors of project managers.

H3a: There is a positive relationship between use of SCN and ethical workplace
behaviors of project managers.

Nature of the Study

This quantitative, non-experimental, survey research examined the extent of the
relationship between SCN (IV) and the factors of workplace engagement (DV), and
ethical behaviors (DV) as it relates to project managers from public sector organizations.
The study population under investigation is project managers from public sector
organizations situated in the Southeastern regional area of US. The Utrecht Workplace
engagement Scale (UWES) designed by Seppéli et al., (2009) and the Workplace Ethics
Behavior Survey instrument by (McMinn et al., 1999) were used to measure the
constructs.

This study utilized a quantitative, non-experimental research design using
multiple regression analysis technique. Ellis and Levy (2009) described the quantitative
correlational approach as a method of determining the presence and degree of a
relationship between two factors or variables. Using SPSS software, data analysis
included descriptive statistics, inferential statistics, and hypothesis testing using
correlational and multiple regression analysis. The variables are social computing
network (SCN), employee workplace engagement, and ethical workplace behaviors. Data
were collected using the Survey Monkey (2013) online survey database. Multiple
regression analysis was used to analyze the effects of the variables employees’ age and

years of experience.



Data returns consisted of responses from two validated instruments, the Utrecht
Work Engagement Scale (UWES-17) and the Workplace Ethics Behavior Survey
(WEBS) Instrument by (McMinn et al., 1999). The UWES-17 measured workplace
engagement as characterized by vigor, dedication, and absorption (Seppélé et al., 2009).
There are 17 Likert type items. The WEBS Instrument queried whether social networking
influences project managers’ views about ethics at work. The target population was
comprised of project managers from the public sector in the southeastern regional area of
the United States. Using GPower3 statistical calculations, it was determined that with a
confidence level of 95% and a confidence interval of .05, and the power set at .80, a
sample size of 109 was appropriate. The statistical package for social sciences (SPSS)
was used for both statistical data collection and data analysis, respectively.

Significance of the Study

The need to fill gaps in ethics research in a business context sparked the current
study. The current research combined social identity theory with empirical findings from
business ethics and workplace engagement research. The goal of social identity theory is
to explain group processes, inter-group relations, and the social self (Pearce, 2013). This
theory was used to test the hypotheses that investigated the relationships among SCN,
workplace engagement, and ethical workplace behaviors of project managers.

The basic idea of social identity theory is that a person forms a unique personal
identity as an individual and develops a social identity based on the groups to which he or
she belongs. This study should add new insight into the existing body of literature, for it
is the first study to make a distinction among social computing networking, organization

engagement, and ethical practices of project managers.

8



There are several reasons for examining the relationship among SCN, employee
workplace engagement, and ethical workplace behaviors of project managers from public
sector organizations. This study can contribute valuable knowledge to the social science
community and to those whose job practices and services deal with the organization’s
human resources affairs and particularly for organizations that have yet to institute social
computing network policies. Findings from this study increased understanding of project
manager needs that may be generational in nature and determine how organization can
respond to such needs.

Definition of Terms

The following definitions share characteristics are used to explain processes and
terminology relevant to this study:

Absorption: Characterized by deep concentration in one’s work, the sense that
time passes quickly and one is reluctant to leave one’s work (Burke & El-Kot, 2010).

Active social networkers: Those who spend 30% or more of their workday using
social network sites (Verschoor, 2012).

Dedication: Characterized by high levels of work involvement and feelings of
pride and challenge from one’s work (Burke & El-Kot, 2010).

Ethical Workplace Behaviors: The moral right and wrong arising in the context of
business practice (Drover, Franczak, & Beltramini, 2012)

Social Computing Networking: The act of using computing tools to facilitate
social and collaborative relationships on websites that allow people to connect with

others to share content and community (Banan & Banan, 2009; Hornberger, 2011).



Social Computing: A general term for an area of computer science that intersects
social behavior and computational systems (Banan & Banan, 2009); social computing is
an emerging cross disciplinary field focused on the use of computing tools to facilitate
social and collaborative interactions (Banan & Banan, 2009).

Social Media: Use of electronic and Internet tools for the purpose of sharing and
discussing information and experiences with other human beings. The term most often
refers to activities that integrate technology, social interaction, and the construction of
words, pictures, videos, and audio (Leigh & Sherry, 2010).

Social Networking Websites: Websites such as Facebook, Twitter, and LinkedIn
(Hornberger, 2011).

Social Networks: Sites that allow people to build personal web pages and then
connect with friends to share content and community; a map of the relationships among
individuals, indicating the ways in which they are connected through various social
familiarities ranging from casual acquaintance to close familial bonds (Hornberger,
2011).

Unethical Behaviors: Behaviors that lead to damaging consequences for the
others, and are considered as illegal or unethical by the organization (Tonus & Orug,
2012).

Vigor: Characterized by high levels of energy, the willingness to invest energy in
one’s work and persistence in difficult times (Burke & El-Kot, 2010).

Workplace Engagement: An individual’s positive, fulfilling work-related state of

mind characterized by vigor, dedication, and absorption (Seppélé et al., 2009).

10



Assumptions and Limitations

It was assumed that all of the participants would answer each survey question
honestly and completely. It was assumed that there would be sufficient interest and
participation in this study, which would encourage participants to submit a completed
survey. It was also assumed that a project manager would be versed in Information
Communication Technology (ICT) and have adequate understanding of social computing
and social media technologies that are being examined in this study. Because the survey
instruments used had been validated, it was assumed that they would effectively measure
all of the variables included in this study. It was further assumed that participants in the
study were a representative sample of the study, had interest in participating in the study,
and described their experience as PMs in their organizations.

There was a number of limitations in this study, the first of which was the survey
instruments that were created by combining sections from three different survey
instruments that had not been used in any past studies. Another limitation of both the
online survey and surveys in general is that there was no way to guarantee that the
respondents belonged to the population being studied, nor that they answered the
questions honestly. Additionally, when using a Likert-type scale, there could be different
views of the intensity and differences between strongly disagree to strongly agree.

Furthermore, accessing social computing in the workplace and on a project site
may have been an issue depending on the organization’s policy currently in place. An
employee’s usage or contribution to social networking in the workplace could be
potentially impacted depending on the organization’s policy regarding the use of social

computing; thus, these were some limitations that could have been encountered. There
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may have been restrictions on the types of social networking websites that can be
accessed using a work computer.
Organization of the Remainder of the Study

The focus of Chapter 1 was the introduction to the study and its underlying
components. The key components included the background of the study, the problem
statement, purpose statement, and research questions of the study. The nature and
significance of the study were introduced, as well as a brief overview of the methodology
that the study utilized. The Chapter 2 literature review to follow is a comprehensive
search of relevant scholarly journals from online and land based data sources. Chapter 3
addresses the research methodology and design. Chapter 4 presents the data analysis and
research results. The interpretation of the findings, conclusions, and future research

recommendations are presented in Chapter 5.
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CHAPTER 2. LITERATURE REVIEW

The Internet and social media tools are fast becoming a part of how employees
interact, communicate, and conduct business with each other (Leigh & Sherry, 2010;
Schettini & Weiss, 2011), which is especially true for project managers. The purpose of
this quantitative, nonexperimental, survey research is to examine the extent of the
relationship between social computing networking (SCN) and the factors of workplace
engagement, and ethical behaviors as they relate to project managers from public sector
organizations. As such, this literature review focuses primarily on the three variables.

The literature search strategy included accessing both online and land based
libraries. A combined total of more than 100 peer reviewed, scholarly journals, and books
were reviewed for this literature review. The primary databases used included the
following: Capella University Library, Academic Search Premier, Business Source
Complete, Dissertation and Theses Full Text, EBSCO Online, Proquest Business, and
Google Scholar. Key descriptors consisted of phrases and keywords. Among them were
terms such as social computing networking, social media, computing, workplace
engagement, corporate social responsibility, employee, engagement, and workplace
ethics.

The review addressed three research questions:

RQ1: What is the extent of the relationship between the use of SCN, workplace
engagement, and ethical workplace behaviors of project managers when tested

simultaneously?
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RQ2: What is the extent of the relationship between the use of SCN and
workplace engagement among project managers?

RQ3: What is the extent of the relationship between the use of SCN and ethical
workplace behaviors among project managers?

This review begins with a discussion of the theoretical framework, followed by an
examination of existing literature on the topic. The major headings focused on the
constructs of SCN, workplace engagement, and ethical workplace behaviors.

The Theoretical Framework

The primary research question of this study asked, what is the extent of the
relationship between the use of SCN, workplace engagement, and ethical workplace
behaviors of project managers? A review of the literature revealed that the relationship
between the use of SCN, workplace engagement, and ethical workplace behaviors could
be explained through the social identity theory.

Lindgreen and Swaen (2010) posited that when organizations invest strong
relationships with their members, both parties are more likely to work towards the
achievement of common goals. The theory also proposed that a membership can describe
employee behaviors, perceptions or even thoughts and feelings. Drawing upon the social
identity theory, this study provides the employee’s (project managers) view on social
media networking, workplace engagement, and ethical workplace behaviors to fill the
existing gap in research.

The social identity theory was viewed in conjunction with other empirical
findings from business ethics and workplace engagement research. The goal of social

identity theory is to explain group processes, inter-group relations, and the social self
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(Pearce, 2013). The key premise is that everyone is influenced to some degree by social
identity and that a person develops a unique personal identity based on the groups to
which he or she belongs. The theory played an important role in this study because it
helped explain the construct of social networking relevant to project managers and the
associated behaviors around the construct. Social identity theory suggested that the usage
of SCN would trigger behaviors consistent with the group prototype (O’Fallon &
Butterfield, 2012).

The Concept of Social Computing Networking

One of the first challenges presented by the literature is the lack of a universal
definition of social computing networking. Social computing networking is a new
paradigm for automatically composing pervasive software systems that draws heavily on
the knowledge provided by social networks (Esfahani & Malek, 2010). Unlike traditional
software composition methods, social computing targets the end-users. The terms social
network and social media are sometimes used interchangeably even though they
represents different aspects of the social computing technology.

Since the early years of the 2000s, social computing has been one of the most
innovative and dynamic trends on the Web. Blogs, wikis, social networks, micro-
blogging, and other activities engage people in collective activities via the Internet (Fu,
Finn, Rasmus, & Salkowitz, 2009). Social media deals with the tools of the trade while,
social networks deals with the people who are involved in the communications.

A study reported by Parameswaran and Winston (2007) described social
computing as enabling, encouraging, and often capturing the often unstructured
interactions between individuals. Some researchers defined social computing network in

15



context of their extensive writing and research studies, while relating this trend to rival
those of dot.com explosions of the mid-1990s (Parameswaran & Winston, 2007). Web
2.0, online communities and social computing are all classified under the umbrella of
social computing network (Fu et al., 2009). Web 2.0 may be described as changes in
technology and web site design to enhance information sharing, collaboration, and
functionality on the Web (Reynolds, 2010), This advancement in web sites functionality
has not only impacted the way browsers view the site, but the way businesses are using
the web services and tools in their everyday operations.

Social computing affects several aspects of public services such as:

e The front office (citizen-government relations),

e The back office activities of public administrations

e Leading to new forms of Information and Communication Technology-enabled
participation,

e The capability of enhancing users’ social awareness and involvement.

e Transforming relationships and ways of working within public sector
organizations. (Huijboom, van den Broek, Frissen, Kool, Kotterink, Nielsen, &
Millard, 2009)

In addition, Huijboom et al. (2009) claimed that social computing opens the way
to innovative service delivery mechanisms that include Social Media (Tools) and Social
Networks (People). The Web 2.0 and social media terms do not simply group Internet
tools such as social networks, blogs, and content sharing. Those terms further denote a
cultural phenomenon evolving around widespread user participation, and social
interaction (Kim, Jeong, & Lee, 2009). In the public sector, authorities can use social

16



media to foster citizen participation, increase transparency and engage with diverse types
of stakeholders.

Gross and Acquisti (2005) discussed the intense rise in social networking over the
past few years. Vast numbers of individuals, in the millions not only share their personal
data with large friend networks, but they also do the same, often unwittingly, with people
they do not know. Gross and Acquisti analyzed social networking behaviors of over 4000
students in Carnegie Mellon University on Facebook, a social networking site that was
originally intended for college students. The researchers studied how much information
was shared and how the students used the site’s privacy settings. Even if an individual is
linked to a hundred or more friends, through the networks, they are linked to thousands
more who are usually absolute strangers. Still, these individuals go on and reveal
personal information freely and publicly. Gross and Acquisti found that very few users
engage in monitoring their privacy settings. The study uses quantification of patterns of
how students reveal information and inference of privacy settings from the field itself
rather than from studies conducted in a laboratory or in surveys.

The study quantifies patterns of information revelation and infers usage of privacy
settings from actual field data, rather than from surveys or laboratory experiments (Gross
& Acquisti, 2005). The researchers found that the students provide data with impunity,
and hardly ever change privacy preferences that are there by default, all of which expose
the users to cyber and even physical risks. They allow third parties to easily develop
online records of their behavior. The authors claimed that the evidence is well-matched
with a signaling hypothesis in which the users believe that which they disclose freely
with the public has more benefits than costs. Gross and Acquisti conceded that users may
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not appreciate or understand the defaults and how permeable they are. Furthermore, they
concluded that peer pressure and even herding behavior may be factors that influence
social networking as well as a naive idea that the boundaries of the campus community
will somehow protect the users (Gross & Acquisti, 2005).

Kuo and Tang (2011) proposed another study on Facebook, about 6 years after
Gross and Acquisti (2005). At that point, Facebook was becoming widely used not by
students alone but by the general population not only in the United States but globally. At
the time of their study, Facebook had about half a billion users and was rapidly growing.
Researchers had been intrigued by how Facebook impacted the social lives of many. The
goal of Kuo and Tang’s research was to test relationships among usage of social network
sites and people’s personality and leisure activities, which was their proposed conceptual
model.

Kuo and Tang (2011) planned to use an instrument based on a 7-point Likert-type
scale of time spent known as the American Time Use Survey in which the six scales were
communicating and socializing; participating in sports, recreation, and exercise; reading
and thinking; watching television; using the computer for relaxation and playing games;
and other activities such as travel. The study was proposed for the Fall of 2011; thus, the
article explored the literature on social networking that involve leisure time and
personality, and the authors had not reached any conclusions. Still, they hoped that their
study would “improve [their] understanding of the impacts of personality on social
network sites and leisure activities and interaction between social network sites and

leisure activities” (p. 6).
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Social Computing in Corporations

In a white paper published by Microsoft, a leading developer in the computer
software industry, the authors expressed that social computing is a term with many
meanings. Fu et al. (2009) referred to social computing as the natural evolution of
collaboration: a shift from a focus on content to a focus on people the power of social
computing lies with the users and the communities. Organizations obtain business value
from the experiences and ideas produced through the use of these collaboration
technologies that are modeled after natural social behavior. The common term for such
technologies on the Internet is Web 2.0, and, in the enterprise setting, Enterprise 2.0.

Fu et al. (2009) argued that social computing capabilities are critical in the new
world of business and the global knowledge economy. Social networks are conduits for
people to contribute the personal knowledge and talent that can differentiate firms from
their competitors (p. 3). As businesses become more complex, distributed, and dependent
on input from customers, partners, and governments, social computing technology can
facilitate conversations across time and distance. This explains Fu et al., builds the social
capital that all businesses need to operate effectively.

In addition to these generalized benefits, social computing supports strategic
business goals that include: (a) providing ways to capture and share tacit knowledge; (b)
enabling people to find and engage experts inside and outside the organization; (c)
helping organizations attract and retain young talent, and (d) Increasing organizational
productivity (Fu et al., 2009). The main objectives are to generate ideas and facilitate
conversations that lead to rapid innovation and are socially critical to the continuity and

competitiveness of businesses. This is especially true for organizations faced with the
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retirement of baby boomers during the next 10—15 years and the virtualization of
organizations through outsourcing and telework (Fu et al., 2009).

Raeth, Urbach, Smolnik, and Butler (2012) addressed corporate adoption of social
computing and discussed social computing applications. These applications included
weblogs, wikis, and social networks and have begun to shape the way we communicate
and collaborate. Wikipedia is one of the most used websites worldwide and Facebook
would rank third in terms of population in the world if it was a country (Raeth et al.,
2012).

Younger users accept the I